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AH & MET

We Combined World-Class

Quality and Technology Latest Technology

/" Production Facility

@5\ Production facility equipped

with the latest technology
with an area of 20,000 m2 in Konya,
the industrial center of Turkey.

Technical

Solution

Uninterrupted
technical

support with a
customer-oriented
service approach

.

Worldwide... \
With the excitement
of the first day...

Quality
Production

Production according to
European (CE),

Russia (EAC) and
Ukraine Standards

Young and
Dynamic Staff

Young and dynamic staff who constantly
follow the developments in our country and in the world
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RELIABLE
CHOIGE

M sales@hatemlift.com | () +90 538 228 76 73
- www. hatemlift.com
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EXPORT TO MORE THAN 50 COUNTRIES

THE WORLD. APPROVE

ELEVATOR CABINS ELEVATOR DOORS

With .ad\,rar]cir]g technology

CONTROL PANELS

Misteri Hizmetleri
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AH&MET ASANSOR
AKRA ELEVATOR
ALYANS ASANSOR
ARAS PLASTIK
ARGESET

ASILLER ASANSOR
ATERYA ELEVATOR SYSTEM
AUTUR ASANSOR
BAGLIFT ASANSOR
BALABAN KASNAK
BLUES OF ISTANBUL
BSN ELEVATOR
BUTKON

CEYAS ASANSOR
CELIKRAY

DEVAS HOMELIFT
DPS DOOR
DUSEKO ASANSOR
ELCALIFT

ELIT LIFT

EMAY MUHENDISLIK
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ERKAN LIFT
EXVATOR.COM
FUPA LIFT
GENEMEK
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HILIFT

HURAS ASANSOR

KEPI ELEVATOR SYSTEM
KIRIKER METAL
KOSKERLER

LIFT EXPO ALGERIA
LIFT PORT

LOHER

MP YENER OVUNC ASANSOR
NAGEL MAKINA MOTOR
ONAYLIFT

ONURAS

OZBESLER ASANSOR
PROLIFT

SRL ASANSOR

STOF ELEVATOR
STORKLIFT

TEORI MUHENDISLIK
THISA ELEVATOR
TURKRAY

VINI HOME LIFT
VIPSAN ASANSOR
VITAL ASANSOR
VOLTRON MOTOR
YETERLIFT
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KUCUK GROUP INCREASED ITS EXPORTS BY
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ELCALIFT .

ELEVATE LIFE

We have made a commitment to
provide our clients with safer and
more effective products.

We provide the global market with
the highest quality in terms of
performance,dependability,
safety, and sustainability.
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PACKAGE ELEVATOR SOLUTIONS

QOur primary goals are to combine the world’s best
components with our own manufacturing, to offer permanent
solutions for our customers’ package elevator requests and
special needs, and to bring the AKRA Elevator brand to a
global brand level in the world market.
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HIDOKS.

BLOBAL

Teknoloji
ile birlikte calisiyoruz

We work
wilth technology together

Asansér Endustrisinin Bulusma Noktasi
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Hidoks isciligini ve teknolojik altyapisini yaptigi tecriibe ve teknoloji yatirnmlariyla
suirekli misterilerine en iyi hizmeti sunuyor.

Hidoks craftsmanship and technological infrastructure with its experience and
technology investments always offers the best service to its customers.

E

HIDOKS. HWDOORHY) Krektor

ASANSOR AUTOMATIC DOOR elevator systems
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Tum drdnlerimizde istenilen 6l¢l ve opsiyonlarda Uretim yapilir.
All our products are produced in the desired sizes and options.

