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In 2022, the sector exported MIBA-Milan International Building The forthcoming interlift 2023
a total of 363 million 149 Alliance, the event that from 15 to 18 is taking place under thoroughly
thousand 523 dollars' worth November 2023 will bring together positive auspices: The industry's

of products... four exhibitions leading trade fair will once...
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Emek Mah. Ordu Cad. No:6/1, 34785, Sancaktepe, istanbul, TURKEY +90 216 3659242 | www.genemek.com | info@genemek.com



24 Senede / 72 Ulkede / 160 Sehirle 100’den fazla markayla

In 24 year In 72 countries In 160 cities With more than 100 brands

1000’e yakin musteriyi memnun

etmenin gururunu taglyoruz.
We are proud of satisfying close to 1000 customers.

AH&MET ASANSOR AH&MET ELEVATOR

Genis Urun Yelpazesi ve With a broad range of products
yerli - yabanci marka and with domestic-foreign brand
cesitleriyle asansor sektoranin varieties, it keeps on being a
, guvenilir markasi olmaya reliable brand in the
devam ediyor. elevator sector.

®
AH & MET 3. Organize San. Bélgesi T. Ziyaeddin TEL : +303322379905 www.ahmetasansor.com.tr
Akbulut Cad. Nolé Konya / TURKIYE FAKS: +90 332 237 4918 bilgi@ahmetasansor.com.tr
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PROFESSIONALSOLUTIONS

Thanks to our experience in this sector, we continue to
produce elevator cabins and equipment that add
value to'your modern structures. Eaviae

information

Please review
our catalogue
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VITAL ASANSOR , WHICH IS EXPANDING ITS
CONNECTIONS DAY BY DAY, HAS OPENED NEW
BRANCHES AND EXPANDED...

TIM PRESIDENT MUSTAFA GULTEPE
AS YUKSELIS ASANSOR, WE ARE THE LEADER

COMPANY OF THE SECTOR WITH OUR INNOVATIVE
POLICIES AND WE CARRY OUT OUR LEADERSHIP IN
TURKEY BEYOND THE BORDERS OF OUR COUNTRY.

ELEVATOR INDUSTRY FOREIGN TRADE

PUMALIFT ASANSOR IS A COMPANY

THAT HAS EMERGED WITH INSPIRATION AND
ENCOURAGEMENT FROM THE 10 YEARS OF
EXPERIENCE WE HAVE GAINED IN THE SECTOR.

MARKET RESEARCH

EMAY IS AN ENGINEERING COMPANY.
THEREFORE, THERE IS ENGINEERING IN EVERY STEP.
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PARTNER IN THE ELEVATOR

We have been working tirelessly for permanent solutions for nearly half a century,
with the understanding of Your Solution Partner in the Elevator.
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= MAX ELIT DOOR MAX ELIT KABIN MAX ELIT KUMANDA
E L I T AUTOMATIC DOORS FOR LIFTS ELEVATOR CABINS ELEVATOR CONTROL SYSTEMS
2. Organize San. Bol. 217. Cad No:3 Eyyubiye / Sanliurfa / TURKIYE

ASANSOR Web: www.elitasansor.com | Mail:bilgi@elitasansor.com | Tel: +90 414 357 62 20



Our primary goals are to combine the world’s best
components with our own manufacturing, to offer permanent
solutions for our customers’ package elevator requests and
special needs, and to bring the AKRA Elevator brand to a
global brand level in the world market.

BRUGG ELGOME  GUSTAV WOLF (7 I ennln | MONTEFERRO

Lifting hydraulics

(i) NWIFT  prEwrem @ Savera

info@akra-aufzug.de

www.akra-aufzug.de
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IN 2022, EXPORTS
INCREASED BY
12.9% AND IMPORTS
INCREASED BY 34.3%

IN TURKEY

According to the Ministry of
Commerce's foreign trade data
for 2022, exports increased
by 129 percent to $254
billion 210 million and imports
increased by 34.3 percent to
$364 billion 395 million in the
January-December period of
2022 compared to the same
period of the previous year.

In 2022, foreign trade volume
increased by 24.6 percent
compared to the previous year
and reached 618 billion 605
million dollars.

The highest deficit in foreign
trade in the last 27 years

The foreign trade deficit in
Turkey exceeded 110 billion
dollars in 2022. This was the
highest foreign trade deficit
seen since 1996.

The ratio of exports to imports
was 70% in 2022. In 2022,
both exports and imports
reached the highest level in the
last 27 years.

In 2022, compared to the
previous year, exports
increased by 12.9 percent to

Import-export balance 2022: $ 254.2 billion, while imports
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B 2022 1oAY 3KCIOPT B TYPUWNW
YBEJINHUIICA HA 12,9% , A UMIOPT — HA 34,3%

CornacHo gaHHbIM MwuHUCTepcTBa TOProB/M 3a
2022 rop Mo BHELHeN TOproene, B siHBape-ge-
Kabpe 2022 rofa no CpaBHEHWIO C aHANOrMYHbIM
nepvoaoM MpefablayLLero roga 9KCnopT cCoCcTaBu
254 munnuapga 210 MUAnNMoOHOB [,0/171apOB C Po-
CTOM Ha 12,9 npoueHTa, a UMNOPT cocTaBun 254
Munnvapga 210 MunnvoHoB gonnapos. 364 Mun-
nvapga 395 MUINMoOHOB [0s1apoB C POCTOM Ha
34,3 npoueHTa.

B 2022 rogy 06beM BHELUHEN TOPrOB/M YBEUUN-
€Sl Ha 24,6 npoLeHTa No cpaBHeHUIO C Npeablay-

WM rogom n poctur 618 munnunapgoB 605 Mun-
JINOHOB [0J1NapoB.

Toproebiv 6anaHc 2022: caMbiii BbiICOKUA pecu-
LT BHELLUHeN TOProB/nu 3a nocnegHue 27 nert
Leduuut BHewwHen Toproenum Typuum B 2022 rogy
npesbicun 110 Munnuapaoe Aosiapos. 3To Obl
caMblfi BbICOKMIA feddULMT BHELLIHEN TOProB/M C
1996 ropa.

CooTHoLleHne akcnopTa K umnopty B 2022 rogy
coctaBuio 70 npoueHToB. B 2022 rogy kak aKc-

LIFTVISION o,
www.liftvisionmagazine.com




0 FOREIGN TRADE & ELEVATOR INDUSTRY

increased by 34.3 percent to reach $
364.4 billion. The foreign trade deficit
was $110.2 billion.

Turkish Statistical Institute
(TURKSTAT) has been showing
foreign trade data since 1996.

Therefore, the analyzes in the news
cover the last 27 years.

Record in exports and imports In
2022, a record was broken in both
exports and imports. According to the
General Trade System (GTS), exports
exceeded $ 250 billion for the first
time, while imports exceeded $ 300
billion for the first time. The highest
level was seen in 2021. In 2021,
exports were 225 billion dollars and
imports were 271 billion dollars.

Exports to African countries hit a
record high in 2022

Turkey's exports to African countries
reached a record level last year,

exceeding $21 billion. Exports to
African countries reached a historic
peak last year. According to the
information compiled from the Turkish
Exporters Assembly (TIM) data, when
Turkey's foreign sales according to
country groups are examined, exports
to African countries increased by 12.3
percent last year compared to 2021
and reached a record level of 21.8
billion dollars.

While the share of export sales to
African countries in total exports
was determined as 8.6 percent in
2022, African countries were the
nira country group wnere 1Urkey
exported the most last year on the
basis of country groups. In 2022,
Turkey exported $93.6 billion to EU
countries and $32.8 billion to Middle
Eastern countries.

Among the African countries, Turkey's
top export countries were Egypt with
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nopT, Tak U UMNOPT AOCTUIIA CaMOro BbICOKOIO
YPOBHSA 3a 27 neT.

B 2022 roay no cpaBHEHUIO C NpeablAyL,MM roAoM
aKCMopT pocTur 254,2 munnvapga [LOJU1apoB C
pocToM Ha 12,9 npovueHTa, a umMnopT goctur 364,4
Munanapaa AoasapoB ¢ PocToM Ha 34,3 npoueH-
Ta. [lecouumnT BHelHen ToproBau coctasun 110,2
Munnvapga [051apos.

Typeukuit ctatuctuyeckuii UHCTUTYT (TUIK) my-
O/IMKYeT [OaHHble O BHelWHen Toproene ¢ 1996
roga. [losToMy aHanu3 B HOBOCTSAX OXBaTbIBaeT
nocnegHue 27 ner.

Pekopp no aKCnopTy U UMMOPTY

B 2022 rogy 6b1M nobuThl pekopabl Kak Mo 3KC-
MopTy, Tak U Mo UMMopTy. Mo AaHHbIM CUCTeMbI
O6Lev Toproenu (GTS), aKCNopT BNepBble NpeBbI-
cun 250 MunnnapaoB 4OMNapoB, @ UMMNOPT BMep-
Bble npeBbicun 300 MunaMapaoB [OS1apoB.

29 LIFTVISION
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PaHee camblii BbICOKMIA ypoBeHb Habniogancs B
2021 rogy. B 2021 rogy akcnopT coctasBuia 225
MWIMapAoB f0MapoB, @ UMNopT — 271 Munau-
apQ ponnapos.

3kcnopT B acdhpuKaHCKUE CTpaHbl AOCTUT PEKOPA-
Horo ypoBHS B 2022 rony

3kcnopT Typuuu B adhpuKaHCKME CTpaHbl B NPO-
WaoM rogy npesbicun 21 mMunnvapg L01apos,
LOCTUrHYB PEKOPAHOro YpoBHSA. JKcnopT B ad-
pyYKaHCcKMe CTpaHbl B MNPOWJOM rody [H[OCTUr
uctopuyeckoro nuka. CornmacHo WHcpopmauumwy,
COCTaBJIEHHOW Ha OCHOBe [HaHHbIX Accambneu
akcnoptepoB Typuuu (TIM), npu paccMoTpeHun
3apybexHbix npogax Typuuu Mo rpynnam cTpaH
9KCMOPT B adhpuKaHCKME CTpaHbl YBEIMUUICA Ha
12,3% no cpaBHeHuto ¢ 2021 rogom B MPOLLIOM
rofy, LOCTUIHYB PeKopaHOro ypoBHs B 21,8 mnpa
JoNnapos.

B To BpemMsa kak [0/ 3apybexHbIx npofax B ad-



® ® | ELEVATOR -‘. ESCALATORS e DISABLED
» & Ot

' ' SYSTEM

WALKING WAY
COMPLETE ELEVATOR SOLUTIO

www.srlasansor.com

Konsan Sanayi Sit.
Fevzi Cakmak Mah. 10753 Sk. @ +90 444 6 775 export@srlasansor.com
No:8/1 Karatay/ KONYA




0 FOREIGN TRADE & ELEVATOR INDUSTRY

3.9 billion dollars, Morocco with 3
billion dollars, Libya with 2.4 billion
dollars, Algeria with 1.9 billion
dollars, and South Africa with 1.6
billion dollars.

$35 billion worth of exports to the
Gulf

Exports to the Middle East and Gulf
countries, which consist of Bahrain,
the United Arab Emirates (UAE),
Palestine, Iraq, Iran, Israel, Qatar,
Kuwait, the Turkish Republic of
Northern Cyprus (TRNC), Lebanon,
Syria, Saudi Arabia, Oman, Jordan,
and Yemen, reached $ 29 billion in
2021 and reached $ 34.2 billion in
2022. In the period in question, the
most exports to the Middle East and
Gulf countries were made to Iraq with
10.5 billion dollars. Iraq was followed
by Israel with $6.7 billion, the UAE
with $3.7 billion, and Lebanon and
Iran with $2.4 billion. In the same
period, exports of $1.5 billion to Syria,

$1.4 billion to Qatar, $1.3 billion to
the TRNC, $1.1 billion to Yemen,
$949.6 million to Saudi Arabia,
$872.9 million to Jordan, $636.5
million to Kuwait, $387.6 million
to Oman, $194.1 million to Bahrain
and $120.8 million to Palestine were
made.

Exports to the Middle East and Gulf
region increased in 12 countries
compared to 2021 in 2022 and
decreased in 3 countries.

Machinery exports hit a record high
of $25.3 billion in 2022

Turkey's machinery exports reached
$25.3 billion in 2022, an increase of
9.6 percent compared to the previous
year, breaking the all-time annual
record. According to the Machinery
Exporters Association (MAIB) data,
when the 2022 exports of the
machinery manufacturing industry
were included in the free zones, they
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pUKaHCKMe cTpaHbl B 00wWemM obbemMe akcnopTa
cocTaBua 8,6 npoueHTa B 2022 rogy, achpukaH-
CKMe CTpaHbl cTanu 3-1 rpynnon CTpaH, B KOTO-
pyto Typuusi akcnopTupoBana 6osiblle BCEro Ha
OCHOBe rpyrn CTPaH B NPOLUJIOM rofy.

B 2022 rogy Typuus ocyuiecTBuna 3apybexHblie
npofaxu B ctpaHbl EC Ha cymmy 93,6 mnpg gon-
napoB M B cTpaHbl bamxHero BocTtoka Ha 32,8
MAp4 f,0511apoB.

Cpeny achpukaHCKUX CTpaH CTpaHamu, B KOTOpbIe
Typumsi akcnopTupyeT 6onblue BCero, SBASIOTCA
Ervnet c 3,9 mnppg gonnapos, Mapokko ¢ 3 mnpg
fonnapos, Jiueua ¢ 2,4 Mmnpg fonnapos, Anxup ¢
1,9 mnpg, gonnapoB u lOxHasa Adpuka ¢ 1,6 mnpg
Jonnapos.

35 MunnuapaoB [01apoB 9KCNOpTa B CTpaHbl
MNMepcupackoro 3anuea
9kcnopT Ha bamxHuin BocToK M B cTpaHbl [ep-

LIFTVISION
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CUACKOro 3anuBa, Bktoyass baxpenH, 06benm-
HeHHble Apabckue ImupaTbl (OA3), ManecTuHy,
Upak, UpaH, N3paunb, Katap, KyBenT, TypeLKyto
Pecny6nuky CeeepHoro Kunpa (TPCK), JiuBaH,
Cuputo, CaypoBckyto Apasuto, OmaH, NopaaHuto
u Memen. Ecnn B 2021 rofy oH 6bin Ha ypoBHe 29
MUMapaoB fonnapos, To B 2022 rogy oH JOCTUT
34,2 munnmapga fonnapoB. B ykasaHHbIN nepuog,
CaMbIM BbICOKMM 3KCNOPTOM Ha BivxHuin BocTok
1 B cTpaHbl [Mepcupackoro 3anmea 6bin Mpak ¢ 10,5
Munnnapgamu ponnapo. 3a Wpakom crnegytoTt
MU3paunb ¢ 6,7 mapg gonnapos, OA3 ¢ 3,7 mnpga
ponnapos, JluaH u WpaH ¢ 2,4 Mnpa [onnapos.
3a ToT Xe nepuog 1,5 mnpa gonnapos B Cuputo,
1,4 mnpg, ponnapoB B Katap, 1,3 mnpg ponna-
pos B TPCK, 1,1 mnapg fonnapos B MemeH, 949,6
MAH pgonnapoB B CaypoBckyto Apasuio, Moppa-
Huto 872,9 MSIH gosiapoB 6b110 9KCMOPTUPOBAHO
B Typumto, 636,5 MnH ponnapos B Kysent, 387,6
MAH ponnapoB B OmaH, 194,1 MnH gonnapoB B
BaxpeitH 1 120,8 MnH gonnapos B [anecTuHy.
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increased by 9.6 percent compared
to the previous year to 25.3 billion
dollars.

With the exception of export from
free zones, Germany was the country
with the most machinery exports
with $2.9 billion. It was followed
by the USA with 1.5 billion dollars
and Russia with 1.3 billion dollars.
Machinery exports from free zones to
these three countries exceeded 600
million dollars.

Last year, exports to Russia increased
by 62.4 percent, while exports to
this country amounted to 250 million
dollars in December alone. Machinists
have reached the highest data of all
time in trade relations with Russia.

Free zones contributed $11.4 billion
to exports in 2022

4.5 percent of Turkey's total exports

in 2022 were realized from free zones.

The free zone with the highest export
was the Aegean with 2 billion 491
million dollars. Mersin Free Zone
ranked second with a contribution
of 1 billion 500 million dollars, Bursa
Free Zone ranked third with 1 billion
217 million dollars, and European
Free Zone ranked fourth with 1 billion
194 million dollars. The Aegean Free
Zone, located in lzmir, accounted for
17 percent of the city's 2022 exports,
which amounted to $ 13.9 billion,
and 21 percent of the exports of all
free zones. With its export success,
the Aegean Free Zone left behind 67
provinces including Antalya, Tekirdag,
and Kahramanmaras, and exported
more than the annual exports of each
of them.

Next year's target is 10 percent
growth.
Aegean Free Zone Founder and
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B 10 Bpema kak akcnopT Ha banxHun BocTok u
B pernoH lepcuackoro 3anusa ysenuuwuics B 12
CTpaHax u cokpatunca B 3 cTpaHax B 2022 rogy no
cpaBHeHuto ¢ 2021 rogom.

Akcnopt obopypoBaHusa poctur 25,3 mnpp fon-
napoB B 2022 rogy, no6ue pekopa

3kcnopT obopypoBaHus us Typuum goctur 25,3
Munnvappga gonnapos B 2022 rogy, yBeNMYMBLUNCH
Ha 9,6 npoueHTa MO CpaBHEHWUO C MpenblayLnuM
roAom 1 nobuB rof0BOM peKopg 3a Bce Bpemsi. o
JaHHbIM Accoumalmm aKCnopTepoB MaLLMHOCTPO-
eHna (MAIB), B 2022 rofly 3KCMopT MalLMHOCTPO-
UTENIbHOW MPOMBILIIEHHOCTM yBenu4uuicsa Ha 9,6
npoLeHTa Mo CpaBHEHUIO C NpeablayLWMUM rogom 1
gocTur 25,3 munnuapga [onnapos ¢ y4eTom CBO-
604HbIX 30H.

Mckntoyasa aKenopT U3 cBoBOAHbLIX 30H, CTPAHOW,
B KOTOpYH 6blfio 9KCNOPTUPOBaHO 6onblie BCEro
TeXHUKMK, Obina FrepMaHus ¢ 2,9 Munnmapga gonna-

LIFTVISION
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poB. 3a Humu cnepytot CLLIA ¢ 1,5 mnpg nonnapos
n Poccus ¢ 1,3 Mapg, fonnapos. SKCMOPT MaLUvH U
060pynoBaHus 3 cBOGOHbIX 30H B 3TN TPY CTpa-
Hbl NpeBbicu 600 MUINMOHOB A0N1apOB.

Ecnn B mpowsiom rogy akcnopt B Poccuto yBenn-
yuncs Ha 62,4 NpoLeHTa, TO TOJIbKO B Aekabpe B
3Ty cTpaHy 6bIN0 3KcnopTUpoBaHo 250 Munno-
HOB gonnapoB. MalMHOCTPOEHNEe AOCTUMIO ca-
MbIX BbICOKMX MOKa3aTesiel 3a BCe BPeMSA TOPro-
BbIX OTHOLLUEHUN ¢ Poccuent.