H-LFT100 M-LFT150 H-LFT200
Acik Tip Engelli Platformu Monsarj Asansor Kapali Tip Engelli Platformu
Open Type Wheelchair Lift Dumbwaiter Lift Protected Type Wheelchair Lift

H-LFT 300 M-LFT400 H-LFT500
Merdiven Tip Engelli Platformu Dubleks Ev Asansori Koltuk Tip Engelli Platformu
Stair Lift Doublex Homelift Stair Lift

Asansér Endistrisinin Bulusma Noktasi

SN ele\'/e_X www.hilift.com.tr
H’ "‘L'FT HALL: 8 BOOTH NO:C? F. Gakmak Mh. 10459. Sk. NO: 18 KONYA - TURKIYE

DISABLED ELEVATORS & COMPLETE SOLUTIONS +90 332 50179 89 / +90 542 563 79 89

22-25 MAY 2024 / KONYA bilgi@hilift.com.tr
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In 2023, the Turkish elevator
sector exported a total of
375 million 545 thousand
149 dollars worth of package
elevators and parts and
components of elevators. The
total export value of the sector
in 2022 was 363 million 81
thousand 778 dollars.

The Turkish elevator sector
increased its export value by
3.5 percent compared to 2022
in 2023, when global trade
contracted by 2 trillion dollars.

2023 was left behind as a year
in which demand declined, it
was difficult to keep prices due
to high costs, earthquakes,
regional wars and conflicts,
and dominant markets
changed hands. Despite all
these negativities, the Turkish
elevator sector gave a foreign
trade surplus of 255 million

617 thousand 160 dollars in
total foreign trade.

Elevator sector increased its
exports for 2023

The Turkish elevator sector
increased its export value by
3.5 percent in 2023 compared
to 2022, when global trade
contracted by 2 trillion dollars.
In 2023, the sector exported
a total of 375 million 545
thousand 149 dollars worth
of package elevators and parts
and components of elevators.
The total export value of the
sector in 2022 was 363 million
81 thousand 778 dollars.

2023, a year in which foreign
demand declined and it was
difficult to keep prices due to
high costs, was also left behind
as a difficult year in which
dominant markets changed
hands  with  earthquakes,
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B 2023 rogy Typeukuin N TOBbIN CEKTOP 3KC-
noptvMpoBan B o0uien cnoxHoctu 375 mun-
nmoHoB 545 Tbhicay 149 ponnapoB Ha CyMMy
YNaKOBOYHbIX NMUATOB, @ TakXe YacTen U KOM-
NOHEHTOB NIMOTOB. O6LLLAsi CTOMMOCTb 3KCMOp-
Ta cekTopa B 2022 rogy coctasnsna 363 Mun-
nmoHa 81 TbicaYvy 778 fosnapos.

Typeukuit cekTop NMdTOB YBENNYNIT CTOUMOCTb
aKcnopta Ha 3,5 npoueHTa MO CpPaBHEHMUIO C
2022 rogom B 2023 rogy, Korga MupoBas Top-
roBJIi COKpaTuaach Ha 2 TpuMoHa A0NIapoB.

2023 rog ocTasncAa nosaaum Kak rof, B KOTOPOM
CHM3WUACA cnpoc, OblN0 TPYAHO YAEepXuBaTb
LieHbl U3-3a BbICOKUX U3OEPXKEK, 3eMeTpsce-
HWW, permoHanbHbIX BOVMH U KOH(MKTOB, a [0-

MWUHUPYIOLLME PbIHKM NEPEXOAUIN U3 PYK B PYKMN.
HecMoTps Ha Bce 3TW HeraTUBHblE MOMEHTHI,
TypeuKuin NMdTOBbIN CEKTOP Aasl MOSIOXUTENb-
HOe canbf0 BHELLHEW TOProBau B pasmepe 255
MWIIMOHOB 617 ThicAY 160 gonnapoe B o6LeM
06beMe BHeLLHEeN TOProBIv.

JIucbTOBBIN ceKTOp yBenuuun akcnopTt Ha 2023
ron

Typeukuini MTOBBIA CEKTOP YBEINYMUIT CTOU-
MOCTb CBO€ero akcnopta Ha 3,5 npoueHTta B 2023
rogy no cpaBHeHuto ¢ 2022 rogom, Korga Mu-
poBas TOProBfsi coKpaTuiacb Ha 2 TPWIINOHA
ponnapoB. B 2023 rogy ceKTop aKcnopTuMpoBan
B 06LLen cNnoXxHocTn 375 MUNIMoHoB 545 Tbicay
149 ponnapoB Ha cymMMy B 375 MUIIMOHOB 545
Tbicay 149 ponnapoB NakeTHbIX N(TOB, a TaK-
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@ FOREIGN TRADE

regional wars and conflicts. Despite all
these negativities, the Turkish elevator
sector gave a foreign trade surplus of
255 million 617 thousand 160 dollars
in total foreign trade.

The total foreign trade of the elevator
sectorin 2023 approached 500 million.
The sector, which reached a total
value of 495 million 473 thousand
132 dollars in foreign trade, exported
375 million 545 thousand 149 dollars
worth of exports and 119 million
927 thousand 983 dollars worth of
imports, contributing a surplus of 255
million 617 thousand 160 dollars to
the foreign trade balance.

In 2023, 208 million 305 thousand
567 dollars of the export value of
the elevator sector, which reached
375 million 545 thousand 149 dollars
in total, was obtained from package
elevator and 167 million 239 thousand
582 dollars from component exports.

Compared to 2022, package elevator
exports increased by 12 million 892
thousand 566 dollars in 2023, while
component export value decreased by
356 thousand 195 dollars.

The elevator sector earned 3.21 dollars
per kilogram from 116 million 731
thousand 532 kilograms of exports
on quantity basis in 2023. The sector
earned 3.83 dollars per kilogram
from 54 million 359 thousand 414
kilograms of package elevator
exports in total last year, while 62
million 372 thousand 118 kilograms
of component exports earned 2.68
dollars per kilogram.

In 2023, the Turkish elevator sector
increased its exports according to
2022 data, while the 2023 import
value showed a decrease of 8
thousand 789 dollars.

The total import value of the elevator
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Xe YyacTen U KOMNOHeHTOB nchToB. O6LLas cTo-
MMOCTb 3aKcnopTa cekTopa B 2022 rogy cocTa-
Buna 363 munnunoHa 81 Thica4y 778 nonnapos.

2023 rof, B KOTOPOM CHU3WUJICSA BHELLUHMI CMIPOC U
Ob110 C/IOXHO YAEePXMBATb LieHbl N3-3a BbICOKMX
nsgepxek, Takxe ocTanca No3afm Kak CoXHbIi
rog, B KOTOPOM OOMWHUPYIOLLME PbIHKK nepe-
X0OUNM U3 PyK B PYKM U3-3a 3eMIIeTPSACEHUN,
pernoHasnbHbIX BOMH U KOHhMKTOB. HecMoTps
Ha BCe 3TU HeraTMBHble MOMEHTbI, TYpPeLKuM
NMTOBON CEKTOP faj MoNOXUTENbHOE callb-
[0 BHELUHEN TOProBaun B pasmepe 255 Munnmo-
HOB 617 TbicAY 160 gonnapoB B 06LieEM 06beEME
BHeLLHeW TOProBu.

O6LWMA 06bEM BHELUHEN TOProBnn NMTOBOro
cekTopa B 2023 rogy npubnuautcs k 500 munnun-
oHaMm. CLUA, akcnoptupoBaB 375 MiH 545 TblIC.
149 ponnapoB u umnopTtupoBas 119 mnH 927
Tbic. 983 ponnapa, obecneynB NMOOXUTENbHOE
ca/nbf0 BHeLIHeToproBoro G6anaHca B pasmepe
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255 MnH 617 Teic. 160 gonnapos.

B 2023 rogy n3 obuierd CTOMMOCTM 3KCMopTa
nucpToBOro cektopa B 375 MUINNOHOB 545 Thi-
csa4 149 gonnapos B 2023 rogy 208 MuIMoHoOB
305 ThicsAAY 567 [0N1apOB NPULLIIOCH Ha AKCMOPT
nakeTHbIX M TOB, a 167 MUNNMOHOB 239 ThicAY
582 ponnapa - Ha 9KCNopT KOMMNOHeHTOB. B 2023
rofy aKCMopT NakeTHbIX MM TOB YBENNYMIICA Ha
12 munnmoHoB 892 Thicaum 566 ponnapoB no
cpaBHeHuto ¢ 2022 ropoMm, B TO BpeMs Kak CTO-
MMOCTb 3KCNopTa KOMMOHEHTOB CHM3Wacb Ha
356 TbicAY 195 gonnapos..