Bknapg cBo6ofHbIX 30H B akcnopT B 2022 rofy co-
ctasun 11,4 munnnapga [osnapos.

4,5 npoueHTa oT 06LLero o6bema akcnopTa Typuum
B 2022 roay npMxoannocb Ha cBo60oAHbIE 30HbI.

CBoboHoM 30HOKN, oBecneynBatoLLLe camMmblii Bbl-
COKMI 3KcnopT, Oblsia Areiickas 30Ha C 2 MUIU-
apfamu 491 munnuoHoB posnapoB. CBobogHast
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Operator AS (ESBAS) Senior Manager
Faruk Gdler said that 186 companies
operate in the free zone, which is
established on an area of 2.5 million
square meters.

Underlining that although there are
larger free zones in terms of the
number of areas and companies,
they are in the first place in exports,
Guler said: "Since our establishment,
we have done a lot of research on
'what kind of companies should be in
the Aegean Free Zone' and we have
traveled the world many times. As
a result, companies that make parts
to the highest level in the aviation
sector and automotive sectors have
developed. What matters is not
only the number of companies but
also the fact that companies can
continuously sell their work to the
most advanced companies in the
world. This is about the ability of
companies. We have cared about

30Ha MepcuH 3aHana BTOpoe MeCTO C BKJIA40M B
1 munnnapg 500 munnmoHoB gonnapos, CBo6o-
Has 30Ha bypchbl 3aHANa TpeTbe MecTo ¢ 1 Munn-
apgoMm 217 MunnnoHoB [onnapos., a EBponeiickas
cBobofHaA 30Ha 3aHANa 4YeTBepTOE MECTO C 1
Munnnapaom 194 munnnoHa gosiapos. Ha 9ren-
CKYI0 CBOOOJHYH 30HY, cO3daHHyl0 B M3mwupe,
npuxopunocb 17 NpoLeHTOB 3KcrnopTa ropofa B
2022 ropgy B pasmepe 13,9 Mmunnuapga fosnnapos u
21 npoLEeHT aKcnopTa Bcex cBOBOAHbIX 30H. Aren-
ckasn cBobOoOHasA 30Ha C ee 3KCMOPTHbLIM yCMeXoM
npee3sowsia 67 NPOBUHLMIA, BKIOYas AHTanuio,
Tekupgar n KaxpamaHmapalu, u aKcnopTupoBana
6onblUe, YeM rof0BOM SKCMOPT KaX 40N U3 HUX.

PocT Gonee 10% B cnepgyioliem rogy

[MaBHbIN NCMONHUTENBHBIN aupekTop Ege Serbest
Bélgesi Kurucu ve Isleticisi (ESBAS) dapyk ltonep
ckasaJ, Yto 186 kKomnaHun paboTatoT B cB0OOOA-
HOW 30He, PacnoJsIoXEeHHOW Ha maowagn 2,5 Mun-

JINOHa KBaApaTHbIX METPOB.

LIFTVISION
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this very much since the beginning.
Companies with R&D, technology,
technology, and employment, and
export capability should have come
here. We have come to this day by
choosing companies that can do this
at the highest level. "
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MooyepkHYB, YTO, HECMOTPA Ha Hanuuue Gonee
KPYMHbIX CBOBOAHbIX 30H C TOYKU 3peHUs noLla-
W 1 KonMuyecTBa KomnaHui, Monep nogyepkHyn,
YTO OHM 3aHMMAIOT MEepBOE MECTO MO 3KCnop-
TY, U OTMeTUIT: «C MOMEHTA HaLLEro y4YpexmaeHus
Mbl MPOBEJSIN MHOTO UCCNEQOBaHUN O TOM, «KaKue
KOMMaHUW [OJKHbI NPEACTaBNATL AreiCKyo CBO-
604HYI0 30HY», U Mbl MHOIO pa3 NyTeLIEeCTBOBAM
no Mupy. PasBunncb KomnaHuu, npousBogsiume
[leTanu BbICOKOro YPOBHSA B aBTOMOOUIILHOM CeK-
Tope. BaXHO He TONbKO KOJIMYECTBO KOMMNaHUM, HO
1 CcNocoBHOCTb KOMMAaHWA NOCTOSAHHO NpoAaBaThb
CBOM U3aenunsa U paboTaTb C CaMbIMU Pa3BUTbIMU
KOMMaHMSMU B MUpPE. ITO CBA3aHO CO Croco6HO-

CTbHO U BO3MOXHOCTAMM KOMMNaHUi. Mbl npunoa-

BasiM 3TOMY 60JIbLLIOE 3HAYEHNE C CaMOro Havana.
HUOKP, «KKoMnaHuM ¢ TeXHONOrMAMM, TEXHUKON U
3aHATOCTbIO, a TaKXe 9KCMOPTHbIMU BO3MOXHO-
CTAMM [OMKHbI Obiny NpuinTK ctoga. Mbl mpUWwn
K 3TOMy, BblOpaB KOMMaHUW, KOTOpble MOTYT cAe-

JlaTb 3TO HA CaMOM BbICOKOM YPOBHE».
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WE WILL MAKE TURKEY ONE OF THE TOP

10 COUNTRIES IN EXPORTS

Turkish Exporters Assembly (TIM)
President Mustafa Glltepe evaluated
the year 2022 and explained the
road map of exporters for 2023. TiM
President made his 2022 assessment
as follows:

12.9% increase despite all the
negativities

"Turkey faced a heavy order in 2021
due to the impact of the breakdown of
the supply chain and high freight costs
during the pandemic process. This
increase in orders reflected positively
on our exports and we closed 2021
with a record export of $225 billion.
We started 2022 with this acceleration
in exports and set a goal of $250 billion
by the end of the year. Our exporters
showed a very successful performance,
especially in the first half of the year.
Despite the negative impact of parity,
we managed to increase our exports
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Mbl COENAEM TYPLIVIO OAHOM U3 10 BEAYLLUMX CTPAH MO

JKCIOPTY

MycTtacha ltonbtene, npesungeHT Accambren
akcnoptepoB Typuuu (TIM), oueHun 2022 ron
M 0OBACHWI [OOPOXHYH KapTy 3KCMOPTEepoB
Ha 2023 rog. MpesugeHT TIM gan cnepyoLyto
oueHky 2022 roga:

HecmoTpss Ha Bce MUHYCbl, POCT coCTaBui
12,9%.

«Typums cToJIKHynacb ¢ 60NblUMM KONMye-
CTBOM 3akas3oB B 2021 roaoy us-3a HapyLueHus
LLenoYKM NOCTaBOK M BbICOKMUX TPAHCMNOPTHbIX
pacxonoB BO BpeMs npouecca naHgemMun. 31o
yBenn4yeHne 3aKas3oB TakXe MOoJIoXUTesNbHO
OTpasuoCb Ha HalleM 39KCropTe, U Mbl 3a-
Bepwunm 2021 rop ¢ peKopAHbIM 3KCMOPTOM
B 225 munnuappoB ponnapoB. Mbl Havanu
2022 rop, ¢ TaKkonM [UHAMUKOWN SKCNOPTA, U Mbl
noctaBunu uenb B pasmepe 250 munnmapaos
[ONNapoB Ha KoHel, roga. Hawwm skcrnopTepsl
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paboTanu o4veHb ycnewHo, ocobeHHO B nep-
BOM NosioBuHe roga. HecMoTps Ha HeraTuBHoE
B/IUSAHME NapuTeTa, HaM yAasnocb YBEIUYUTb
Hall 3KCNopT ABY3Ha4HbIMKU TeMnamMun.OgHa-
KO BO BTOpPOM MOJIOBMHE rofa, u3-3a aHepre-
TUYECKOro Kpu3nca u oXugaHuu peueccuun B
EBpone, B HEKOTOPbIX CEKTOpax M3-3a TPyA-
HOCTeN, BOSHMKLLUX B yAEPXaHWN LIeH B TaKUX
ceKkTopax, Kak rotoBas ogexpga U TeKCTWUIb,
YyacTb 3aKa30B, MOJIyYEHHbIX B Mepuof MnaH-
[emMun, nepeMecTunacb B Takue CTpaHbl, Kak
Mupus, MNMakuctaH u baHrnagew.HecMoTps Ha
BCE HeraTtuBbl, Mbl YBEJIMYMAN HaLl 3KCMNOPT
no 6onee yem 254 munnnapgoB [0JIAPOB C
pocToM Ha 12,9% B 2022 rogy. Mbl Mornu 6bl
poctnyb 270 MunnnapnoB [0J/1apoB B 9TOM
rogy, ecnu 6bl napuTeT 6bin 6bl OKOJMO Cpef-
HUX 3HayeHnn 2021 roaa 1 He 6bis10 6b1 MOTEPb
BO BTOPOM MOJyrogun.
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at double-digit rates. However, with
the second half of the year, orders
in some sectors started to decrease
due to the energy crisis and recession
expectations in Europe. Due to the
difficulties experienced in keeping
prices in sectors such as ready-to-
wear and textiles, some of the orders
received during the pandemic period
shifted to countries such as India,
Pakistan, and Bangladesh. Despite
all the negativities, we increased our
exports by 12.9 percent in 2022 to
over 254 billion dollars. If the pair
had been on 2021 averages and there
were no order losses in the second
half, we could have reached $270
billion this year.

The biggest contribution was given
by the exporter family

In 2022, our export family made the
biggest contribution to the growth
of Turkey's economy. Net exports
contributed to the growth of 3.0
points in the first quarter and 2.7
points in the second quarter and 0.7

points in the third quarter. Almost half
of the 7.6 percent growth in the first
half of the year came from exports."

Asitis known, the global economy and
trade are in a great process of change
and transformation. Sustainability and
digitalization are the main dynamics
of transformation. As TIM, we
prepared our sustainability action plan
in June 2021 to guide the sectors.
In September 2022, we updated
our mission and vision in the light of
developments in global markets.
Digital infrastructure will be
strengthened.

In the new period, we are working
with the vision of making Turkey one
of the first 10 countries in exports.
In line with this vision, we have
determined our short, medium, and
long-term goals. In the short term, we
will first prepare our communication
strategy and action plans. We will
increase the communication of our
troops with each other and ensure the
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CeMbsi 3KCMOPTEPOB BHecna Haubonblun
BKNnapj

Hawa aKkcrnopTHas ceMbsi BHecna CcaMbli
60/bLION BKS1a4 B POCT 3KOHOMMKM Typuun B
2022 ropy. YMcTbin SKCMOPT YBENUYUIICSA Ha
3,0 nyHKTa B NepBOM KBapTase Ao 2,7 nyHKTa
BO BTOPOM KkBapTasie u 0,7 NyHKTa B TPETbEM
kBapTtane. loyTu nonoBuHa 7,6-NPOLIEHTHOrO
pocTa B MepBOM MOJyroamm nNpuLLiacb Ha aKcC-
nopt». Kak nsBecTHo, rnobanbHas 3KOHOMMKaA
N TOProBns HaxoAATcA B npouecce 60bLInX
M3MEeHEHUN U npeobpa3oBaHU. YcTonuMBoe
pasButue M UMdpPOBU3ALNSA COCTABASIOT OC-
HOBHYIO AMHaMUKy TpaHcdopmaummn. Kak TiM,
Mbl MOArOTOBUAN HaLl MNJjiaH OEeACTBUK B obna-
CTM ycTONYMBOro pa3sutusi B utoHe 2021 ropa,
4YTOObI HaNpaBNATbL CEKTOpPbI. B ceHTs16pe 2022
rona Mbl 06HOBWIM HaLLly MUCCUIO U BUOEHWE B
cBeTe pPasBUTUA MUPOBbIX PbIHKOB.

Lincbpoeas nHcppacTpykTypa 6yaer ycuneHa
MbI paboTaem c Lenbto caenatb TypLuio 0gHON
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n3 10 Begywmx CTpaH-3KCMOPTEPOB B HOBbIN
nepuod. B cooTBeTCTBMM C 3TUM BULEHMEM
Mbl OMpeenuIN Han KPaTKOCPOYHble, cpepn-
HecpoYHble U [OJIFOCPOYHblE Lienn. B kpaTko-
CPOYHOM MepcrnekTMBe Mbl CHa4yasa MoproTo-
BMM Hally KOMMYHUKALMOHHYK CTpaTernto u
niaHbl AeicTBUA. Mbl yBENNYNM 0OLLEHNE Ha-
LWMX accouumauun gpyr ¢ gpyrom u obecneymm
pacnpocTpaHeHWe NepeaoBoro onbiTa.

Mbl npoBegem aHanu3 notpebHocTel B COOT-
BETCTBUM C LieNIIMU.

B cpepHecpoyHOM MepcrnekTuBe Mbl YKPenum
LMPOBYIO U TEXHOJIOTMYECKYO UHPaACTPYK-
Typbl TIM 1 Hawux accouunaumm aKCNopTEPOB.
YTOuHASA ueneBble CTpaHbl, Mbl Bynem 6Gonee
9 (peKTUBHO 06LLATLCA C TOProBbIMKU aTTalle
MW aKTMBU3MPOBaTb Hawy no66UCTCKylo nes-
TenbHoCTb. Mbl BynemM crnegutb 3a cobnioge-
Huem Llenen yctonumeoro passutusa OOH. Mbl
cosfgagum uudpoByo akagemuio TIM. Mol
yBENMYMM CpPpefHMA ISKCMOPTHbLIA noTeHumnan
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0 FOREIGN TRADE & ELEVATOR INDUSTRY

dissemination of best practices.

We will conduct a needs analysis in
line with the objectives.

In the medium term, we will
strengthen the digital and
technological infrastructures of our
TIM and exporter associations. By
clarifying the target countries, we
will communicate more effectively
with the trade attachés and increase
our lobbying activities. We will follow
the compliance with UN Sustainable
Development Goals. We will establish
TiM Digital Academy. We will increase
Turkey's average export kilometer and
the number of products.

We will strengthen cooperation
with international counterparts. We
will create the infrastructure where
our associations can carry out new
product/idea/brand studies and guide
the studies on green transformation.
We will review the structures of export
liaison offices throughout the country.
We will ensure the establishment of a

foreign logistics support system. In
order to increase the weight of high-
value-added products and sectors, we
will try to clarify the road map and
support it with legislation.

New opportunities will be considered
In the long term, we will
contribute to the evaluation of
new opportunities in the global
supply chain, the establishment of
the Turkey Marketplace Platform,
the development of the financial
architecture and logistics system
with the necessary infrastructure for
the vision of the top 10 exporting
countries, and the determination of
the Turkey 2053 Export Strategy. "

We will increase our market
diversity and focus on distant
countries

TIM  President Mustafa Giiltepe
explained the goals of 2023 as follows:
“We need to increase our exports
by at least 10 percent every year in
order to reach our goals. We start
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TypLMU 1 KONMYECTBO NPOAYKLNN.

Mbi ByfemM yKpennsiTb COTPYAHUYECTBO C MEX-
OYHapoOoHbIMU 3KBUBANEHTHbIMU OpraHusa-
umMsmMu. Mbl cospgagum MHpacTpyKTYypy, B KO-
TOPOWM HaliM accouuauuum CMOoryT MpoBOAUTb
uccnefoBaHNsA HOBbIX MPOAYKTOB/Maen/OpeH-
OOB U HanpaBnsTb UCCNeaoBaHUs NO «3eJIeHON
TpaHccopmMaLmm». Mbl NepecMoOTpUM CTPYKTY-
py odMcoB 9KCMOPTHbIX CBA3€eN Mo BCeW CTpa-

He. O6ecneuynm cospaHne MexayHapoaHoOW cu-
cTeMbl noructuyeckoro obecrnevyeHnsa. YTobbl

YBENNYUTb BEC MPOAYKTOB U CEKTOPOB C BbICO-
KoM [o6GaBfeHHON CTOMMOCTbIO, Mbl YTOYHUM
[OPOXHYIO KapTy U nocTtapaemcsi NoAKPenuTb
€e 3aKOHOAaTeNbHO.

HoBble BO3MOXHOCTU ByAyT OLLeHEHbI

B ponrocpoyHon nepcnekTuBe Mbl Bygem cno-
CcoOCTBOBaTb OLIEHKE HOBbIX BO3MOXHOCTEMN,
KOTOpble MOFYT BO3HUKHYTb B rnobanbHon Le-
noyke MOCTaBOK, CO3AaHUIO TypeLKon Topro-

LIFTVISION
1th QUARTER 2023

BOW NiaTdopMbl, PasBUTUIO MHDPACTPYKTYPbI,
OMHAHCOBON apXUTEKTYpbl U CUCTEMbI JIOTU-
CTUKMK, HeEOBX0ANMbIX AN BuaeHusa 10 nyywmnx
CTPaH-3KCMoOpTEpPOB, a Takxe onpegeneHvne
aKcrnopTHou cTpaTeruun Typumn no 2053 roga. «

Mbl yBenuumm pasHoobpa3ue Hallero pbiHKa u
COCpPeA0TOYUMCS Ha OTAAJNIEHHbIX CTPaHax

MpesunaeHT TIM MycTadba MonbTene o6bACHNN
ux uenn Ha 2023 rop cnegywowmm obpasom:
«HaM Heo6xo04MMO yBenMuMBaThb Hall SKCNopT
He MeHee yeM Ha 10 NpoOLEHTOB KaXAbli rog,
4TOObl JOCTUYb HalMX uenen. Mbl HauyMHaem
2023 ron ¢ aton uenbto. OfHaAKO COCTaBUTb
YeTKYH KapTUHY, 0COBeHHO AJis NepBOro KBap-
Tana 2023 roga, HenpocTo M3-3a Heornpepge-
JIEHHOCTW B MMWPOBOW TOProssie, 0COBEHHO B
EBpone, HalweM OCHOBHOM pbiHKe. Taknm obpa-
30M, pasmep 3amepfJsieHUs Ha MUPOBbIX PbIHKaX
OyneT onpenenAaTb Haww pesynbTaTbl B 3TOM
rogy. Mbl nbiTaeMcsa yBenM4nMTb pasHoobpasue
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2023 with this goal. However, due
to the uncertainties in global trade,
especially in Europe, our main market,
it is not easy to draw a clear picture,
especially for the first quarter of 2023.
Therefore, the size of the slowdown in
global markets will be decisive in the
performance we will show this year.
We are trying to increase our market
diversity in order to reduce the effect of
periodic developments on our exports.
We are effectively implementing
the ‘Far Countries Strategy' of our
Ministry of Commerce.

The strategy of the distant countries
Immediately after the announcement
of the ‘Far Countries Strategy', last
year we organized trade missions to
South Korea, India, Indonesia, and the
Philippines covering all our sectors. We
will continue to bring our exporters
together with trade delegations and
distant markets this year. 2023 will be
a global attack year for our exporters
in a sense. In the first quarter of
the vyear, we planned 17 trade

delegations for 19 distant countries.
In January, we carried out trade
missions to Venezuela and Pakistan.
With our trade delegations where the
foundations of new cooperation will
be laid, we will carry our export range,
which is still 3 thousand 65 kilometers,
above the world average of 4 thousand
744 kilometers. We will also accelerate
promotional efforts to strengthen
Turkey's  production power and
Made in Turkey perception in distant
geographies outside our traditional
markets. Turkish series are of great
interest in South American countries.
We also plan to benefit from the
influence of the series in promotional
activities in this geography.

We have exports of around 30 billion
dollars in 2022 to the 18 countries
included in the Distant Countries
Strategy. In order to quadruple
the current volume, we will use all
opportunities in cooperation with our
trade ministry, especially our troops,
and exporters. "
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HaLlero pbiHKa, YToObl YMEHbLUUTb BAUSHUE Ce-
30HHbIX UBMEHEHUIN Ha Hal aKcrnopT. Mbl adp-
deKTUBHO peanusyem «CTpaTeruio [aanbHUX
CTpaH» Hallero MMHUCTepcTBa TOProBIN.

CTpaTerus panbHuUX CTpaH

Cpasy nocne obbsaBneHnsa «CtpaTterMm ganb-
HUX CTpaH» B MNpouwsioM rogy Mbl OpraHuM3so-
Bann ToproBble peneralun, oxsaTbiBakoLine
BCe Hawwu oTpacnu, B lOxHyo Kopeto, UHauto,

MHooHe3uo u Ha dununnuHbl. B sTomMm rogy

Mbl MPOJO/MKMM MPMBO3UTb HALUMX 3KCMNOP-
TepoB BMeCTe C TOProBbIMU fefneraunamMm Ha
banbHne pblHKWU. B HekoTopoM cmbicne 2023
rop, CTaHeT rogom rnobanbHoOM ataku OJis Ha-
LMX 3aKcrnopTepoB. B nepBomM kBapTane roga
Mbl 3anjiaHMpoBanu 17 TOProBbix NMpeacTaBu-
TenbcTB B 19 ganbHUX cTpaHax. B sHBape Mbl
npoBenu TOproBble Aenerauun B BeHecyany u
MakuctaH. C HawuMMu TOpProBbIMU MNpeacTa-
BUTENbCTBaMU, roe OyayT 3anoXeHbl OCHOBbI
HOBOI0 COTPYAHWYECTBA, Mbl YBEIMYMM Hally

LIFTVISION
1th QUARTER 2023

9KCMOPTHYK [afbHOCTb, KOTOpas B HacTOS-
Lee BpeMs cocTaBfisieT 3 TbicAYM 65 Knnome-
TPOB, YTO Bbillie CpefHEMMPOBOro nokasartens
B 4 Tbicaun 744 kunomeTpa. Mbl Takxe ycKo-
pUM Hally peKJlaMHYI OeATeNbHOCTb, YTOObI
YKpenuTb NPpon3BOACTBEHHYIO MoLb Typuuu n
BocnpusTue «CaenaHo B Typuun» B oTpasneH-
HbIX permoHax 3a npegenamMmu Hawnx Tpaguun-
OHHbIX pbIHKOB . TypeLikue cepuanbl npuene-
KaloT 6osblioe BHUMaHWe B cTpaHax OxHown
AMepukun. Mbl Takxe njaHUpPyeM UCrosib30-
BaTb BO3MOXHOCTWU TeJfiecepuasioB B peKam-
HbIX aKLMAX B 3TOW reorpacdumu.

B 2022 rogy Mbl ocywecTBuan okosno 30 Mus-
NMapfdoB p[osnapoB akcnopta B 18 cTpaH,
BKJIIOUEHHbIX B CTpaTeruto panbHUX CTpaH.
UTO06bl YBENNYMTL TeKyLnh 06beM B YeTbipe
pasa, Mbl 6yaemM ucnosb3oBaTb BCe CpeAcTBa
B COTPYyA[HMYECTBE C HallMMMK accouuauuamu
n akcrnopTepamu, 0co6eHHO ¢ MUHUCTEPCTBOM
TOProBn».
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TURKISH ELEVATOR INDUSTRY INCREASED
ITS EXPORTS BY 20.7 PERCENT

In 2022, which was marked by high
energy and food prices, the war
in Ukraine, climate policies, rising
inflation, and interest rates, the Turkish
elevator sector continued to increase
its export activities. In 2022, the
sector exported a total of 363 million
149 thousand 523 dollars’ worth of
products, increasing the export value
by 20.7 percent compared to the
previous year. The total export value
of the sector in 2021 was recorded
as 300 million 724 thousand 331
dollars. In 2022, 195 million 486
thousand 1 dollars of the export sales
made by the elevator sector, which
totaled 363 million 149 thousand 523
dollars, were obtained from package
elevator exports, and 167 million 663
thousand 522 dollars were obtained
from component exports.
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TYPELKAA JIN®TOBASA NMPOMbBILLWJIEHHOCTDb YBEJIMHUJIA
IKCIOPT HA 20,7 NMPOLLEHTA

B 2022 ropny, KoTopbI 6b171 OTMEYEH BbICOKMMU
LLeHaMu Ha 3HEProHOCUTENN U NPOAYKTbI NUTa-
HUSA, BOWHOW B YKpauHe, KNMMaTU4YeCKOn Nosm-
TUKOW, POCTOM MHMNSALMM U NPOLLEHTHbIX CTa-
BOK, TypeLkas nndtoBas MpOMbILLIEHHOCTb
NpoJoJKUIIa CBOK 3KCMOPTHYHO AeATesIbHOCTb
B CTOPOHY yBenu4yeHusa. 3kcnoptupysa B 2022
rogy nNpogykuuu Ha obuiyto cymmy 363 mMun-
nmoHa 149 Tbicay 523 pgonnapa, 3TOT ceKTop
YyBeJIMYU CBOKO SKCMOPTHYIO CTOMMOCTb Ha
20,7 npoueHTa NO CpaBHEHUIO C NpeablayLLUM
rogoM. O6LLas CTOMMOCTb 9KCNopTa ceKkTopa B
2021 rogy coctaBuna 300 MUIIMOHOB 724 Tbl-
csAum 331 gonnapos. B 2022 rogy oT akcnopTa
KOMMJIeKTHbIX MM TOB nostydeHo 195 miH 486
Thic. 1 gonn. oT 3apybexHbix npogax nudTo-
BOW OTpac/n, YTo cocTaBmio 363 MiH 149 Toic.
523 ponn., a oT aKcnopTa KOMMIEKTYHOWMX —

LIFTVISION
1th QUARTER 2023

167 MnH 663 Tbic. 522 gonn.

- CToumMocCTb Kuiorpamma B ob,emM aKkcnopre
yBenuuunachb fo 3 fosiapoB.

KnnorpammoBas CTOMMOCTb BCero akcrnopTa
NMTOBON NPOMBILLIIEHHOCTM TaKXe YBENNYM-
nacb. CekTop, KOTopbin 3apaboTtan 2,5 gonna-
pa 3a kunorpamMm ot 118 mMunnmoHoB 123 Tbl-
cA4 428 kunorpammoB akcnopTta B 2021 rogy,
YBEIMYMA CTOMMOCTb €AWHULbl Kunorpamma
[o 3 ponnapoB npu akcrnopte 120 MUNINMOHOB
722 TbiCcAY 264 kKnnorpammoB B 2022 rogy.

- B 2022 ropgy obuw,aa CcToMMoCTb MMMoOpTa
nudTOBOI OTpacnu CHU3UNACh Ha 22 NpoLeHTa
no cpaBHeHuio ¢ 2021 ropom.

B 2022 ropy Typeukasi nucToBas MpOMbIL-
JIEHHOCTb YyBenMuYuna 3SKCMOpPT M coKpaTuia
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- The value of kilograms in total
exports increased to 3 dollars

The kilogram value of total exports
of the elevator sector also increased.
The sector, which earned $2.5
per kilogram from 118 million
123 thousand 428 kilograms of
exports in 2021 on a quantity basis,
increased its kilogram unit value to
$3 in exports worth a total of 120
million 722 thousand 264 kilograms
in 2022.

- In 2022, the total import value of
the elevator sector decreased by 22
percent compared to 2021

In 2022, the Turkish elevator sector
increased its exports and decreased
its imports. The Turkish elevator
sector, which imported a total of
153 million 61 thousand 152 dollars
worth of products in 2021, reduced its
imports to 119 million 936 thousand
664 dollars by 22 percent in 2022 by
making foreign purchases.

- The value of kilograms in total
imports decreased from $4.4 to
$4.2

The total imports of the elevator
sector were $4.4 per kilogram in
2021. This value, which was $4.4
in 2021, which was imported in the
amount of 35 million 7 thousand
950 kilograms, decreased to $4.2
with the import in the amount of 28
million 567 thousand 969 kilograms
in 2022.

- The sector gave a foreign trade
surplus of approximately $245
million

Despite its exports worth 363 million
149 thousand 523 dollars in foreign
trade, the sector added 243 million
212 thousand 859 dollars to the
Turkish economy with its imports
worth 119 million 936 thousand 664
dollars.

- Package elevator exports reached
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umnopt. Typeukasa nudToBasi MPOMbILLIEH-
HoCTb, koTopasa B 2021 rogy vMmnopTupoBarna
NpoayKLuMu Ha obuyto cymmy 153 munnuoHa
61 Tbicaya 152 gonnapa, yenuymna cBon Um-
nopt o 119 munnnoHoB 936 ThicAY 664 fon-
NlapoB, COKpaTMB UMMNOPT Ha 22% B 2022 rogy.

- CTouMocTb KunorpamMma B ob6uieM oobeme
uMnopTa cHusunach c 4,4 ponnapa o 4,2 pon-
napa.

O6was cToMMocTb MmnopTa AMETOBON NpPo-
MblwneHHocTn B 2021 rogy coctaBuna 4,4
Jonnapa 3a Kuinorpamm. 3TO 3HayeHue, CO-
ctaBnsaBlwee B 2021 roay 4,4 nonnapa, us Ko-
TOpbIX ObIIO UMMOPTUPOBAHO 35 MWUINMOHOB
7 TbicAY 950 KMnorpamMmoB, yMeHbLUWUIOCh A0
4,2 ponnapa npu 28 mMwinMoHax 567 TbicaAv
969 kmunorpaMMoB MMMNOPTa, NPON3BEAEHHOM
B 2022 ropay.

- MonoxutenbHoe canbao BHeLUHeMl TOpro.-

LIFTVISION
1th QUARTER 2023

JIA CeKTOpa COCTaBMU/IO OKOMNO 245 MUIIMOHOB
[0NNapoB.

HecmoTps Ha akcnopT B pasmepe 363 Mumn-
oHoB 149 Tbicsa4 523 gonnapos CLLA Bo BHeLw-
Hen TOproese, ceKTop L06aBuU B 9KOHOMUKY
Typuuu 243 munnunoHa 212 Teicay 859 gonna-
poB npu umnopTte B pasmMepe 119 MUANNMOHOB
936 TbicsAY 664 fonnapo..

- 9KenopT nakeTHbIX nudToB gocTur 195 mun-
nuoHoB 486 Tbicsay gonnapos CLLA.
JIndbToBaa NPOMbILLNEHHOCTb YBEIMUMUIIa CBOW
9KCNopT Ha cyMMy 148 MunamoHoB 967 ThicAY
780 ponnapos B 2021 rogy Ao 195 MunnnmoHoB
486 TbicAY gosnapos 1, yBenuuuslunch Ha 31
npoueHT B 2022 rogy. CTOMMOCTb Kusorpam-
Ma 3a eauHULY 9KCropTa, KoTopas cocTaBuia
54 munnnoHa 406 TbicAY 527 KunorpaMmmoB,
coctaBuna 3,6 gonnapa. B 2021 rogy ueHa 3a
€QUHULYY SKCMOPTMPYEMOro nakeTHoro nudTa
cocTtaBuna 3,3 ponnapa.
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195 million 486 thousand 1 dollar
value

The elevator sector increased its
exports worth 148 million 967
thousand 780 dollars in 2021 by 31
percent in 2022 and increased them
to 195 million 486 thousand 1 dollars.
The unit price of 54 million 406
thousand 527 kilograms exported
in terms of quantity was 3.6 dollars.
In 2021, the kilogram unit price
of package elevator exports was
recorded as $3.3.

- Most elevators were exported in
November

November was the most exported
month with elevator exports worth
22 million 165 thousand 744 dollars
in 2022. In 2022, as in 2021, January
was again recorded as the month
with the lowest export value with 9
million 935 thousand 196 dollars. The
champion month of elevator imports
in 2022 was September with an import

value of 16 million 533 thousand 522
dollars.

Package elevator exports to the
Russian Federation increased by
170% in 2022

The increase in the Russian Federation,
which ranked first in 2021 among the
countries where the Turkish elevator
sector exported the most package
elevators in 2022, attracted attention.
The Russian Federation, which ranks
first among the countries where
package elevator exports are made,
purchased 170% more elevators from
Turkey compared to 2021. In 2021,
18 million 252 thousand 166 dollars
worth of package elevators were
exported to the Russian Federation,
which received a package elevator
worth 49 million 296 thousand 59
dollars last year.

The war between the Russian
Federation and Ukraine also affected
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- bonblwuHCcTBO NMMchTOB GbIJIO IKCNOPTUPOBA-
HO B HOsIOpe

Hosbpb 6bln MecsueM ¢ HanbonblMMm obbe-
MoM 3kcrnopTa: B 2022 rogy aKcnopTt MATOB
cocTaBun 22 munnuoHa 165 Teicay 744 ponna-
pa. B 2022 rony, kak 1 B 2021 rogy, AHBapb 6b11
3aperncTpmpoBaH Kak Mecsil, C CaMOn HU3KOM
CTOMMOCTbIO 3Kcrnopta - 9 munnnoHoB 935
Tbicay 196 ponnapoB. PekopAHbIM MecsLeMm
nmnopta nmdToB B 2022 roay ctan cCeHTAbpb
CO CTOMMOCTbI mMnopta 16 munnmoHos 533
TbicAumn 522 ponnapa.

9KcnopT nakeTHbIxx nucToB B Poccuiickylo
depepauuio B 2022 rogy ysenuuuics Ha 170
NpPOLLeHTOB

MpuBnek BHMMaHMe pocT B Poccunckon de-
hepauuu, kotopas B 2021 rogy 3aHsana nep-
BOE MEeCTO Cpefiu CTpaH, B KOTOpble TypeLKas
ndToBas NPOMBILWIEHHOCTb 3KCMOPTUPYET
6onblue Bcero nakeTHbIx nudptos B 2022 rogy.

LIFTVISION
1th QUARTER 2023

Poccuickas depepauus, s3aHuUMarowan nep-
BOe MeCTO cpefiu CTpaH, B KOTOPble OCYLLEeCT-
BNIIETCS 9KCMOPT NAaKETHbIX NN TOB, 3aKynuna
B Typuuu Ha 170% 6onbLue n(McpToB NO CpaBHe-
Huto ¢ 2021 rogom. B 2021 rogy B Poccuiickyto
depnepaumio ObIsI0 3KCMNOPTMPOBAHO MaKETHbIX
nmdToB Ha cymmy 18 MiH 252 Thic. 166 pon-
JlapoB, KOoTopas B MPOLUIOM rogy 3akynua na-
KeTHbIX IMPTOB Ha cyMMy 49 MnH 296 Thic. 59
[0J111apoB.

BoriHa Mexpy Poccunckon depepauven u
YKpauHOM TaKXe MoB/usAsa Ha nokasaTenu
aKcnopTa TypeLkon nMdTOBOM MPOMbILLSIEH-
HocTW. B To Bpemsa Kak nocneBoeHHoe ambap-
ro npumeHsinocb kK Poccuinckon depepaunm u
caHKuun, BBefeHHble Poccuickon depepaum-
e/ B OTHOLUEHMM KOMMaHWA eBPOMENCKOro U
aMepUKaHCKOro NMPOUCXOXAeHUS, 06beM 6u3-
Heca TypeuLKuXx 3KcrnopTepoB B Poccuickon
depepaumm yBenuuuncs, a npobnemMbl, BO3-
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0 FOREIGN TRADE & ELEVATOR INDUSTRY

the export figures of the Turkish
elevator sector. While the embargo
imposed on the Russian Federation
after the war and the sanctions
imposed by the Russian Federation
on European and  American
companies expanded the business
volume of Turkish exporters in the
Russian Federation, the problems in
Ukraine caused a narrowing of the
business volume. While exports to
the Russian Federation increased by
170 percent in 2022 compared to
the previous year, elevator exports
in Ukraine, which ranked second in
the ranking of the countries with the
highest number of package elevators
exported in recent years, decreased
by 52 percent in 2022 compared
to 2021. In 2021, 17 million 651
thousand 982 dollars of package
elevators were exported to Ukraine,
and in 2022, 8 million 431 thousand
627 dollars of package elevators
were exported. And Ukraine ranked

5th among the top 10 countries that
received package elevators from
Turkey.

In the ranking of the top 10 countries
with the highest package elevator
exports in 2022, the Russian
Federation was followed by Algeria
with an export value of 22 million
902 thousand 67 dollars, Israel with
an export value of 8 million 702
thousand 467 dollars, Iraq with an
export value of 8 million 454 thousand
382 dollars, Ukraine with an export
value of 8 million 431 thousand 627
dollars, Georgia with an export value
of 7 million 374 thousand 121 dollars,
Uzbekistan with an export value of 7
million 88 thousand 541 dollars, UAE
with an export value of 6 million 392
thousand 467 dollars, Kazakhstan
with an export value of 5 million
715 thousand 565 dollars and Libya
with an export value of 4 million 120
thousand 524 dollars.
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HUKLWNe B YKpauHe, NpUBENN K COKpaLLeHWUo
6unsHec-obbemMa. B To Bpemsi Kak 3KCMopT B
Poccuickyto depepaunto ysennuuicsa Ha 170
npoueHToB B 2022 rogy No cpaBHEHUIO C npe-
OblAYLWMM rofoMm, 3KCNopT MM ToB B YKpauHe,
KoTopas 3aHuWMmana BTOPOEe MEeCTO B CrnMcKe
CTpaH, B KOTOpble 3KCMOPTUPOBAIUCL NaKeT-
Hble MU ThI B Npeablayline rofbl, COKpaTUics
Ha 52 npoueHTa B 2022 rogy No CpaBHEHUIO C
npegbloywmm rogom. 2021. MakeTHbIX M TOB
Ha cymmy 8 MiH 431 Tbic. 627 gonnapos B 2022
rogy aKCnopTupoBaHoO B YKpauHy, Kyga B 2021
rogy 3KCMOpTUPOBAHO MAKETHbIX NUETOB Ha
17 MmnH 651 Thicaya 982 ponnapoB. A YkpauHa
3aHsAna 5-e mecto cpeam 10 cTpaH, 3aKynuBe-
LUMX NaKeTHble aneBaTopbl B Typuuu.