JIndpTtoBbIN cekTOp 3apabotan 3,21 gonnapa 3a
kunorpamm ot 116 munnmoHoB 731 Teicaum 532
KWIOrpaMmMoB 3KCMOpTa Ha KONNMYeCTBEHHOM OC-
HoBe B 2023 rogy. B npownom rogy cekTop 3a-
pabotan 3,83 gonnapa 3a kunorpamm ¢ 54 mun-
nmoHoB 359 TbicaY 414 KunorpaMmoB aKcnopTa
NMakeTHbIX NNTOB B LieJIOM, B TO BpeMs Kak
62 munnuoHa 372 Tbicaun 118 kunorpaMmmoB
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@ FOREIGN TRADE

sector in 2023 was 3.91 dollars per
kilogram.

- The sector gave a foreign trade
surplus of 255 million 617 thousand
160 dollars

The sector added 255 million 617
thousand 160 dollars of surplus value
tothe Turkish economy with itsimports
worth 119 million 927 thousand 983
dollars despite its exports worth 375
million 545 thousand 149 dollars in
foreign trade.

- Package elevator exports reached
208 million 305 thousand 567 dollars
The elevator sector increased its
exports from 195 million 486 thousand
1 dollars in 2022 to 208 million 305
thousand 567 dollars in 2023.

Russian Federation is again in the
first place in package elevator
buyers

The Russian Federation again took the

lead among the countries where the
Turkish elevator industry exported the
most package elevators in 2023. In
2022, the Russian Federation, which
received 49 million 296 thousand 59
dollars worth of package elevators
from Tirkiye in 2022, exported 62
million 687 thousand 542 dollars
worth of package elevators in 2023.

The war between the Russian
Federation and Ukraine, which
entered its 3rd year, continued to
affect Turkiye's export figures.

While the embargo imposed on the
Russian Federation after the war
and the sanctions imposed by the
Russian  Federation on European
and American companies increased
the business volume of Turkish
exporters in the Russian Federation
in the elevator sector, the shrinkage
in Ukraine started to decrease every
year. Elevator exports to Ukraine,
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3KCrnopTa KOMMOHEHTOB 3apaboTanu 2,68 pon-
napa 3a Kunorpamm.

B 2023 roay, B TO BpeMsi Kak TypeLKuin nud-
TOBbIA CEKTOP YBENU4YMA CBOM 3KCMOPT MO
OaHHbIM 2022 roga, cTouMocTb umnopTta 2023
roga nokasasna CHMUXeHue Ha 8 Tbicsay 789 gon-
napoe. O6LWasi CTOMMOCTb UMMOpPTa CEKTOpa
nudToB B 2023 rogy cocTtaBuna 3,91 gonnapa
3a KunorpamMm.

- CeKTOp Aan NoJsioXXuTernbHOe canbpo BHeLUHen
Toproesun B pa3mepe 255 muwinuoHoB 617 Tbi-
csay 160 ponnapos.

CekTop mobasun 255 munnvoHoB 617 Tbicsd
160 ponnapoB Npu6aBOYHOM CTOMMOCTMU B TY-
peLiKyto S3KOHOMUKY Npy UMropTe Ha cymmy 119
MuUMoHoB 927 Tbicay 983 gonnapa, HecMoTpA
Ha 9KCMopT Ha cyMMy 375 MUANNMOHOB 545 TblI-
csY 149 ponnapoB BO BHELUHEN TOProBie.

- 9KCnopT nakeTHbIX NucToB gocTur 208 mun-
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nuoHoB 305 TbicaY 567 gonnapos

JIndToBOM CEKTOP YBENUYMN CBOW 3IKCMOPT C
195 MmunnmoHoB 486 Teicay 1 gonnapa B 2022
rogy go 208 munnuoHos 305 ThicaY 567 gonna-
poB B 2023 roay.

Poccuitickas ®epepayus cHoBa Ha NepBOM Me-
CTe Mo Yyncny nokKynarenein nakeTHbix nudToB
Poccuinckas depepauns BHOBb BO3rjaBuia
CMMCOK CTpaH, B KOTopble Typeukas sudTo-
Basi OTpac/lb 3KcrnopTupoBana Haubonbluee
KONMYeCTBO MakeTHbIX nnchtoB B 2023 rogy.
Poccuickas depepauus, kotopaa B 2022 rogy
nonyuymna u3 Typuumn nakeTHbIX nncToB Ha 49
MUMoHoB 296 TbicAd 59 ponnapos, B 2023
rogy aKCnopTMpoBasna NakeTHbIX IMOTOB Ha 62
MunnnoHa 687 Teicay 542 nonnapa.

BonvHa Mexay Poccuiickon depepaumen wm
YKpanHoWn, KoTopas MpoOo/KaeTcsl yxe Tpe-
TUIA rof, NPOAOJIKAET BAUATbL Ha nokasaTenu
akcrnopTa Typuuw.
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which ranked second in the ranking
of countries where the most package
elevators were exported before the
war, decreased by 52 percent in 2022
compared to 2021. In 2021, 17 million
651 thousand 982 dollars worth of
package elevators were exported
to Ukraine, while in 2022, 8 million
431 thousand 627 dollars worth of
package elevators were exported to
Ukraine. Looking at the 2023 export
figures, it was seen that package
elevator exports to Ukraine increased.
In total, 12 million 660 thousand 553
dollars worth of package elevator
exports were made to Ukraine in
2023. With this value, Ukraine ranked
3rd after Algeria among the top 10
countries buying package elevators
from Tarkiye.

In 2023, the Russian Federation
ranked first with an export value of
62 million 687 thousand 542 dollars in
the top 10 countries with the highest

package elevator exports; Algeria
with an export value of 23 million
55 thousand 293 dollars (2022: 22
million 902 thousand 67 dollars),
Ukraine with an export value of 12
million 660 thousand 554 dollars
(2022: 8 million 431 thousand 627
dollars), Israel with an export value
of 9 million 403 thousand 853 dollars
(2022: 8 million 702 thousand 467
dollars), Israel with an export value
of 8 million 423 thousand 425 dollars
(2022: 8 million 454 thousand 382
dollars), Iraq with an export value of
7 million 925 thousand 246 dollars
(2022: 7 million 374 thousand 121
dollars), Georgia with an export
value of 6 million 252 thousand 963
dollars (2022: 6 million 392 thousand
467 dollars), B. A.E, Uzbekistan with
5 million 647 thousand 950 dollars
(2022: 7 million 88 thousand 541
dollars), Kosovo with 3 million 926
thousand 932 dollars (2022: 2 million
910 thousand 921 dollars) and Tunisia
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B To BpemMs kak aMbapro, HanoxeHHoe Ha Poc-
cumnckyto defepaumio Nocne BOWHbI, U CaHKLUW,
BBefeHHble Poccunckon depepaumen npoTuB
€BpOMNencKUXx U aMepukaHCKUX KOMMNaHuW, yBe-
nmumnmn obbemM BU3HECa TYPELKUX SKCMOpPTepoB
B Poccuiickon depepaumm B obnactu nudTos,
COKpalleHne B YKpauHe cTasio yMeHblUaTbCs C
KaxAblM rofoM. 3KCrnopT MATOB B YKpauHy,
KoTopas Ao BOMHblI 3aHMMana BTOpoe MecTo B
penTUHre CTpaH, Kyaa sKcnopTMpoBanocb 60Jb-
e BCero nmakeTHbIX nudTos, B 2022 rogy co-
KpaTuncs Ha 52 npoueHTa no cpaBHeHuto ¢ 2021
rogom. B 2021 rogy B YKpauHy 6b1s10 9KCNOPTHU-
poBaHo 17 MunnmoHoB 651 Teicavya 982 nonnapa,
a B 2022 rony - 8 munnmoHoB 431 TbicA4a 627
JonnapoB. Ecnv nocMoTpeTb Ha 9KCMOPTHbLIE NOo-
kasaTtenun 2023 roga, To BUAHO, YTO 9KCMNOPT na-
KeTHbIX MO TOB B YKpauHy yBenuuuncs. B o6uien
cnoxHoctu B 2023 rogy B YKpauHy 6b1510 aKCnop-
TupoBaHo 12 MmunnnoHoB 660 Teicay 553 gonna-
pa. C TakumMm nokasaTeneM YkpauHa 3aHana 3-e
mMecTo rnocne Amxkupa B Ton-10 cTpaH, nokynaro-
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Wux nMcpTol M3 Typuum.