B peutuHre 10 cTpaH ¢ HanboNbLWNM Kosnye-
CTBOM 3KcnopTa nakeTHbIx nnchTos B 022 rogy
Poccuinckas depepaums; Amkmp co CTOUMMO-
CTbtOo 3kcnopTa 22 munnuoHa 902 Teicauun 67

LIFTVISION
1th QUARTER 2023

gonnapo., N3pannb co CTOMMOCTbIO aKcrnopTa
8 MunnnoHoB 702 Thicaun 467 ponnapos, Mpak
CO CTOMMOCTbIO aKcnopTa 8 MunMoHoB 454
TbicauM 382 ponnapoB, YKpavHa CO CTOMMO-
CTbto aKcnopTa 8 MunnoHoB 431 TbicaY 627
ponnapo., 7 MunanoHoB 374 Toicauun 121 gon-
nap pysusa co cToMMOCTbIO aKcropTa ( Mui-
nMoHoB 88 TbicsiY 541 ponnapos, 3a Hen cne-
nyeTt Y36eKncTaH co CTOMMOCTbIO aKcnopTa 6
MunnmoHoB 392 Teicay 467 ponnapos, OA3 co
CTOMMOCTbIO 3KcrnopTa 5 MUANNMOHOB 715 Tbl-
cfay 565 gonnapo., KaszaxcTaH co CTOMMOCTbIO
akcnopTa 4 munnoHa 120 gonnapoB. ThicsaY
524 pnonnapa 1 JInBusi Co CTOMMOCTbHO 3KCNOP-
Ta 4 munnmoHa 120 Teicay 524 ponnapa.

Anbanus, benapycb , [aHusa, TypKMeHUCTaH,
bocHus wun TlepueroBuHa, WcnaHusa, Mapokko,
CypaH, OmaH, PymbliHua, baHrnagew, bonrapus
CTpaHbl, B KOTOpble 3KCMOPTUPYHOTCSA MaKeT-
Hble NMTOBbIE CUCTEMbI Ha CyMMy OT 1 [0 2



AI.WAYS QUAI.IT/Y

L

aeossons
eccpdoROe

e eccea
e o000 ®

Phone:
E-mail: info@argeset.com.tr

rargeset

RIS

+90 242 344 19 29



0 FOREIGN TRADE & ELEVATOR INDUSTRY

Albania, Belarus, Denmark,
Turkmenistan, Bosnia and
Herzegovina, Spain, Morocco, Sudan,
Oman, Romania, Bangladesh, and
Bulgaria are the countries where
package elevator systems are
exported between $1 million and
$2 million; France, Serbia, Nigeria,
Germany, Qatar, North Macedonia
are the countries where package
elevator systems are exported
between $2 million and $3 million;
United Kingdom, Tunisia, Poland are
the countries where package elevator
systems are exported over $3 million.

- Import of package -elevators
decreased by 26.6% compared to
the previous year

Package elevator imports in 2022
decreased by 26.6 percent compared
to 2021. While a package elevator
worth 120 million 254 thousand 907
dollars was imported in 2021, this
figure was 88 million 258 thousand

791 dollars in 2022. The unit price
of the imported package elevator in
2022 was recorded as 4.15 dollars.

The first place in elevator imports
was China and the second place
was Slovakia.

Of the 88 million 258 thousand 791
dollars worth of elevator imports made
in 2022, 52 million 347 thousand 561
dollars were imported from China. In
the countries with the most elevators
imported, China was followed by
Slovakia with 10 million 187 thousand
785 dollars, Germany with 7 million
184 thousand 905 dollars, Finland
with 5 million 322 thousand 970
dollars, and Italy with 4 million 321
thousand 199 dollars.

South Korea, which entered the top
5 with elevator imports of 4 million
166 thousand 729 dollars in 2021,
attracted attention by importing
elevators of 140 thousand 728
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MWUNIMOHOB AonnapoB; ®paHuus, Cepbus, Hu-
repus, Nepmanus, Katap, CeBepHaa Makepo-
HUSA, C A PYroi CTOPOHBbI, ABNAKOTCA CTPaHaMu, B
KOTOpbl€e 3KCMOPTUPYIOTCA KOMMEKTHbIE M-
TOBble CUCTEMbI CTOMMOCTbLIO OT 2 A0 3 MuN-
NIMOHOB [onnapoB; Benukobputanus, TyHUC U
MonbLua 6b11M cTpaHaMu, B KOTOPbIE BbIan aKC-
NMOpTUPOBaHbl CUCTEMbI MaKETHbIX IMDTOB Ha
cymmMmy 6onee 3 MUINNOHOB [0JINAPOB.

- UMnopT nakeTHbix nnTOB CHU3MICA Ha
26,6% No cpaBHEHUIO C NpeAblAYLLLUM FrO40M.
NMnopT nakeTHbIX nucpToB B 2022 rofy CHU-
3uncsa Ha 26,6% no cpaBHeHuto ¢ 2021 rogom.
Ecnn B 2021 rogy 6b1710 MUMNOPTUPOBAHO Na-
KeTHbIXx MdTOoB Ha cymMmy 120 MUINMOHOB
254 Tbicaum 907 ponnapos., To B 2022 rony aTa
uncppa yBenuumnacb o 88 muinvoHoB 258
Tbicay 791 gonnapa. CToMMOCTb KuorpaMmma
nakeTHoro M Ta, UMNoOpTUpPOBaHHoro B 2022
roay, coctaBuna 4,15 gonnapa CLLA.

LIFTVISION
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- Kutai1 3aHan nepeoe MecTo nNo UMnopTy nud-
ToB, a CnoBakusi - BTopoe MecToO.

M3 88 munnnoHoB 258 TbicAY 791 gonnapa um-
nopta nndToB., npousBeneHHoro B 2022 rogy,
52 munnuoHa 347 Tbicay 561 gonnap 6b11 UM-
noptupoBaH u3 Kutaa. 3a Kutaem cnepytoTt
CnoBakus ¢ 10 mnH 187 Tbic. 785 ponnapos,
FepmaHuna ¢ 7 mnH 184 Tbic. 905 ponnapos,
dnHnaHauA ¢ 5 MaH 322 Teic. 970 gonnapos U
Utanusa c 4 mnH 321 Teic. 199 gonnapos..

lMpumevaTtensHo, yto lOxHaa Kopes, Bolwen-
Wwasa B TOoMN-5 ¢ MMNOPTOM B 4 MJIH 166 ThbicAY
729 ponnapos B 2021 rogy, B 2022 rogy nm-
nopTupyeT nucptoB Ha 140 TbicsaY 728 posna-
poB.

- Temn yBenuyeHuss 3KCNopTa KOMMOHEHTOB
coctasun 10 npowieHTOB

B 2022 rogy nuchToBas IPOMbILLSIEHHOCTb 3KC-
noptupoBana 66 mMunnnoHos 315 TbicaAy 737
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0 FOREIGN TRADE & ELEVATOR INDUSTRY

dollars in 2022.

- Component exports increased by
10%

In 2022, the elevator sector exported
66 million 315 thousand 737
kilograms of components worth 167
million 663 thousand 791 dollars. This
figure was 151 million 756 thousand
551 dollars in 2021. From component
exports, the sector achieved a value of
$2.5 per kilogram.

- September was the champion
month of component exports in
2022

September was the champion month
of component exports in 2022.
September was the most exported
month with component exports worth
16 million 533 thousand 522 dollars
in 2022. The month in which exports
were made the least in 2022 was
January. The Turkish elevator industry
exported 11 million 219 thousand

371 dollars worth of components
in January. April, June, August, and
December were also recorded as the
months when more than $15 million
in components were exported in
2022.

In 2022, most components were
sent to Iraq again

Iraq took first place among the
countries where component exports
were made in 2022 with 13 million
729 thousand 42 dollars. In the
ranking of the top 10 countries with
the highest component exports, Iraq
was followed by Egypt with an export
value of 11 million 926 thousand 93
dollars, Algeria with an export value
of 11 million 377 thousand 950
dollars, Iran with an export value of
9 million 380 thousand 450 dollars,
the Russian Federation with an export
value of 8 million 986 thousand 504
dollars, Morocco with an export
value of 6 million 352 thousand 588
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KW0rpaMMoOB KOMIMOHEHTOB Ha cymmy 167
MUNIMOHOB 663 Thicaun 791 gonnapos. B 2021
rogy 9TOT nokasaTtesb cocTaBui 151 MUANMOH
756 TbicA4 551 gonnap. CekTop Nosyymsn CTom-
MOCTb 2,5 fonnapoB 3a KUorpamMm oT 3KCMop-
Ta KOMMOHEHTOB.

- CeHTAbOpb cTan peKopgHbiM MecsueM
aKcrnopTa KoMnoHeHToB 2022 roaa.

CeHTA6pb CTan pekopAHbIM MecsLeM aKCrnop-
Ta KomnoHeHToB 2022 ropa. CeHTs6pb Obin
MecsiLleM ¢ HanbosbliMM 06bEMOM 3KcMnopTa:
B 2022 rogy 3KCMOPT KOMMOHEHTOB COCTaBwi
16 MunnmoHoB 533 TbicauM 522 ponnapa. B
2022 rogy MecsLeM C HaUMEHbLUMM 06BbEMOM
akcnopTta Obin AAHBapb. Typeukasa nudToBas
NPOMBILSIEHHOCTL B fiIHBape npogana KoM-
NAEKTYHOLWMX HA CyMMY 11 MUAMOHOB 219 Tbl-
cay 371 ponnap. Mecsaubl anpesnb, UKOHb, aB-
rycT u gekabpb OblM 3apermcTpupoBaHbl Kak
Mecsubl, korga B 2022 rogy 6bisio nponssege-

LIFTVISION
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HO 9KCMopTa KOMMOHEHTOB Ha cyMMy Gonee 15
MUWJIZIMOHOB [0/11apOB.

B 2022 ropy Gosnblle BCEro KOMMIEKTYIOLLUX
cHoBa oTnpasuu B Upak

Mpak 3aHan nepBoe MecTo cpeau CTpaH, B KO-
Topble OblM 9KCMOPTUPOBAHbI KOMMIEKTYHO-
wwue B 2022 rogy ¢ 13 miH 729 ThIC. 42 pon-
napoB. Wpak B penTtuHre 10 cTpaH C caMbIM
BbICOKMM 3KCMOPTOM KOMMAEKTYOWMX; Eru-
neT co CTOMMOCTbIO aKcropTa 11 MUANNMOHOB
926 ThicAY 93 gonnapos, AmXUp CO CTOUMO-
cTbto akcropTa 11 muannoHos 377 Thicay 950
gosnnapos, MpaH co cToMMOCTbO akcnopTta 9
munnmoHoB 380 Thicay 450 ponnapos, Poccun-
ckas denepaumsi Co CTOUMOCTbIO aKcnopTa 8
MunnmoHoB 986 Tbicay 504 nonnapos, 6 Mui-
nmoHoB 352 TbicAun 588 ponnapoB Mapokko
CO CTOMMOCTbIO 3kcnopTa 6 mMuanmoHos 100
Tbicay 104 ponnapos, Bonrapus co cToMmo-
CcTbto akcnopTa 6 munnnoHoB 100 Teicay 104
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0 FOREIGN TRADE & ELEVATOR INDUSTRY

dollars, Bulgaria with an export value
of 6 million 100 thousand 104 dollars,
Saudi Arabia with an export value of
5 million 488 thousand 405 dollars,
Israel with an export value of 4 million
987 thousand 851 dollars and Georgia
with an export value of 4 million 970
thousand 800 dollars.

France was the country that attracted
attention withitscomponentpurchases
worth 4 million 470 thousand 705
dollars, the USA was worth 4 million
362 thousand 289 dollars, while
Libya, Germany, Afghanistan, and
Ukraine were the countries where 3
million 500 thousand and 4 million
components were exported. India,
Denmark, Greece, Kosovo, Finland,
Italy, Kuwait, Qatar, and the UAE were
recorded as countries that purchased
between 2 million 500 thousand and
3 million dollars, while Romania,
Albania, Uzbekistan, Serbia, Tunisia,
Nigeria, Mexico, Estonia, United

Kingdom, Poland, Lebanon, Jordan,
Slovakia, and Oman were recorded as
the countries that purchased between
$ 1 million and $ 2 million.

- The sector imported 31 million
677 thousand 873 dollars worth of
components

The Turkish elevator sector is reducing
its dependence on foreign countries
in elevator construction work every
year. The elevator sector, which made
an external purchase worth 33 million
346 thousand 245 dollars in 2021
regarding the component, reduced
its component external purchase
to 31 million 677 thousand 873
dollars in 2022. The average price of
component kilograms came to $4.3
for 2022.

- China was the first in component
imports, and Italy was the second.

Of the 31 million 677 thousand 873
dollars of component imports made
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ponnapos, CaypoBckasd ApaBusi CO CTOMMO-
CTbiO aKcnopTa 5 MunanmoHoB 488 Toicsay 405
ponnapos, anee cnenytoT M3paunb co CTOM-
MOCTbIO aKcnopTa 4 munnoHa 987 Teicsay 851
nonnapoB u Ipy3ns co CTOMMOCTbIO aKcnopTa
4 munnuoHa 970 Tbicay 800 ponnapos..

[Mpu aTOM PpaHUmMA — cTpaHbl, NpUBEKaroLLme
BHMMaHWE CBOMMW KOMMOHEHTHbIMU 3aKynKa-
MK Ha cymmy 4 MiH 470 Tbic. 705 gonnapos,
CLUA — 4 mnH 362 Tbic. 289 ponnapos; Jlu-
Bus, Fepmanus, AdraHucTaH, YkpavHa Obinu
cTpaHaM, B KOTOpble OblsI0 3KCMOPTUPOBAHO
oT 3 MunnmoHoB 500 ThicAY Ao 4 MUIIMOHOB
KoMnoHeHToB. UHgus, [aHus, peuns, KocoBo,
duHnaHgua, Utanusa, Kysent, Katap n OA3 ot
2 munnmoHoB 500 TbicAY [0 3 MUIMOHOB; Py-
MblHUS, AnbaHus, Y3beknuctaH, Cepbus, TyHuc,
Hurepus, Mekcuka, 3cToHus, BennkobputaHus,
Monbla, JlusaH, MoppaHus, CnoBakmsa u OMaH
OblNIM 3aperMcTpupoBaHbl Kak CTpPaHbl, 3aKy-
NUBLUNE KOMMOHEHTbI Ha CyMMY OT 1 fo 2 mun-

LIFTVISION
1th QUARTER 2023

JINOHOB O0JJ1apOB.

- CeKTOp UMMOPTMPOBAN KOMIUIEKTYIOLWUE Ha
cymmy 31 MWIIMOH 677 TbicaY 873 ponnapos.
Typeukasa nudToBas NPOMBILLIEHHOCTb C
KaxablM rofjoM COKpallaeT CBOK WHOCTPaH-
HYIH0 3aBUCUMOCTb B CTPOUTENIbCTBE IMATOB.
JIndToBas NpoMbILLINIEHHOCTb, KoTopas B 2021
rogy MMnopTuMpoBasia KOMMOHEHTbl HA CYMMY
33 munnunoHa 346 Teicay 245 ponnapos., B 2022
rogy yBenuyuia UMMNopT KOMMOHeHTOB Ao 31
MunamMoHa 677 Toicay 873 ponnapoB. CpenHAsA
LleHa 3a KunorpaMmm KomroHeHTa B 2022 rogy
cocTtasuna 4,3 gonnapa.

- Kutai 3aHan nepeoe mecTto, a UTanua - BTO-
poe MecTO Mo UMMNOPTY KOMIMJIEKTYIOLLUX.

M3 31 munnuoHa 677 Tbicay 873 ponnapos
UMnopTa KOMMIEKTYHOLLMX, OCYLLLEeCTBIEHHOIO
B 2022 rogy, 14 munnnoHoB 121 Thica4a 828
nonnapoB 6biM MMMoOpTUMpoBaHbl M3 Kutas.
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0 FOREIGN TRADE & ELEVATOR INDUSTRY

in 2022, 14 million 121 thousand 828
dollars were imported from China.
China is the country where most
elevators are imported; Italy with 6
million 621 thousand 476 dollars,
Spain with 5 million 354 thousand 441
dollars, Germany with 1 million 863
thousand 171 dollars, Greece with 1
million 336 thousand 899 dollars.

FAR COUNTRIES STRATEGY AND
ELEVATOR SECTOR

The success story of Turkey's exporters
in foreign trade in the last 20 years is
concentrated in the neighboring and
surrounding geography. 2/3 of exports
are made to relatively close countries.
Turkey's average export distance
is below the world average. This
situation necessitates the introduction
of a special foreign trade strategy for
distant countries. Action should be
taken to increase the export range,
which is an average of 3 thousand 65
kilometers, to more than 4 thousand

744 kilometers, which is the world
average. Turkish exporters, who focus
on new market diversity by taking the
traditional product-market structure
of our exports to an advanced stage,
turn their routes to distant countries.
With this understanding, the Ministry
of Commerce of the Republic of
Turkey, as a result of analytical
studies, determined 18 countries that
are more than 2,500 kilometers away
from Turkey, whose imports from the
world are over $60 billion and whose
share in imports is less than 1% as
target countries for the development
of trade within the scope of the Far
Countries Strategy.

These countries are; USA, Canada,
Mexico, Brazil, and Chile from
the American continent, China,
Japan, South Korea, Pakistan, India,
Indonesia, Malaysia, Thailand,
Philippines, and Vietnam from the
Asian continent, South Africa from
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KuTain B cTpaHax, Kyfa uMmnoptupyerca 60nb-
we Bcero nudTos; [anee nocnepgoBann Uta-
nvsa ¢ 6 MiH 621 Toeic. 476 nonnapo., WcnaHus
¢ 5 MiH 354 Tbic. 441 ponnap, N'epmanus c 1
MiH 863 Tbic. 171 gonnap v peumsa ¢ 1 MAH
336 TbIC. 899 fonnapos.

CTpaTerus AanbHUX CTPaH U IMcpTOCTPOEHHE
McTopus ycrexa TypeLKuX 9SKCMOpPTepoB BO

BHELLHEN ToproeJie 3a nocnefHue 20 net co-
CpefoToYeHa B coceaHel 1 Onunsnexallen re-
orpachuu. [iBe TpeTU aKcnopTa NPUXOAUTCH Ha

CTpaHbl, KOTOpbleé HaxoAATCA OTHOCUTESIbHO
6nm3ko. CpegHAs panbHOCTb akcnopta Typ-
LUK HUXEe cpefHeMUPOBOro rnokasaTtens. 3Ta
cutyaumss TpebyeTr 0coboV BHELUHETOProBOM
cTpaTeruu gnsa ganbHuX cTpad. Cnegyet npu-
HATb Mepbl NO YBENMYEHUIO [allbHOCTU BbIBO-
3a, KoTopas B cpefjHeM cocTaBfifieT 3 ThiCAYU
65 KuiomMeTpoB, YTO Bblle CpegHEMUPOBOIo
nokasarens B 4 TbicaAun 744 kunometpa. Co-
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CPenoTOUYMBLUMCE Ha pasHoO6pasuu HOBbIX
pbIHKOB, BbiBeAA TPafULNOHHYIO CTPYKTYpY
TOBapHOro pbiHKa Hallero aKcriopTa Ha HOBbIN
YPOBeHb, TypeLKne aKCnopTepbl HanpaBnsoT
CBOW MapLUpyTbl B fajibH1e cTpaHbl. C Takum
NoHMMaHneM MUHUCTEPCTBO TOProBnau TypeLl-
Ko Pecny6nvkn B pe3ynbTaTte aHaIMTU4ecKumx
nccnepoBaHum onpegenuno 18 cTpaH, KoTopble
pacrnosioXeHbl Ha paccTosiHuu Bonee 2 ThicsAY
500 kunomeTpoB oT Typuuu, C UMMOPTOM U3
Mupa 6onee 60 MunNIMapLoB 4OJNAPOB U YbS
JONA UMMopTa cocTaBnsieT MeHee 1 MPOLEHTA,
B KauecTBe LieNIeBbIX CTPaH /19 pa3BUTUSA TOPp-
roenv B pamkax CTpaTernm ganbHUX CTPaH.

STun cTpaHbl nepeuncrneHbl HUxe: CLUA, KaHa-
ba, Mekcuka, bpasunua n Yunu ns Amepuku,
Kutan, AnoHus, l0OxHaa Kopes, MNakuctaH, UH-
ouvs, MugoHesnsa, Mananaus, TaunaHg, dvnmn-
NUHbl U BoeTHaMm u3 Asun, I0xHas Adpuka u
Hurepus ns Acdppvkn n ABctpanusa ns OkeaHum.
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Africa, Nigeria and Australia from
Oceania. These countries, which
have a 64 percent share in the world
economy, make up 47 percent of
the world's goods imports and 35.6
percent of the world's service imports.
The countries identified with these
magnitudes constitute an important
potential for Turkey to develop its
trade on the basis of the win-win
principle.

In terms of the elevator sector,
being able to sell products and
services to the countries mentioned
above is extremely important for
the development of the sector and
exports. The elevator sector, which
is one of the rare sectors of Turkey
that has a foreign trade surplus,
makes its exports to the surrounding
countries intensively. When we look
at the countries where the most
package elevators and components

in our file, we see that our export
density is far below the world average
of 4 thousand 744 kilometers in terms
of distance. When we examine the
18 countries included in the scope of
the Distant Countries Strategy by the
Ministry of Commerce of the Republic
of Turkey regionally, although some
progress has been made in Central
and South Africa, where elevators and
components worth 13 million 432
thousand 851 dollars are exported
in 2022, it seems that there is a long
way to go in the USA, Canada, Latin
America, and Oceania regions. While
a total of 5 million 434 thousand 119
dollars worth of exports were made
to the USA and Canada in 2022, we
see that 3 million 798 thousand 125
dollars worth of package elevators and
components were exported to Latin
America and 1 million 2 thousand 89
dollars worth of package elevators
and components were exported to the
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are exported, which we have detailed

Ha 3Tu cTpaHbl, Ha [,051t0 KOTOPbIX NPUXOLUTCS
64 npoueHTa MMPOBOM 9KOHOMWKM, NPUXOLMUT-
cA 47 NpoLeHTOB MUPOBOIro UMMopTa TOBapoB
n 356 npoueHTa MUPOBOrO MMMOpPTa YCHYyr.
9T cTpaHbl, onpefensieMbie UX pa3MepoM,
cosparoT ans TypLuu BaXHbIN NoTeHUman gns
pasBUTUSA CBOEW TOProB/IN Ha OCHOBE MPUHLM-
na «3apabotan/3apaboTan».

YT0 KacaeTcsA N ToBOM OTPAC/IU, TO BO3MOX-
HOCTb NpofaBaTb TOBApbl U YCNyru B Bbilley-
MOMSIHyTble CTPaHbl Ype3BblYaNHO BaXHa AJis
pasBuTMa oTpaciu u 3kcnopta. JludproBas
MPOMBILLJIEHHOCTb, KOTOpas ABNAETCA of-
HUM U3 pedKuUX CeKTopoB Typuuu, UMEHLLUX
MONOXMTESNIbHOE Canbf0 BHELIHENW TOProBiM,
aKTUBHO 3KCMOPTMPYET CBOK MNPOLYKLUUIO B
cocefiHMe cTpaHbl. Korga Mbl cMOTpUM Ha
CTPaHbl, KOTOpble 3KCMOPTUPYIT Gonblue
BCEro KOMMJIEKTHbIX JIM(OTOB U KOMMOHEHTOB,
noapobHOCTU O KOTOPbIX NMPUBEAEHbI B HALLEM
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Oceania region.
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daiine, Mbl BUAUM, YTO MHTEHCMBHOCTb Halle-
ro 3KCropTa HaMHOro HUXe cpegHeMUPOBOro
nokasatens B 4744 kunnomMmeTpa C TOYKU 3pe-
HUA pacctosHusa. Korga Mbl aHanusupyem 18
CTpaH, KOTOopble BKJOYEHbI B cchepy AencTBUS
Ctpaterum panbHUx cTpaH MWHUCTEPCTBOM
ToproBnu Typeukon Pecny6nvku Ha peruo-
HaNbHOM YpPOBHe, XOTsl HebosbLIOW nporpecc
Obln BOCTUrHYT B LieHTpanbHom u l0xHon Ad-
puke, roe nMdpTbl cToAT 13 MUNNNOHOB 432 Thbli-
caumn 851 gonnapos CLUA. a koMnnekTyloLme
Obm akcnopTupoBaHbl B 2022 rogy B CLLUA,
KaHapy, JlaTuHckyto AMepuky n OkeaHuto. B
2022 rogy obwwun ob6bem akcnopta B CLLA u
KaHagy coctaBun 5 MunnnoHoB 434 Tbicaun
119 ponnapo., B TO BpeMs Kak Mbl BUOUM, YTO
B JlaTuHCkyto AMepuKy Obiflo 3KCMOPTMPOBA-
HO MakKeTHbIX IMPTOB U KOMIMIEKTYIOWMX Ha 3
MunnvoHa 798 Tbicay 125 gonnapos, a B Jla-
TUHCKYIO AMepuKy - 1 MWAANOH 2 Tbicaum 89
00J1/1apoB. [0n1apoB B peruoH OkeaHuu.
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EVALUATION OF THE
UK'S GOODS AND
SERVICES IMPORTS
AND EXPORTS FOR
2022

Main points that catch our attention
The value of goods imports increased by
£1.8 billion (3.5%) in November 2022;
After eliminating the impact of inflation,
imports of products increased by £2.5 bil-
lion (6.1%).

Imports of products from EU countries
increased by £1.2 billion (4.7%), and
imports from non-EU countries increa-
sed by £0.6 billion (2.2%), both driven
by increased imports of machinery and
transport equipment.

Gas prices continued to fall in November
2022, leading to a third month in a row of
declines in the value of fuel imports from
non-EU countries.

How can we assess the latest situation
in the UK’s trade figures with the EU?
According to the recently announced Janu-

by Ceyla AKIN

Mechanical Engineer
Director Miracle
Engineering &Consultancy
26 Coney Green S0237JB
WINCHESTER, UNITED KINGDOM
ceylaakin@miracleengineering.co.uk,
info@miracleengineering.co.uk

ary 2022 trade figures, we have learned that
the UK imports £24.1 billion of goods from
the European Union and exports £11.6 bil-
lion in return. However, in order to unders-
tand these figures, it is important for users
to be aware of some changes in the way HM
Revenue and Customs collect trade data.
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One effect of today’s announcement is to
significantly reduce the January figure for
UK exports to the EU, Matt Hughes exp-
lains what all these latest changes mean.
The UK’s exit from the EU has also brou-
ght changes to the way trade in goods data
is collected by HMRC. These changes, of
course, affected imports from the EU and
exports to the EU in different ways.

Changes affecting imports from the EU
HMRC recently implemented an operati-
onal change that comes into effect from
21 January 2022. This is the change of
border traffic flow controls at several
ports that focus on those involved in the
‘Roll-on-Roll-off” trade with the EU, and
the loading of goods on a ferry in vehicles
rather than being loaded directly onto a
ship. As a result, some EU export flows
in these locations have been negatively
impacted.

EVALUATION OF TURKEY’S
EXPORT DATA JANUARY 2023

We can list Turkey’s main export sectors
for 2022

Road vehicles (15%), electrical machi-

nery, apparatus and household appliances
(6%)

Machinery and transport equipment (31%
of total exports);

Textile yarn, fabrics, manufactured goods
(7%),

Iron and steel (6%) and metal fabricati-
ons (4%) finished goods (25%);

Food and live animals (9%); chemicals
and related products (6%); gold (4%).
Source:  Subscriptiotradingeconomics.
com/turkey/exportsn.

National statistics UK

Trading Economics Turkey, USA
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IS IT SAFE TO USE AN ELEVA-
TOR DURING AN EARTHQUAKE?
WHAT ARE THE NEW TECHNO-
LOGIES DEVELOPED FOR HIGH
EARTHQUAKE RISK REGIONS?

by Ceyla AKIN

Is it safe to use an elevator during an
earthquake?

During an earthquake, the power supp-
lies are cut off and you can get stuck in
the elevator for a long time. Also, if the
intensity of the earthquake is too high,
there is a possibility that the elevator
car will fall to the bottom and cause you
serious damage. Therefore, it is recom-
mended not to use elevators at the time
of an earthquake.

If you are in an elevator with an eart-
hquake sensor, such an elevator will im-
mediately stop on the next floor. Please
go out as soon as the elevator stops. If
you’re in an elevator without an eart-
hquake sensor, press the stop buttons on
all floors and get off as soon as you stop.

AVOID the following situations when
an earthquake occurs,

Door. Doors can close and cause injuries.

Windows, bookcases, tall furniture, and
lighting fixtures. You may be hurt by
shattered glass or heavy objects.

Elevator. If you’re in an elevator during
an earthquake, press the stop buttons for
each floor and get out as soon as pos-
sible.

Overturned power lines - stay at least 10
meters away to avoid injury.

Earthquakes can happen anywhere.

An earthquake is a natural phenomenon
that is difficult to predict, developing
mainly in areas of mountainous or ge-
ological faults. These events occur due
to the sudden rupture of an Earth’s crust
caused by energy released after friction
between tectonic plates within the Earth.

The earthquake fault lines ,plates are
always in constant motion, but the su-
btlety of these vibrations makes them
imperceptible on the surface. With
constant tremors, or volcanic processes,
comes a time when tension accumulates

AN AR AL

at large levels that cause large seismic
waves are released.

These movements have a duration and
intensity that can vary according to sho-
ck, severity, and geographical region,
since some regions are more prone to
exposure to this type of phenomenon.
Therefore, it is important to plan the ar-
chitecture and cities of the place so that
the buildings and the citizens can be
protected in case of emergency.

One of the situations that most frigh-
tens the people that living in areas of
seismic activity is, the occurrence of an
earthquake or volcanic process when
using an elevator, inside the house or in
public. However, due to technological
advances in modernization and safety
in the lifting sector applied to conven-
tional elevators, hydraulic elevators and
pneumatic elevators, these situations
can now be made safer for elevator pas-
sengers.

PNEUMATIC VACUUM ELEVA-
TOR SYSTEMS

Pneumatic Vacuum Elevators,
Pneumatic Vacuum Assistants,

It can be designed different lift systems
that guarantee the safety of its passen-
gers during an earthquake. Pneumatic
vacuum elevators have locks and floor
brakes to be activated as a safety mec-
hanism.

It facilitates the entry and exit of people
in an emergency by ensuring that the ca-
bin is fixed at all levels, so that when the
pneumatic lift reaches the selected level,
the vehicle holding elevator provides a
fair catch by activating the steel locks
on the top of its columns.

We cannot stop the tectonic movements
of the Earth, but we can be confident
that the structures we build can wit-
hstand the seismic waves and we can
make them earthquake resistant.
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HEDEFSAN ORGANIZED A TRAINING
PROGRAM IN MOROCCO

HEDEFSAN, one of the leading
companies in the sector with its
elevator technologies, carried out
a training program for its business
partners and suppliers in Morocco
between 19-23 September 2022
with its R&D, technical support, and
foreign trade team.  HEDEFSAN
General Manager Tayyip Baran, from
whom we received information about
the subject, said, "Our company,
which is taking firm steps towards
becoming a world brand, is always in
an effort to keep satisfaction at the
maximum level by being with them
in after-sales processes in order to
provide a better service experience
to business partners and users. Our
aim is to understand the needs of
our business partners and users and
to offer innovative solutions through
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technological innovations.

Together with its R&D and technical
support team, HEDEFSAN attaches
importance to providing remote and

HEDEFSAN OPT'AHU30BAJ1 NPOIrPAMMY OBYYEHUA B MAPOKKO

HEDEFSAN, ogHa 13 BegyLiux KOMNaHui B OT-
pacnu c paspaboTaHHbIMU el NUTOBLIMU
TEXHONOrMAMM, NpoBesnia NporpamMmy obydeHus
[OJ1S CBOUX [EeN0BbIX MapTHEPOB U MOCTaBLLN-
KoB B Mapokko ¢ 19 no 23 ceHTsi6ps 2022 roga
CO CBOEN rpynnon uccnenoBaHui u paspabo-
TOK, TEXHUYECKOW NOALEPXKKN U BHELLUHEN TOP-
rOB/N.

leHepanbHbIn aupekTtop HEDEFSAN Tawnun Ba-

paH, K KOTOPOMY Mbl obpaTunuck 3a MHdop-
Mauueil NMo 3TOMy BoOMpocy, ckasan: «Hawa

KOMMaHus, KoTopass [f[enaeT pelunTesibHble
Lwaru K Tomy, 4Ytobbl CTaTb MUPOBbLIM BpeHaOM,
Bcerga CTpeMuTcs MoAgepXuMBaTb MaKCU-
MaJsibHOe yaoBJIeTBOpeHue, NoaaepXxmBasl Ux B
nocnenpoaaxHoM 06C/y>XMBaHWUM. MPOLLECCHI,
yTO6bI 0GEecneuYnTb Jyylunii CEpBUC OIS CBOUX
OENoBbIX MapTHEPOB WU MoOJNb30BaTesNiel, YTO-
Obl MOHATb MOTPEOHOCTU HALUMX MAapTHEPOB U
nosib3oBaTtesien U MNpPeasioXMTb MHHOBALMOH-
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Hble pelleHNs C MOMOLLbIO TEXHOMOrMYECKUX
WHHOBAaLUN.

HEDEFSAN co cBoen KOMaHOow uccnepgoBa-
HUA U pa3paboToK U TEXHUYECKOWN MoAAepXKU
npuaaet 60sbLIOe 3HAYEHME MOCIENPOAAXHON
yL,aneHHON 1 NIoKasibHOM MoAAepPXKe peLueHumn
CBOMM BHYTPEHHUM U 3apybexHbIM paboynm
naptHepamMm. BmecTe co cBoeil KoMaHOoOW Mo
uccrnefoBaHUAM U pa3paboTkam , TEXHUYECKON
nogAepXKe U BHeLHeN TOpro.sie oHa nposena
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on-site solution support after sales
to its working partners at home and
abroad; Together with the R&D,
technical support, and foreign trade
team, he carried out a visit program
to business partners and suppliers in
Morocco between 19-23 September
2022. 75 industry professionals
representing 25 different companies
participated in the training program
organized under the leadership of
Azur Ascenseur, our largest business
partner in Morocco. In this program,
information about the software
updates, ease of use, and parameter
settings of our products were shared.

As HEDEFSAN, we always care
about the opinions of our business
partners and suppliers. We make
great efforts to design and develop
our products in accordance with the
needs by evaluating the requests
and suggestions we receive from
the participants with our R&D and

nporpamMMy BU3UTOB K CBOUM [€NOBbIM Nap-
THepaM 1 nocTaBlukam B Mapokko ¢ 19 no
23 ceHTa6ps 2022 roga. 75 crneymanucToB OT-
pacnu, npeacTaBnaowmx 25 pasnnyHbIX KOM-
naHun, NPUHANN yyacTue B Nporpamme obyye-
HWUS, OpraHNM30BaHHOW Mo PyKOBOACTBOM Azur
Hallero KpynHeMnwero [enoBoOro
napTHepa B Mapokko. B aToi nporpamme pe-
nunucek MHdopmMaumen o6 oOHOBIEHUSX MPO-

Ascenseur,

rpaMMHOro oGecrneyeHusi, MpocToTe WCMOJb-
30BaHUS M HaCTpoOMKax MapaMeTpoB HaLuWX
NpPoAyKTOB.

Kak HEDEFSAN, Mbl Bcerga 3aboTMmMcs 0 MHe-
HUAX U NpeasIoKeHNAX HalnX AeNoBbIX NapTHe-
pPOB U MocTaBLMKOB. Mbl npunaraemM 6onbluve
ycunusa Ons nNpoeKTUpOoBaHUA M pa3paboTku
HalMX MNPOAYKTOB B COOTBETCTBUM C NOTpeb-
HOCTSAIMM, OLUeHMBas 3anpochbl U NpeanoXeHuns,
KOTOpble Mbl MOJTly4aeM OT yHaCTHUKOB C HaLLen
KOMaH[oWM UccnenoBaHni U paspaboTok U Tex-

HUYECKOM MoAAEPXKKMU.
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technical support team.

During our visit to Morocco, we have
made numerous visits to solve the
problems of our suppliers in different
cities on-site and to share technical
information. These on-site solution
activities and visits have reinforced
the trust our business partners have
in us. Providing support before and
after sales is the most important
business ethic adopted by HEDEFSAN.
This philosophy we have adopted
always keeps us one step ahead in
international competition.

In order to respond to the current needs
of our business partners and suppliers
in the national and international
market, we continue our innovation
activities with our R&D, technical
support, and sales team without
interruption, taking into account their
requests and suggestions, and we see
this as the key to the rise."

KOHKYpPEHLUM.
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Bo BpemMs Hallero Buauta B Mapokko Mbl CO-
BEPLUNSIA MHOXECTBO BU3UTOB A/ peLueHus
npo6sieM HalMX NOCTaBLLUKOB B pasHbIX ropo-
nax n gns obMeHa TexHuyeckou nHdopmaum-
en. 3T Bble3gHble MepPONpUsaTUS U MoCeLLeHUs
yKpenuav foBepue Halumnx AenoBbiX NapTHEPOB
K HaM. lpepocTaBneHve NoAAEPXKM OO U MO-
cllie Npofdaxu ABnsieTcs Hanbonee BaXxHoW pe-
JloBoM 3TUKOW, NpuHsiTon HEDEFSAN . 3ta chu-
nocochusi, KOTOPYH Mbl NPUHUMaEM, NO3BONSET
HaMm ObITb Ha LWar Briepeau B MexayHapoaHon

YT1obbl pearMpoBaTb Ha TekyLne NoTpebHOCTH
HalMX [OeNoBbiX NMApTHEPOB M MOCTABLLUKOB
Ha HauWOHaNbHOM WM MeXAYHapOAHOM PblH-
Kax, Mbl MPOAOMKAEM Hally WMHHOBALMOHHYHO
[EeATEeNbHOCTb C Halllen KOMaH40n ncecnepoBa-
HUI 1 pa3paboToK , TEXHUYECKON NoaAepXKU U
npopgax, NMpuHMMas BO BHMMaHWeE UX 3anpochl
N NpeLsioXXeHUsl, U Mbl BULUM 3TO KaK K4 K
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HERE COMES MIBA-

THE MILAN INTERNATIONAL
BUILDING ALLIANCE:

THE BUILDING AT THE
CORE OF THE SUSTAINABLE
REVOLUTION

Four events - GEE-Global Eleva-
tor Exhibition, ME-MADE expo,
SMART BUILDING EXPO and
SICUREZZA - for a single appoint-
ment scheduled in November 2023
at Fiera Milano

MIBA-Milan International Building Alliance,
the event that from 15 to 18 November 2023
will bring together four exhibitions - GEE -
Global Elevator Exhibition, ME-MADE expo,
SMART BUILDING EXPO and SICUREZ-
ZA - has been presented in front of numerous
institutional experts and representatives in
Milan. The global proposal will show the sy-
nergy between fundamental compartments for
the design, construction and requalification of
buildings.