B 2023 rogy Poccuinckaa degepauma 3aHuMma-
eT nepBoe MeCTO C 3KCMOPTHOW CTOMMOCTbIO
62 munnunoHa 687 TeicaY 542 ponnapa B Ton-10
CTpaH, B KOTOpble Obl10 3KCMOPTUPOBAHO Hau-
6onbliee KONMMYECTBO MaKeTHbIX NMATOB, Aa-
nee cnepyroT AMmXMp € 9KCMOPTHOW CTOMMOCTbIO
23 munnunoHa 55 Tbicsy 293 ponnapa (2022: 22
MuinnoHa 902 Teicsum 67 gonnapos), YkpauHa
C 9KCMOPTHOM CTOMMOCTbLIO 12 MuUnInMoHoB 660
Tbicsy 554 ponnapa (2022: 8 munnmoHoB 431
ThicsAYa 627 gonnapos), M3paunb ¢ 9KCMOPTHOM
cTouMocTbio 9 munnmnoHoB 403 Tbica4n 853 pon-
napa (2022: 8 munnmoHoB 702 Tbicsiun 467 pon-
napoB), Uspaumnb C 3KCMOPTHOW CTOMMOCTLIO,
Mpak ¢ aKCNOPTHOW CTOMMOCTbIO 8 MMWJIIMOHOB
423 Tbicaun 425 ponnapos (2022: 8 MUIMOHOB
454 TbicAuM 382 ponnapa), Mpy3usa ¢ akcnopT-
HOM CTOMMOCTbI 7 MWIMOHOB 925 ThicAY 246
nonnapoB (2022: 7 munnnoHoB 374 Tbicaun 121
nonnap), B. A.E., Y36ekuctaH ¢ 06beMoM aKcnop-
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with 3 million 376 thousand 240
dollars (2022: 3 million 531 thousand
236 dollars).

Kazakhstan, with exports worth 5
million 715 thousand 565 dollars in
2022, and Libya, with exports worth
4 million 120 thousand 524 dollars,
could not enter the top 10 ranking in
2023. The decline in exports to these
two countries attracted attention.
Looking at the 2023 export figures,
it was seen that Kazakhstan's elevator
export value in 2023 was 3 million
2 thousand 619 dollars and Libya's
export value was 3 million 650 dollars.

France, Belarus, Denmark, Bosnia and
Herzegovina, Spain, Sudan, Oman,
Bangladesh, Bulgaria, Azerbaijan,
North Macedonia, Saudi Arabia,
Kuwait, Malta, United Kingdom, Iran
were the countries where package
elevator systems exports between 1
million dollars and 2 million dollars;

Ta 5 MUNNMOHOB 647 Thicsy 950 ponnapos (2022:

Morocco,  Turkmenistan,  Serbia,
Nigeria, Germany, Qatar, Albania,
Poland, Romania, Australia were the
countries where package elevator
systems exports between 2 million
dollars and 3 million dollars.