THE CONTEXT

A special attention is being paid in Europe to
the reduction of the impact of buildings on the
environment, with specific decarbonisation tar-
gets, specifically to reach a 55% reduction of
greenhouse gas emissions by 2030. In the old
continent, in fact, according to data from Ener-
gy&Strategy-Politecnico di Milano, 85% of bu-
ildings are over 20 years old and, at the present
time, only 0.2% of buildings undergo deep re-
novation works each year and achieve an ener-
gy consumption reduction of at least 60%. In
addition to that, 50% of the approximately 13.5
million buildings existing in Italy today is over
50 years old.

According to ISTAT (the Italian National Insti-
tute of Statistics), the construction sector, dri-
ven by tax incentives, has been growing stea-
dily for over a year, bringing a +1.4% growth in
employment in the first three months of 2022.

This has opened up huge opportunities for all

the markets involved, from design to materials,
systems, and technologies. As a matter of fact,
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these works would push the improvement of
buildings to meet new regulations and achieve
European objectives by reducing the impact on
the planet and energy consumption in favour of
a greater living comfort.

While the building industry is going to chan-
ge deeply in a long-term scenario, to become
a true ‘service provider’ (energy, health, safety,
comfort), its turnover is expected to become
significant over the next few years. According
to recent estimates by Energy&Strategy-Polite-
cnico di Milano, investments - analysed in three
scenarios (basic, moderate and accelerated) -
will range from a minimum of €10.7 billion to a
maximum of €21 billion in 2026 and will affect
110,000 to 230,000 buildings.

THE ADDED VALUE OF AN ALLIANCE
With MIBA events, Fiera Milano is offering an
opportunity to reflect on this ongoing revolution
and grow the markets around this world. This is
an important initiative at a time when renewed
attention is being paid to the role of the building
industry as a carrier of development, one that
brings about concrete initiatives implemented
to spur the evolution of the building sector and
its green and sustainable transformation.

MIBA will welcome the response of the com-
panies of the sector, a continuous innovation
process where new solutions are proposed from
materials to plant engineering. The goal of the
sector is indeed to offer high standards with the
aim of bringing the building industry to estab-
lish itself as the central cell of the city, increa-
singly smart and sustainable.

The synergy between these 4 events, which are
the expression of the various markets that are
called to interact and work together for the crea-
tion of efficient buildings, is the format through
which the players of this industry will be able
to discover the proposals of the most qualified
companies: MIBA’s objective is to connect as
much as 1,000 companies with the professio-
nals of the sector.

The four international appointments will intro-
duce the best of the evolution and innovation
that is taking place in the building industry in
its broadest dimension.

THE PROTAGONISTS AT MIBA
The events of MIBA - Milan International Bu-

ilding Alliance are benchmark appointments for
their respective sectors.

GEE, Global Elevator Exhibition, is an event
entirely dedicated to horizontal and vertical mo-
bility that will be held from November 15to 17,
2023. Strongly desired by the industry, which
needed a landmark event with an international
scope, the event aims to be a European mee-
ting hub for the lift, escalator, moving walkway
and component industry, representing and pro-
moting the highest quality, safety, and technical
standards. This event will be a showcase dedi-
cated to one of the sectors that are most sensi-
tive to the ongoing changes and that are most
interesting for urban renewal and the mitigation
of energy expenditure.

ME-MADE expo is Italy’s leading event for the
construction industry. Scheduled from 15 to 18
November 2023, it will be a highly specialised
and integrated platform with two exhibitions:
Construction and Building Envelope. Both of-
fers will revolve around the topics of Innovati-
on and Sustainability, proposing to companies,
buyers, professionals, technicians and operators
the most advanced products, services and tech-
nologies to pave the way for the future of the
construction world.

SMART BUILDING EXPO (15-17 Novem-
ber 2023) is the home, building automation and
technology integration event organized by Fiera
Milano and Pentastudio. Against the backdrop
of a fast-developing market in which buildin-
gs are always more automated, connected and
multitasking, it will talk about innovation with a
focus on sustainable and smart solutions, where
each building is increasingly considered as the
basic unit of the smart city.

SICUREZZA (15-17 November 2023) is the
reference event in Italy, and among the first in
Europe, dedicated to security and fire. Addres-
sed to all the professionals of the world of secu-
rity, the event offers a comprehensive overview
of video surveillance, access control, intrusion
detection and fire-fighting systems, but also of
the new frontiers of cyber security. In its 2023
edition, SICUREZZA is preparing to give spa-
ce to all the souls of the industry and delve into
current trends: digitisation, integrated systems
and customised solutions, but also new skills
and professionalism.
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FISRT LIFTS
INTERNATIONAL CO.

UMIT CURA
OPERATIONS MANAGER

Dear Mr. Cura, first of all, we wish your
new company to be beneficial to you and
elevator industry. Could you give us brief
information about the establishment sta-
ges, structuring and development process
of FIRST LIFTS International Co.?
FIRST LIFTS International Co. (FLIC), he-
adquartered in Rome, started its exporting
activities in Turkey in 2021. Thanks to more
than 30 years of international knowledge
and experience gained by its founders in
the elevator industry, it has accelerated its
exporting activities in two years. FLIC has
exported elevator components of Turkish
origin to many countries, especially Italy
and Saudi Arabia. FLIC, which started its
production activities in Turkey in October
2022 by allocating a significant investment
budget, started to offer employment oppor-
tunities in Turkey and succeeded in increa-
sing its contribution to export at a high rate.
In 2023, we aim to further increase our pro-
duction capacity and diversity. We strive to
offer products with economic and internati-
onal certifications to the national and inter-
national markets that meet the needs of our
suppliers and users.

What are the product range and solutions
of FLIC for the elevator industry?

FLIC works with many business partner
companies in the national and internati-
onal markets. We keep satisfaction at the
forefront by supplying the most suitable
elevator products for the needs and deman-
ds of our suppliers that we export. We pro-
duce elevator pit rubber buffers with spring
or non-spring, and cabin, machine and rope
bottle wedges and present them to the na-
tional and international markets in our pro-
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duction lines that we carry out in a closed
area of 1.000m2 in Konya, Tiirkiye. We are
expanding our product range day by day

in line with the demands of our suppliers.
Especially in Turkey, we are one of the few
companies that can produce the elevator pit
buffers with spring. In line with the demands
of our suppliers, we started the production
of elevator control panels last month. We
manufacture control panels suitable for sy-
nchronous, asynchronous, single speed and
double speed elevator motors in accordance
with +A3 and EN81-20 standards.

Could you tell us about the features that
will make the FLIC stand out in elevator
industry?

FLIC is proud of being one of the few com-
panies engaged in production activities in
Turkey, exporting approximately 80% of the
products. Thanks to the 30 years of interna-
tional knowledge and experience we have
gained in the elevator industry, we are able
to provide the most appropriate technical
and economical answers to the needs and
demands of our suppliers. We offer soluti-
ons to our suppliers by analyzing the pro-
ducts produced in the international industry,
the technical features of these products, the
conditions under which they can be useful
and in what kind of markets they can com-

pete with the brands.

How do your business processes work
with your customers? Could you inform
us about your pre-sales and after-sales
services?

In line with the demands of our customers,
we analyze the brands, technical features,
mounting and usage conditions, images and
prices of the products they need. We recom-
mend that customers choose the product that
best suits their needs. FLIC closely follows
the developments in elevator industry and
give them detailed information about inno-
vations and ease of use. We provide techni-
cal support with our technical team before
and after sales of the products we manufa-
cture and supply. We share the feedback we
receive from our customers with our R&D
team and suppliers, and we attach importan-
ce to continuous development and innovati-
on. We provide on-site solution services at
home and abroad in order to provide tech-
nical controls and technical support for my
products after assembly and use.

Are there any projects in your investment
plans that FLIC will implement in the
near future?

FLIC is planning to increase our production
area and capacity in Konya and expand our
product range. In addition, our efforts to es-
tablish a production facility with an indoor
area of approximately 2,000m2 in Rome are
continuing. In the near future, we will conti-
nue our research and development activities
without slowing down in order to realize
these goals.

There is an export-oriented focus throu-
ghout the elevator industry. How do you
deal with this issue as FLIC?

FLIC exports approximately 80% of our
production and the products we supply from
our business partners to different countries.
Our goal is to reach suppliers in existing and
other countries. In this context, we will par-
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ticipate in “Asansor Istanbul” which will be
held in Istanbul in March 2023, “Lift Expo
Morocco” which will be held in Morocco
in May 2023, and “Interlift” which will be
held in Germany in October 2023. In addi-
tion, we also plan visit programs to supplier
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companies in different countries. Our aim is
to contribute to Turkey’s having a say in the
elevator industry by promoting and selling
elevator components produced in Turkey in
the international market.

What kind of developments are taking
place in the world elevator market? Whi-
ch regions or countries is the market den-
sity shifting to? Which products are in
greater demand?

The Turkish elevator industry is growing
every year. This is a source of pride for us.
In particular, the fact that our industry had
a foreign trade surplus of approximately
$150 million is a great success. However,
when the values are analyzed in general, it
is an important disadvantage that domestic
assembly companies still prefer to import,
although we have domestic production ca-
pacity or supply in elevator components and
parts. Our responsibility, as manufacturers,
is to produce new solutions for the needs of
domestic assembly companies serving in the
national market. When we consider the issue
in the international elevator industry, we see
that there are many elevator components and
parts manufacturers in Europe and the Far
East countries. I think that we should deter-
mine our tactics and strategies by conside-
ring the technical features, quality standards

and costs of the products we produce and
will produce. Another important problem we
experience in exporting activities is that fre-
ight charges in international trade are lower
than in Turkey, especially in the last year. I
am of the opinion that international transpor-
tation services should address this issue and
determine balancing price policies.

Finally, what would you like to say to our
readers?

FLIC is deeply saddened by the earthquake
disaster that occurred in 10 cities. May Al-
lah have mercy on our deceased citizens, we
express our condolences to their relatives.
We wish our injured a speedy recovery. We
believe that as the Turkish Nation, we will
get through these difficult days together as
soon as possible and heal our wounds.

We would like to thank our business part-
ners in different countries for sharing our
sorrow by calling us and conveying their
regrets and offers of assistance during this

process.
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VITAL ASANSOR

Hello Mr. Salih, would you like to
talk about the organization of Vital
Asansor in Turkey and around the
world? What would you like to say
briefly about your field of activity?
Our company, which is expanding its
connections day by day, has opened
new branches and expanded its
connections in Europe and Africa,
especially in the Russian region.
Although our company has increased
the foreign trade team working within
its body, it has made and continues
to make long-term agreements with
the companies in the field. Our
company started production with
elevator doors; then it continues
its way by producing other packing
materials such as cabin, suspension,
and elevator board.

In the last stage, we help our
customers  with our complete
elevator solutions. In the last stage,

VITAL ASANSOR

we help our customers with our
complete elevator solutions.

Would you like to talk about
the new products added to your
product and service range and the
changes you have made to existing
products if any?

We make new regulations and
developments in existing products
day by day. We expanded the panel
section we opened in 2020. Our
product has been greatly appreciated
at home and abroad, and we are

VITAL ASANSOR
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3apaBcTByiiTe, rocnoguH Canux. MoxeTe
N Bbl pacckasaTb HaM O [eATeNbHOCTHU
Vital Asansor B o6nactu nuctoe B Typuum
1 B Mupe? Y1o 6bl Bbl XOTeNn KOPOTKO CKa-
3aTb 0 cBoell chepe geATeNIbHOCTU?

Hawa komnaHus, koTopas ¢ KaxablM OHEM
paclmpsieT cBou cBsA3u, ocobeHHO B Poc-
CUACKOM PErnoHe, OTKpblsl HOBble chunn-

albl N paclwnpun cBou CBA3N B EBpone n

Adpuke. YBenuumBas BHELUHEIKOHOMM-
YyecKkyro KoMaHpay, paboTaroulyto B Hallen
KOMMaHWK, OHa 3akJjl4yuna U Npogosxa-
eT 3ak/iloyaTb [O0JIrOCpoYHble cornalle-
HUA ¢ KOMMaHUsAMKU B 3Ton obnacTtu. Hawa
KOMMaHUsA Ha4dasia npovM3BOACTBO C OBe-
pu nudTa; 3aTeM NpoAOIHKAET CBON MyTb,
npov3BoAs [Apyrue mnakeTHble MaTepua-
Jibl, TaKMe Kak KabuHa, nogBecka 1 naHesnb
nucpTta. Ha nocnegHem atane Mbl nNomora-
€M HallUUM KJIMeHTaM C HaLULUMU KOMIMJIeKC-
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HbIMU peLUeHNsIMU st NN TOB.

Ecnu ga, To MOXXeTe 11 Bbl paccKa3aTb HaM
O HOBbIX NMpPOAYKTax, Ao6GaBNeHHbIX K Ba-
LLUeMy acCCOPTUMEHTY NMPOAYKTOB U YCAYr, U
06 U3MeHeHUsAX, KOTopbie Bbl BHEC/U B CY-
L ecTBylOLLME NPOAYKTHI?

Mbl pgenaeM HOBble [0OrOBOPEHHOCTU U
ynyJllaeM CyLLecTBYHOLME NPOAYKTbI KaX-
ObIn aeHb. Mbl pacwvpunu pasgen naHe-
neun, KoTopbin oTKpbiAn B 2020 rogy. Haw
NPOAYKT MOJNyYMsT BbICOKYH OLIEHKY KakK
BHYTPU CTpaHbl, Tak U 3a pybexom, U B Ha-
cTosiLlee BpeMs Mbl C TPyLOM YyCrneBaem
BbIMOJIHATL 3aka3bl. Mbl cTpeMuMmcs yBe-
JINYNTb MPOMYCKHYH CMNOCOBHOCTb B HO-
BOM ce30He. Hawa onbITHaa KoMaHga no
BHYTPEHHEN N BHELLHEN Toproeie, KoTopas
3aHMMaeTCH YCTAaHOBKOM U aKcnyaTaumen
NMTOB, HaUYNHasA ¢ aTana NPOeKTUPOBaHUS
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currently having a hard time growing
orders. We aimtoincrease the capacity
in the new season. Our experienced
domestic and foreign trade team,
which deals with the installation and
operation of the elevator starting
from the project design stage with
the customers, provides immediate
notification to the R & D department
in case of any return in our customers
and provides the necessary changes

and developments immediately after
presenting the possible solution to
our customers. This puts us ahead of
most competing companies.

If we asked you, which product
would you be the most assertive of
in terms of production quality and
competence?

| have a hard time deciding because
we can't really compromise on
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C KJ/MEHTaMMW, HeMefJieHHO yBeaoMJIsieT
oThen uccnepoBaHun N pa3paboTok B cry-
yae Kakux-simbo OT3bIBOB OT HalUUX KIIN-
€HTOB, U Mbl HEMeAJIEHHO NPefOCTaBAAEM
Heob6Xo4nMble U3MEHEHUss U paspaboTkmn
W NYTU BO3MOXHOIO pPELLEHNS] HALLUM KJU-
eHTaM. 3To CTaBMUT Hac Bnepeau 60MbLINH-
CTBa KOHKYPEHTOB.

Ecnm 6bl Mbl cNpocunu Bac, Kakoi NpoAYyKT
6b1n 6bl BawMM caMbiM y6eauTesnbHbIM C
TOYKM 3peHus KayecTBa NMPOU3BOACTBA U
KOMMEeTEHTHOCTH?

MHe [encTBUTENIbHO TPYOHO MPUHATL pe-
LLeHWNe, MOCKOJIbKY Mbl HE MOXEM UATU Ha
KOMMPOMMUCC B OTHOLUEHUU KayecTBa MNpo-
AyKumu. TeM He MeHee, 1 MOry rnokasaTb
HalWW nosiyaBTOMaTMUYeCKME U MOJSIHOCTbIO
aBTOMaTU4Yeckue nBepu NiMdTa, KoTopble
Ha Lar Brnepeau Opyrux, Cpeaun Hawux ca-
MbIX doslarMaHCKUX NpoAyKToB. Hawwu nee-
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pu 3apekoMeHaoBanu cebs nnaBHoM u bec-
LyMHOM paboTon B CTpaHe U 3a pybexoMm.
MoMMMO 3TOro, HaLIM KOMMJIEKCHbIE peLue-
HUSA gnsa NMMAOTOB TakXe UMEIOT 3HaAYeHMe.

Kak Bbl onpegensieTe UHHOBaLUK?
MHHOBALIMN — 9TO OTKPbITUE U BbIMONIHEHME
TOro, Yero elle He Aenan HUKTo. [laa aToro
TpebyoTCSA ONbIT, TaJlaHT U MY>ECTBO.

He Mmornu 6b1 Bbl paccka3aTb HaM O TeKy-
LLMX UccefoBaHUAX M pa3paboTkax B Ba-
Lieil KOMMaHUK U BalleM oTphersie uccieno-
BaHWi1 u pa3paboTok ?

3HauunTenbHas YacTb paboTbl HaLLEro nosa-
pasgeneHus HUOKP ocywecTBnserca B
BUAOE MoJsiydeHUss [OKYMEHTOB U cepTudm-
KaTOB Ha Hally nponyKuuto, npoBefeHus
MCMbITAaHUN N 3KCNepuMeHToB. Hawwu aB-
ToMaTuyeckme aBepu pnsa nudToB MMme-
toT ceptudukatbl CE, EAC, ISO, a Takxe
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production quality. However, | can
show our semi-automatic and fully
automatic elevator doors, which are
one step ahead of the others, and
among our most ambitious products.
Our doors have proven themselves
by working smoothly and quietly at
home and abroad. Apart from this,
our complete elevator solutions also
make a difference.

How do you define innovation?
Innovation is discovering and being
able to do what no one else is doing It
takes expertise, talent, and courage.

Can you give information about
the current R&D activities in your
company and your R&D unit?

A significant part of the work of our
R&D unit is carried out by obtaining
documents and certificates of our
products and making tests and tests.
Our elevator automatic doors have
CE, EAC, and ISO certificates and

fire resistance and pendulum test
certificates. Our elevator systems
have Module B certificates with
NormLIFT and SlimLIFT brands.
With the NormLIFT brand, we offer
affordable normal elevator solutions
for places with sufficient shaft
dimensions. With the SIimLIFT brand,
we create practical solutions with
special designs in wells with limited
dimensions.

What are your company's plans
for R&D studies in the short and
medium term?

Our company aims to increase the
capacity of the R&D unit in the
short term. We have new employees
and continue to do so. We make
improvements IN existing products.

Our R&D engineers from A to Z
are interested in the production
structure of our company. In addition
to producing quality and perfect

ddlall pe B Ahaaill 3aa gl 33led s SHMLIFT 5 NormLIFT
U gina Hlandy Lalall seliadl Jsla 2385 NormLIFT 4 lail)
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cepTudmkKaTbl OFHECTOMKOCTU U UCMbITa-
HUM MassiTHUKOM. Hawwu nudptoBble cucTte-
Mbl MMetoT 6peHabl NormLIFT u SHmLIFT
n ceptudmkat Module B. lNon 6peHpom
NormLIFT mbl npensaraeMm OoCTYrHbIE MO
LeHe oOblYHble NUATOBbIE peLleHus ansi
NOMeLLEHNA C AOCTaTOYHbIMU pa3Mepamu
waxTtbl. Mog 6peHaom SIIMLIFT Mbl cos-
JaeM MpaKTUYHble peLleHns crneunanbHou
KOHCTPYKLUMN ONA LWaXT C OrpaHUYeHHbIMU
pa3smMepamu.

KakoBbl KpaTKOCpOYHble U cpefHecpou-
Hble NJaHbl BallelW KOMMNaHuu B obnacTtu
HUOKP ?

Hawa komnaHua CcTpeMuTcs YyBEeNYUTb
MoLHOCTb nogpaspenenHma HAOKP B kpa-
TKOCPOYHOW nepcrekTuse. Mbl Habupanu
M NpofosikaeM HabupaTb HOBbIX COTPYL-
HUKOB. Mbl ynydwaem cywecTBylowme
NMPOAYKThHI.
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B npov3BOACTBEHHOW CTPYKType Haluen
KoMMnaHuu Bce Bonpocbl oT A oo A Haxo-
nAatca B BegeHun nHxeHepos HUOKP. S1o
Hen36eXHOo orpaHMyYMBaEeT HalUN BO3MOX-
HOCTMU, @ TaKXe NPOM3BOACTBO Ka4eCTBEH-
HOM M 6Ge3ynpedyHon npopykuuu. B ponro-
CPOYHOW MepcneKTUBE Hall MjaH TaKoB.;
Coenatb nogpasgeneHne HNOKP v npons-
BOACTBO OTAE/IbHbIMU MOAPa3aeeHUs MM,
Taknm o6pa3oM, Mbl CTPEMUMCS MNpeno-
CTaBNATb COBEpPLUEHHble N 6e30WnboYHbIe
npoaykTbl U Npepnaratb 6onee GbicTpble
peLueHus.

Kak no Bawemy HNOKP Bawei KomMnaHum
oTpa)kaeTcsl Ha NpoJaxax u akcroprte?

Bknapg Halueln Hay4yHO-uccie[oBaTeNbCKOM
LeATeNnbHOCTM B HallM NokasaTenu npoaax
M 3KCMNOpPTa, €C/IN He KOCBEHHO, TO NPSMO,

orpoMeH. CyulecTByeT npeaybexaeHne
npotuB Typuun ns-3a ownBoK 1 HegocTaT-
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products, this inevitably restricts our
capacity. In the long term, our plan
is to turn production into separate
units with R&D units. Thus, we aim
to obtain both perfect and error-
free products and to provide faster
solutions.

How do you evaluate the impact of
your company's R&D operations on
sales and export figures?

Although our R&D activities are not
direct to our sales and export figures,
their indirect contribution is very
large. Especially in foreign companies,
prejudices have been formed against
Turkey due to the previous mistakes
and deficiencies of some small-scale
companies. Of course, this is a small
part of the cake. However, it can
still create a lack of trust in Turkey
for customers. Therefore, customers
make one-to-one company Vvisits.
After seeing the R&D unit and
production, the prejudices of the

guests who come to us are completely
removed and trust is formed.

If we put aside the initiatives of our
important brands in the elevator
sector, R&D is a slightly neglected
area. What are the reasons for
this and what do you think should
actually happen?

R&D activities in the elevator sector
have been neglected. One of the most
important indirect reasons for this is
especially the domestic competition
conditions. Unfortunately, especially
assembly and maintenance
companies are in unfair competition.
Assembly companies have also had to
reduce expenses in order to protect
competition and make profits.
Therefore, this puts manufacturing
companies in a difficult situation.
Manufacturing companies also took
their share of this unfair competition
by minimizing the profit. However,
the overseas market has been
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KOB HEKOTOpbIX MeJNIKMX KOMMaHWW, OCOo-
6eHHO MHOCTPaHHbIX KOMMaHui. KoHeuHo,
9TO HeBOMbLIOK KYCOK nNupora. Tem He Me-
Hee, 3TO BCe eLle MOXEeT Bbl3BaTb HefoBe-
pue KNMeHTOoB K Typuuu. No3TOMY KJIIMEHTbI
nocewaroT KOMMNaHUIO OAUH Ha oauH. lMo-
cne Toro, Kak Hawwm roctu ysupenm HNOKP
1 Npou3BOACTBO, MX NpenybexaeHns nor-
HOCTbIO pasBeASIMCb U YCTaHOBUIOCb [0-
Bepue.

Ecnu ocTaBUTb B CTOPOHE MHULMATUBDI Ha-
LIMX Ba)XKHbIX 6peHpoB B nuchTOBOM MHAY-
CTpUM, UCcrief,oBaHusl U pa3paboTku — 3To
o6nacTb, KOTOPOW HECKOJIbKO NpeHebpera-
toT. Kak Bbl flymaeTe, B 4eM NPUYMHbBI 3TO-
ro U YTO AO/MKHO NMPOUCXOAUTb HA CaMOM
aene?

Ha paspaboTku B NMMAOTOBOW OTpaciu He
obpawany BHUMaHUsA. OgHOM U3 BaXKHEeN-
LUNX KOCBEHHbIX MPUYUH 3TOr0 SAIBASAKOTCS
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YCNOBUSA KOHKYPEHLIUMKN, 0COOEHHO B CTpa-
He. Ocob6eHHO MOHTaXHble U obcnyXnBa-
oL Me KOMMNaHUW, K CoXasieHuto, BCTynartT
B HeJo0OpPOCOBECTHYHO KOHKypeHuuto. Coo-
POYHbIM KOMMaHUSIM TakXe MpUXoAunoch
cokpaliaTb pacxonbl, YToObl MOALEPXN-
BaTb KOHKYpPEHLMIO U nosy4yatb nNpubblib.
[MoaTOMy 3TO CTaBUT KOMMaHUM-NPOU3BO-
OUTenn B 3aTpyAHUTENIbHOE MOJI0XKEeHUe.
KomMnaHun-npoussoanTenn Takxe MNony-
YUIIM CBOIO [,0/1H0 OT 3TOM HeaobpocoBecT-
HOMW KOHKYPEHLIU, MUHUMN3UPYS NPUObIIb.
Ho BHeLLHMI pbIHOK CTan cnacuTenem OJis
KOMMaHUN-Npon3BoanTENEMN.

YunTbiBass 3TU KOHKYPEHTHblE YCIIOBUS,
ManbiM U CPedHUM KOMIMAHUAM KaXeT-
CAl OYEHb CJIOXHbIM MHBECTUPOBATb B UC-
cnefoBaHuAa U paspaboTky . 34ecb Ha ro-
cynapcTBO JioxuTcs Gonbluas Harpyska.
FfocynapcTBO [O0/MKHO 3aHUMATbCH KOHKY-
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the savior of the manufacturing
companies.

Considering  these  competitive
conditions, it seems quite difficult for
small and medium-sized companies
to investin R&D activities. There is a
lot of burden on the state here. The
state needs to address competition,
improve competition conditions and
prevent unfair competition. In this
way, | think that the R&D activities
of companies will improve indirectly
and investments will increase in the
same way.

Do you have any new innovative
products you are working on?

We have completed the prototypes
of our 220V home elevator product,
which we are currently working on.
We tried our best and then made
the necessary corrections. We
took 1 elevator tower to the 2022
TUYAP fair, which we attended

peHuMeN, yaydllaTb YC/I0BUA KOHKYPEHLMK
Hef,00pOCOBECTHYHO

n npegorepawiaTtb

for the first time. It was extremely
popular and appreciated.

What do you want to say about
your company's short- and long-
term goals? How was 2022
for you and what are your
expectations for 2023?

The year 2022 was very productive
for us. Although our year, which
started intensively  with  the
Tuyap fair held in March, seems
to decrease a little due to the
indecision in the market due to
the Russia-Ukraine war afterward,
when the environment of trust
was provided afterward, there was
an excessive intensity in order to
complete the gap between them.
We have reached our sales targets,
we have decided that our capacity
is not enough and we need to
increase it. Therefore, one of our
goals for 2023 is to increase our
capacity.
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KOTOpPOW Mbl C TpyAoM crpaensemcs. Mbl
OOCTUMN HaLLMX Lesier no npogaxam, Mbl

KOHKYpeHLMo. Takum obpasom, 1 gymato,
YTO [eATeNbHOCTb KOMMNaHun B obnacTtu
HUOKP KOCBEHHO yny4lINTCH, a UHBECTU-
LMK yBenmyaTcs Takum xe obpasom.

EcTb 5in y Bac HoBble UHHOBaLMOHHbIE NPo-
AYKTbl, Haj, KOTOPbIMU Bbl pabGoTaeTe?

YTto 6bl Bbl XOTENN CKa3aTb O KPAaTKOCPOY-
HbIX U [ ONITOCPOYHbIX LiefiIiX Ballel KoMna-
Hun? Kakum 6bin ana Bac 2022 rop, yero
Bbl XXpeTe ot 2023 ropna?

2022 rop 6b11 gN1g HaC [,OCTAaTOYHO NPOAYK-
TUBHbIM. Hawl rop, HayaBLIWIACSA C MapTOB-

ckou sspmapku B TYAN, kasanocb, HECKOJIb-
KO YMEHbLIUSICA N3-3a HepewunTeslbHOCTU
Ha pblHKE M3-3a POCCUUCKO -YKPauHCKOW
BOMHbI, HO KOrga yctaHoBunacb atMmocde-
pa [oBepusi, BO3HMKJIA MHTEHCUBHOCTDb, C
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peLnnu, YTo HalKnxX MOLLHOCTEN HepoCcTa-
TOYHO M HaM HYXXHO MX yBennunThb. Mo aTon
MPUUYNHE YBEJIMYEHME HaLLUMX MOLLHOCTEN
BXOOUT B YUNCO Hawmx Lenen Ha 2023 rop,
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Could you inform us about the organi-
zation of your company in Turkey and
around the world? What would you like
to state briefly about your principle bu-
siness activity?

As Yiikselis Asansor, we are the leader
company of the sector with our innovative
policies and we carry out our leadership in
Turkey beyond the borders of our country.
Thanks to our decent partners in Turkey
and around the world, we put our signatu-
re under important projects. We have been
progressing with our main target for 43 ye-
ars that we set out with the goal of quality
production and customer satisfaction. We
started this adventure with elevator door
and car manufacturing and we continue by
offering complete package elevator soluti-
ons. Currently, we have served 61 countries
in the world and we are adding new count-
ries to our portfolio every day. We have
opened representative offices affiliated to
our company in various countries of the
world. Thus, we aim to maintain our domi-
nance in the market and reach new markets
more easily.

Can you tell us about the new products
added to your product and service range
and the changes you have made to your
existing products?

We have started mass production for ge-
arless elevator motors, a product that we
have been working on intensively and whi-
ch constitutes a large part of the third stage
of our factory. We will soon add it to our
product range and offer it to the service of
users. We are also developing our designs
according to the needs of users and chan-
ging trends in our existing products such as
elevator cabins.

When we ask you, which would be your
most ambitious product in terms of pro-
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duction quality and competence?
As Yiikselis Elevator, we stand behind the
quality and competence of all our products.

I would say that our most ambitious produ-
cts are our elevator doors and cabins since
our company, entered the sector with the
production of doors and cabins, founded
in 1980. Both our door and cabin products
and other products we never compromise
on quality and we aim for our designs to
catch the era. We bring a new dimension to
the classic look with our original designs.

How would you define innovation?

Innovation is a term used especially for in-
novations made in the field of technology.
We reveal our innovative aspect by fully
understanding the needs and wishes of the
customer and reflecting this to the product
and getting maximum efficiency from the
products. Keeping up with the technology
and the requirements of the age is very im-
portant in the elevator sector same as the
other ones. The era we live in makes this
innovation compulsory. Innovating com-
panies go beyond the standards and make
a difference. With the awareness of this
situation, we are developing our producti-

on volume and technology day by day by
innovating.

Could you give us information about the
current R&D activities in your company
and your R&D depatment?

In 2020, Yiikselis Asansor completed and
put into use our third stage construction,
which includes an elevator test tower, ad-
ministrative offices, elevator market, R&D
center, showroom and motor factory. Our
tower, which currently has a height of 110
meters, is the highest elevator test tower in
Turkey. With this tower, we have started to
test elevators at two different speeds, 2.5
and 4.0 m/s. When our R&D studies for 6.0
m/s speed are completed, we will complete
the assembly and commission it. We cur-

rently have an R&D unit. In the new phase
of our factory, we aim to become the lea-
ding R&D center of our sector by coope-
rating with universities and increasing our
R&D studies.
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How do you evaluate the impact of your
company’s R&D operations on sales and
export figures?

We can say that the new projects carried out
by the R&D department recently have had
a positive impact on sales and export figu-
res. With the dynamic structure and mass
customization production strategy of our
company, we are able to meet the flexib-
le demands of our customers through our
R&D activities in addition to standard pro-
ducts.

Could you tell us how you evaluate the
R&D culture in Turkey and the current
state of public R&D incentives?

Ever-evolving technology and globalizing
world conditions have required countries to
take an active role in R&D activities. What
has been observed recently is that there is
a direct correlation between the increase in
R&D activities and productivity. R&D is
the most efficient way to increase produc-
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tion, and when this efficiency is reflected
in daily life, society goes one step further.

Many countries from Asia to America have
seen the benefits of R&D activities and
have seen fit to invest more in this field. In
Turkey, we have started to give due impor-
tance to R&D studies and integrate them
more into our lives. Incentives provided by
institutions have a positive impact on this
development. In addition to large compa-
nies, SMEs in Turkey are also taking initi-
atives to improve their R&D activities. In
the future, the initiatives taken now will be
recycled.

When the initiatives of our important
brands in the elevator industry, R&D is
a somewhat neglected area. What is your
opinion about this? What are the reasons
for this and what is your suggestion?
R&D activities have a critical place for
every sector today. However, most compa-
nies in Turkey have only recently started to
realize the importance of this issue. Day by
day, companies have started to open R&D
departments. Recent technological invest-
ments in Turkey show that the country has
started to give serious importance to R&D
studies. Yiikselis, with its investments in
technology, is one of the important brands
in the elevator industry that has been en-
gaged in R&D initiatives. The main reason
for neglecting R&D studies is to act with a
short-term perspective. Even though R&D
efforts may create a serious cost at first,
in the long run, these efforts will increase
profitability with value-added products and
services. Government support is important
for innovative development. More perma-
nent solutions can be put forward by gi-
ving more incentives to companies to open
R&D centers. In these centers, company
and competitor analyses should be made,
projects should be produced, , teams should
be formed for these projects, production
should be started and the accuracy of the
production should be determined by condu-
cting tests. I believe that when these steps
are done, we would become a more creative
and productive society.
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PUMALIFT ASANSOR

YAKUP UNALMIS
GENERAL MANAGER

Mr. Yakup, Can you give us brief
information about the establishment
stages, structuring, and development
process of the Pumalift Asansor
company?

Thankyou. Pumalift Asansérisacompany
that has emerged with inspiration and
encouragement from the 10 years of
experience we have gained in the sector.
| decided to leave the company | was
a partner with and establish Pumalift.
Pumalift is a manufacturing company
and in addition to its production and
export-oriented growth plan, it is also
planning and working to become a
brand in the domestic market and to
grow its market share.

What are your product range and
solutions for the elevator sector?
Basically, our production area consists of
elevator cabins, suspension systems with
and without machine rooms, L carcasses,
and machine frames. Together with
these products, we will provide our
package solutions to our domestic and
international customers by supplying all
parts and spare materials related to the
elevator.

Can you tell us about your features
that will make your company stand
out in our sector?

Our most basic feature that will make
Pumaliftstand outis; By taking advantage
of the long years of experience of all our
colleagues in elevators, it will be possible
to deliver our quality products kneaded
with engineering, complete, error-free,
trouble-free, and carefully packaged to
our customers. The person who chooses
us once will never give up on us again.

How do your business processes work
with your customers? Would you like
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to inform us about your pre-sales and
after-sales services?

So far, we have received quite positive
feedback. Before the sale, we provide
our customers with comprehensive
and detailed information about our
company, our products, our products,
and the products we supply. We make
sure that this information is accurate and
complete.

After-sales, ensuring customer
satisfaction, and creating loyalty for
potential and existing customers are
directly proportional to the quality of
after-sales service content. In order
to improve the customer experience,
maintain the awareness of the
businesses, and ensure the continuity
of the products or services offered, our
basic booklets such as usage, assembly,
and maintenance manuals have been
completed and presented to the service
of our customers.

What are your studies to increase
your market share? As a company,
would you share your goals with our
readers?

In order to increase our market share in
exports, we respond to our customers
in English, Arabic, Russian, Spanish,
French, and Urdu in a timely manner
with our expert team experienced in the
field in our foreign trade department.
Market researches, country trips, and
customer visits are some of the studies
we make within this scope.

Our goal is to sell our products to places
in the world where Turkish elevators
have not been before and to increase the
quality perception of Turkish products.

Are there any projects you will
implement in the near future in your
investment plans?

From the day our company was
established, we had intense investment
expenditures on this side and this will
continue. After our machines such as
the laser machine, and press brake
machine, we plan to make new machine
investments required for increasing
production and quality.

Can you tell us about your export
targets for 2023? Which countries are
you particularly interested in?
Although we are a newly established
company, we will have exported to
more than 15 countries at the end of this
year due to our more than 10 years of
experience and knowledge in the sector.
The number of exported countries will
reach 45 by the end of next year, and
65% of our production and sales will be
export-oriented.

In this context, the whole world is a
target for us, it is possible to sell our
products everywhere from Africa to
America, from the Far East to the North.
Let's move forward with the right
strategy.
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EMAY ASANSOR

He continued his words as follows:
“Emay is an engineering company.
Therefore, there is engineering in
every step. There is engineering in our
endless R&D activities, production
processes,  marketing  methods,
and even our organization chart.
"said Tayfun Gora, Foreign Trade
Manager of Emay Asansér, who
started, noting that Emay Asansor is
known as an engineering company in
both Turkey and the elevator sector
in the world.

Stating that they operate in the
production, sales and after-sales
technical service of elevator control
cards, drivers, elevator automatic
doors, elevator gearless motors,
sliding aluminum doors, also known
as market doors, bus-minibus door
mechanisms and bus, minibus and
caravan steps and CNC machine
door mechanisms, Tayfun Gora said,

EMAY ASANSOR

«Emay — WHXUHMPUHroBasi KOMMaHwuS.
npuUcyTCTBYET

NoaTtomy UHXeHepua

EMAY ASANSOR

2l Emay Asansor 48 5al daa jlall 55l juae Ll
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ABWXHbIX aJIdOMUHUEBbIX ,qsepeﬁl, TaKXe
N3BECTHbIX KaK ToproBble OBepwu, OBep-

Ha KaxaoM Hawem aTane. UHxeHepusa
MPUCYTCTBYeT B HalMX 6eCKOHeYHbIX
uccnefoBaHusax wu paspaboTkax, Mpo-
M3BOLACTBEHHbLIX MpoLueccax, MeTogax
MapKeTuHra n gaxe B Hallen opraHusa-
LMOHHOW CTPYKType», TakKuMu CcrioBamMu
Hayan 6eceny rocnoguH TandyH [lopa,
MeHenXep Mo BHelwHen Toprossie Emay
Asansor, otmeTun, 4to Emay Asansor us-
BECTHa KaK UHXWHUPUHIroBas KOMMNaHus B
nndToBOM oTpacnm Kak B Typuuu, Tak u B
Mupe.

MponsBoacTBO, Mpopa)ka W Mocaenpo-
LaXHoe TexHu4yeckoe obcnyXXnBaHue
nnaTt ynpaBneHuss nudTamu, NMpuUBOLOB,
aBToMaTunyeckux pnBepen nudToB, 6e3-
pPenyKTOpHbIX ABuratesnen nudToB, pas-
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HbIX M€XaHM3MOB aBTOOYCOB U MWKPO-
aBTOOYyCOB, a TakXe CTyneHen Aass aBTo-
OycoB, MMKpPOaBTOOYyCOB U TpennepoB u
cTaHkoB ¢ YlY, oBepHble MeXaHN3Mbl AB-
NAKTCSA HamnpaBJ/IEHUAMU Hawen paboTbl
nonyepkHyn TandyH opa, OTMETUBLLUIA,
UTO OHM OCYLLECTBISAIOT OeATeNIbHOCTb B
ccepe noctaBkn nuToB , ckasan: «<Emay
Asansor, KoTopasa cneuuannsvpyeTcs B
obsacTM aBTOMATUYECKUX JNECTHUYHbIX
MU KabuHHbIX OBepen, NPpoU3BOOUT OKOJIO
8 TbicsAY NMMATOBbLIX MEXaHU3MOB B Me-
Csil, a TakXke npouM3BoauT oT 2 Ao 3 Thbl-
cA4 MM TOBBIX [ABEpen B COOTBETCTBUMU
C noJsly4YeHHbIMN 3akalamu. Hawe ca-
Moe Bosblioe npemmylLecTBO Kak Emay
AsansOor— 93TO BCe 9JIeKTPOHHOe 060-
pyooBaHve. Mbl MMeeM BO3MOXHOCTb
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the field of automatic floor and cabin
doors, While producing around 8
thousand elevator mechanisms per
month, it produces between 2 and
3 thousand elevator doors according
to the orders received. As EMAY
AsansOr, our biggest advantage
is that we are able to produce all
electronic components and mechanics
by developing them within our own
body. From the simplest piece of
plastic to the most complex drive,
we develop and implement with
our own engineering infrastructure.
We are one of the rare companies
that can achieve this in our sector.
We provide services to all elevator
manufacturers. We channeled 70%
of our production to the production of
elevator doors. In addition, with our
advanced engineering infrastructure,
we have become the only company
in Turkey that produces linear motors
in the field of sliding doors and the
second company in the world. We

can manufacture doors with widths
from 700 millimeters to one thousand
500 millimeters as standard. In case
of demand for more width, we are
a company that has the ability to
respond to the demands by making
special production."

Saying "We are trying to be a
locomotive in our field", Tayfun Gora
underlined that they are 100 percent
domestic production. Tayfun Gora,
"We have an annual consumption of
50 thousand tons of steel," he said.
"With the reinforced steel rail system
for vehicle and freight elevators as well
as normal elevators, we produce high-
strength elevator doors and thresholds
with 8 tons of point carrying capacity.
With a 75-watt gearless motor, we
can operate automatic doors with a
single card. We have developed and
introduced Turkey's first and only
gearless motorized automatic door
system to the market. One of our

ASilSaall 5 A 5 1Y) 3 56 Y) quen gl 5 o ohat LiSay 4l
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pa3pabaTbiBaTb U MPOU3BOOUTb [OeTa-
JIN U MEeXaHUKy B paMKax coOCTBEHHOM
CTPYKTYpbl. Mbl oenaem pas3paboTku c
COBCTBEHHOW UH)XXEHEPHOW MH(PpaCTPyK-
TYPOW OT caMbIX NMPOCTbIX MJACTUKOBbIX
feTanen [o caMoro CJ/I0XXHOro npueopa.
Mbl aBnsgeMcsi ogHOW U3 peaKuX KOM-
naHun, KOTOpbleé MOryT OOCTUYb 3TOro B
HalweMm cekTope. Mbl o6cny>xuBaem Bcex
npoussoauTenen nuToB. Mbl HarnpaBu-
nun 70 NpoLeHTOB Halllero NpoM3BoACTBa
Ha NpoM3BOACTBO ABepen nndToB. bna-
rogapsa Hallen nepenoBOW UHXEHEepPHOM
MHpaCcTPYKType Mbl CTanu €4UHCTBEH-
HOM KOoMMaHuen B Typuum U BTOpPOM B
MUpe Mno NMpou3BOACTBY JIMHENHbIX OBU-
ratenen onsa pasnBuXXHbIX aBepen. CTaH-
L0APTHO Mbl MOXEM U3roTOBUTbL OBepU
wmpuHon ot 700 po 1500 mm. Mbl aBnA-
emMcs KoMMaHueln, kotopasa cnocobHa pe-
arMpoBaTb Ha crnpoc, Mpon3BoAs crneuun-
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anbHYyIO MPOAYKLNIO B COOTBETCTBMM CO
CMPOCOM Ha GOMbLUYIO LUMPUHY».

CkazaB: «Mbl nbiTaeMcs ObITb JIOKOMO-
TMBOM B TOM 06Gnactu, B KOTOPOW Mbl
Haxogumcsa», TandyH lopa Takxe non-
YyepkHyn, 4To oHU npoussogAaT 100 npo-
LLleHTOB OTeYeCTBEHHOro NMPOU3BOACTBA.
TandbyH opa ckasan: «Y Hac rogoBow
pacxon cTanu coctaBnsetr 50 TbicAY
TOHH». Mbl NpPOM3BOOMM KaK OOblYHble
U Thl, TaK TPAHCMOPTHbIE U FPy30Bble
NUPThl Ha YCUIIEHHbIX CTallbHbIX pesb-
cax, C TOYe4YHOW rpy30nogbeMHOCTbIO 8
TOHH. Mbl MOXeM yrnpaBfsTb aBTOMaTU-
YyecKumMun ABepsiMU C MOMOLLbIO OOHOM
KapTbl ¢ 6e3 peoyKTOpHbIM ABuraTe-
JleM MouHocTu 75 BT. Mbl paspaboTanu
M npogann NepByrO U €OUHCTBEHHYIO B
Typuun 6e3 penyKTOPHYHO MOTOPU30-
BaHHYIO aBTOMaTUYeCKYO OBEPHYIO CU-
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biggest advantages is that the doors
we produce are compatible with the
chassis of all main applicators and have
an easy installation. We also develop
and produce radar motion and hand
sensors in automatic doors.” he said.

Stating that they produce with 75
people in an area of 20 thousand
square meters with the newly
established production facility as well
as the production facility in Hasanaga,
Tayfun Gora said that they export 40
percent of their production, that they
send elevator doors directly to 42
countries and indirectly to more than
60 countries, "We export to countries
such as all Balkan countries, Eastern
and Northern Europe, South America
and Russia. We work with the
dealership system in every country we
export to."

Tayfun Gora also pointed out that
they have determined especially the

Indian and Chinese markets as the
target market and that they want to
grow there. Tayfun Gora said, “When
you produce technology, there is no
such concept as a difficult market.
By using this advantage, we aim to
deliver the technology needed to
these countries."

"As a result of long R&D studies,
we are ambitious in the quality of
all our products we offer to our
customers"

Tayfun Gora said, "In principle, we
do not release any product that does
not meet our production quality and
adequacy criteria. We are assertive
in the quality of all our products that
we offer to our customers as a result
of long R & D studies." and stated
that R&D studies are carried out
continuously instead of periodically
at Emay Asansér. He said that a
team of engineers working in R&D
departments is working with the
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ctemy. OgHUM U3 HalLMX cCaMblX 6ONbLUNX
NpeuMyLLLECTB SIBMISIETCA TO, YTO OBepW,
KOTOpble Mbl MPON3BOAUM, COBMECTUMbI
C KOprycaMu BCeX OCHOBHbIX YCTPOWUCTB
M NMpoCTbl B yCcTaHOBKe. Mbl TakXe pas-
paGaTbiBaeM U MPOU3BOAUM pagfapHble
OaTUYNKN OBUXEHUA U pPYyYHble OaTUYMKU
BHYTPU aBTOMaTUYECKUX OBEPEN.

Fopa 3aaBun, YTO OHU NPON3BOAAT, MPU-
Bfiekas wTtaTt M3 (5 cneunanucTtoB Ha
nnowaanu 20 TbicAY KBagpaTHbIX METPOB
BMeCcTe C HefaBHO CO34aHHbIM MPouUs-
BOOCTBEHHbIM NpeanpuaTUeM B XacaHa-
re , pobaBuB, UTO OHM aKcnopTUpyroT 40
MPOLIEHTOB CBOEN NPOAYKL NN HAaNpsAMYLO
B 42 cTpaHbl N KOCBEHHO B Gonee yem
60 cTpaH. «Mbl akcnopTupyeM B Takue
CTpaHbl, Kak Bce bankaHckue cTpaHbl,
BocTtouyHaa u CeBepHasa EBpona, IOxHas
Amepuka u Poccusa. Mbl pabotaem ¢ cu-
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CTEMOW OUepoB B KaX, 40 cTpaHe, B KO-
TOPYIO Mbl 3KCMOPTUPYEM».

TandyH opa TakXe OTMETWs, YTO OHU
onpegenunn pblHkn UHoum n Kntasa B
KayecTBe LefieBbIX PbIHKOB U XOTAT pas-
BMBaTbCcs TaM. TaudyH lopa ckasan :
«Korga Bbl Nnpon3BoauTe TEXHOJIOMUN, HE
CYLLEeCTBYET >XeCTKOro pblHKa. Mcnonb-
3yA 3TO NPEeUMyLLECTBO, Mbl CTpeMUMCH
MOCTaB/IAiTb TEXHOJIOMMU, HeoBXxoOoMble
3TUM CTpaHaM», — cKa3aJsl OH.

«Mbl yBepeHbl B KayecTBe BCEX HaluuUX
NPOAYKTOB, KOTOpbleé Mbl npegsaraem
HallMM KJ/IMeHTaM B pe3ynbTtarte [gau-
TeJIbHbIX UCCJIef0BaHUIA U pa3paboToK»

TandyH lopa ckasan : «Kak npaBwuio,
Mbl He BbiMyCKaeM NpoayKT, KOTOPbIN He
COOTBETCTBYET HallMM KpUTepUsaM Ka-
yecTBa U afieKBaTHOCTU NPON3BOACTBA.
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effort of moving existing products
further and another team is constantly
focused on developing new products.

"Our strongest point is R&D"

Emay  Asansér  Foreign  Trade
Manager Tayfun Gora stated that
the strongest aspect of Emay Asansor
is the importance it gives to R&D
and continued his words as follows:
"Therefore, if we did not have a serious
R&D team in this way, we would be
an ordinary company in its own right,
we would not even have a place in the
sector." “R&D culture is developing
in Turkey, unfortunately, it is not
in every sector. For example, very
serious R&D studies are carried out
in our aviation and defense industry
or automotive industry, which we
all admire. However, when it comes
to the elevator sector, we are at the
beginning of the road even though
we see good works. | know that
there are incentives for companies

to develop their R&D activities.
However, because it requires a lot
of procedures, many companies,
including us, continue their research
and development activities with their
own means.
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Mbl yBepeHbl B KayecTBe BCEX Haluux
NnPoOyKTOB, KOTOpbleé Mbl npepnaraem
HalWM KJMeHTaM B pesynbrate noauv-
TeNbHbIX UCCNenoBaHMM M pa3paboTok.
OH 3aaBun, Yto uccnepgoBaHma HUOKP
B Emay Asansor npoBoAasTCs NMOCTOSH-
HO, a He nepuoguyecku. OH ckasan, YTo
KOMaHfa WHXeHepoB, paboTaruiux B
oThenax uccnenoBaHunM M paspaboTok,
npunaraeTr ycwivsa pAnsi nponBuUXeHUs
CYLLEeCTBYHOLLUX MPOOYKTOB, B TO BpeMsi
KakK Agpyrasi KoMaHAa NoCTOSAHHO 3aHu-
MaeTcsl pa3paboTKOM HOBbIX MPOAYKTOB.

«Hawa cunbHas cTopoHa — uccnepgoBa-
HUA U pa3paboTKun»

CamMbiM cunbHbIM acnektoM Emay
Asansor gaBnsieTcd 3HauyeHue, KOTOPYHO
OH MpupaeT uUccriefoBaHUAM U paspa-
00TKaM , MeHeakep NO BHELUHEN TOProB-
ne Emay Asansor TandoyH lopa ckasan
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: «[MoaTomy, ecnn 6b1 y Hac He 6blIO Ta-
KOW Cepbe3HON KOMaHAbl nccrenoBaHumn
U pas3paboToK, Mbl 6blIM BGbl OObIYHOM
KOMMaHuen, n pgaxe He 6bino 6b1 MecTa
ONns Hac B 3TOM cekTope». OH npoaon-
XXWUJT CBOW CrioBa criefyroLliM obpasom:
«Kynbtypa HUOKP B Typuumn passmnBaet-
Cs C HefaBHMX MNOP, U, K COXaNeHMto, OHa
€CTb He B KaXgoM cekTope. Hanpumep,
OYeHb cepbe3Hble uccnegoBaHusa HUNO-
KP npoBogsiTcA B Hallel aBMaLMOHHON U
060POHHOM MPOMBbILLJIEHHOCTU UK aBTO-
MOOUIBHOWM MPOMBILLIIEHHOCTU, KOTOPbI-
MU Mbl BCe BocxuLLaeMcs. A 3Hato, 4To y
KOMMaHUM ecTb CTUMYJbl ON19 pa3BUTUSA
cBoen geaTtenbHocTu B obnactn HAOKP
HO MHOIrMe KOMMNaHuu, B TOM 4YucCrle U Mbl,
MpoOoJKaT CBOU UCCTIeA0BaHUS U pas-
paboTKKM 3a cYeT cOOCTBEHHbIX CPEACTB,
NMOTOMY UYTO Ons 9Toro TpebyeTcs cnuwl-
KOM MHOro npoweayp.
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We Are Carrying The Worlds!

We are exporting to 74 countries and we are proud of being preferred
by thousands of projects arising all over the world!
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GREAT WORLDWIDE
INTEREST IN THE
LEADING TRADE
FAIR FOR THE LIFT
INDUSTRY

PRESS RELEASE

The forthcoming interlift 2023 is taking place
under thoroughly positive auspices: The in-
dustry’s leading trade fair will once again be
able to build on its pre-pandemic successes,
even if it will not quite achieve the results
of the most successful event to date in 2019.
The basis for the positive development was
also the staging of the interlift 2022, despite
difficult general conditions. After all, almost
12,000 lift experts from 87 countries ensured
a good mood among the 350 exhibitors.

International joint stands on the advance
The project management has already re-

ceived just over 300 registrations from 23
countries, 62 percent of the companies are
not based in Germany. The number of exhi-
bitors will increase significantly again when
the joint participations are implemented in
the coming weeks and months.

Two extensive participations are currently
being prepared in Italy: 700 m? have been re-
served for the EFESME / ANACAM presen-
tation and almost the same area for ANICA.
The joint presentation of Indian companies,
which will be present in this form for the first
time in Augsburg, will be interesting.

Korea will also be represented at the interlift
for the first time with a larger joint partici-
pation, and talks are also underway with the
NAEC and the China Shippers Association -
China is also very interested in presenting its
products for the world market again after the
enforced break.

Worldwide advertising for the interlift
2023 starts at the Asansor
The interlift will also be promoted at a who-
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le series of lift fairs in 2023. The Asansor (9
- 12 March) in Istanbul will kick things off,
and in May (9 to 11) the Expo Elevador Bra-
sil in Sao Paulo is on the agenda. The focus
is also on the GLE Global Lift & Escalator
Expo in South Africa, Lift Expo Jeddah in
Saudi Arabia, the International Lift Expo in
Korea, the NAEC Convention in Reno / USA
and Eurasia Elevator. Interested companies
then always have the possibility of contac-
ting the interlift project management or the
technical sponsor VFA-Interlift e. V..

International knowledge
VFA-Forum interlift
The VFA-Forum interlift will again accom-

platform:

pany the trade fair with approx.

45 international expert contributions. This
year’s main topics are: digitalisation, trends
and future technologies, sustainability. Furt-
her details can be found here.

Proposals for presentations to be submitted
until Fri 21.04.2023 at akademie@vfa-in-
terlift.de.
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WELCOME TO THE HOME OF ELEVATORS

Interlift
2023

17 - 20 October | Messe Augsburg
Germany

N
Organiser: AFAG Messen und Ausstellungen GmbH ArA‘ Technical sponsor: VFA-Interlift e.V. VFAY

Am Messezentrum 5, 86159 Augsburg | www.interlift.de Siderstrafe 282, 20537 Hamburg | www.vfa-interlift.de = e
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No surprises

You wil not encounter surprise
payments. All processes are
completed before placing your order.

* What's new

Big revolution in the industry

You can now choose the products you want
with just one click and access the products you
want with secure shopping. www.exvator.com
puts the best quality products at your
fingertips.
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Advantages

You can reach multiple manufacturers at the
same time. You will have the opportunity to
compare prices and choose products. In this
way, the options available to you will increase.
Your trade remains confidential. You are
always one step ahead.



s Your moneyis safe

Your payment will continue to be secure at
Exvator until you receive your products in
full. When your products reach you in full,
your payment is transferred to the seller. It
is the safest form of purchase.
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As youwish

This gives you the freedom to buy the product you
want in the quantity you want. You can get even
the smallest needs in the fastest way.
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Whenever youwant

2505 You can reach the whole world without the
N shortage of time and space.
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Strong communication SRR

L (=
$ You will always find someone who is interested in you.
S

Check it out

visit our welbsite
www.exvator.com
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A3 81-20 SPEED REGULATOR ce
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COMPLATE
ELEVATOR
SYSTEMS




www.celikray.com

CELIKRAY

ELEVATOR GUIDE RAILS
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