- Package elevator
decreased

Package elevator imports in 2023
decreased by  13.28  percent
compared to 2022. While 88 million
258 thousand 791 dollars worth of
package elevators were imported in
2022, this figure was 76 million 536
thousand 959 dollars in 2023. In
2023, the imported package elevator
kilogram unit price was recorded as
4.69 dollars.

imports

40 million 114 thousand 209 dollars
of the 76 million 536 thousand 959
dollars worth of elevator imports
in 2023 was imported from China.
In the countries where the most
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CeBepHasdAd MakegoHus,

7 munnuoHoB 88 Thicsy 541 pgonnap), KocoBo ¢
o6beMoM akcnopTa 3 MunnnoHa 926 Thicsy 932
ponnapa (2022: 2 munnvoHa 910 Tbicay 921 gon-
nap) u TyHuc ¢ o6bemMoM aKcnopTa 3 MUNOHA
376 TbicAY 240 ponnapos (2022: 3 MunamoHa 531
TbicAYa 236 A0n1apoB).

KasaxcTtaH ¢ o6beMom akcnopTa B 2022 rogy 5
MUNIMOHOB 715 ThicAY 565 gonnapoB u JIneus c
ob6bemMoM akcnopTa 4 munnmoHa 120 Teicay 524
Jonnapa He cMornivM BouMTu B Ton-10 penTuHra B
2023 rony. CHuXeHue aKcnopTa B 3TK ABe cTpa-
Hbl MPUBJIEK/IO BHUMaHWe. B3rnsHyB Ha AaHHble
no akcnopTty Ha 2023 rof, MOXHO 6bIfi0 YBUAETD,
YTO CTOMMOCTb 3KCMopTa NnogbeMHUKOB M3 Ka-
3axctaHa B 2023 rogy coctasuia 3 MUAMoHa 2
Tbica4M 619 gonnapos, a U3 Jlusuu - 3 MUINNOHa
650 nonnapos.

®paHuus, benapyco, daHus, bocHua u epuero-
BUWHa, WcnaHua, CynaH, OmaH, baHrnagew, bon-
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CaypoBckas Apasusi, KyBenTt, ManbTa, Benuko-
OpuTaHua, ipaH - cTpaHbl, Fae 3KCNopT NaKeTHbIX
NMTOBbLIX CUCTEM COCTABASAET OT 1 MUIMOHA
[0MMapoB 00 2 MWIIMOHOB AosulapoB; Mapok-
Ko, TypkmeHucTaH, Cepbus, Hurepusa, lrepmanus,
KaTtap, An6aHus, MNonblua, PyMbiHKs, ABCTpanus
- CTpaHbl, FAe 3KCNOpPT MNaKeTHbIX IMDTOBbIX CU-
CTeM cocTaBnseT OT 2 MUIJIMOHOB [0/1apOB 40
3 MUINIMOHOB [,0/1/1apPoB.

- IMnopT nakeTHbIX NOAHEMHUKOB COKpaTUncs
MMnopT nakeTHbIX nogbeMHukoB B 2023 roay
cokpatusncs Ha 13,28 npoueHTa N0 CpaBHEHUIO C
2022 ropoMm. Ecnu B 2022 rogy 6b1510 UMNOPTUPO-
BaHO 88 MunnnoHoB 258 TbicaY 791 ponnap, To
B 2023 rogy aTOT NoKasaTesnb cocTaBun 76 Mun-
nmoHoB 536 Tbicay 959 gonnapos. B 2023 rogy
LieHa 3a KunorpaMmm MMMNopTUPYEeMOro NakeTHoOro
afieBaTopa cocTtaBuna 4,69 gonnapa.

40 munnuoHoB 114 Tbicay 209 pgonnapoB u3 76
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elevators were imported, China was
followed by Slovakia with 11 million
254 thousand 659 dollars, Italy with
8 million 529 thousand 3 dollars and
Germany with 7 million 630 thousand
308 dollars.

It was noteworthy that Finland, which
ranked first with 5 million 322 thousand
970 dollars of elevator imports in 2022,
imported 362 thousand 968 dollars of
elevators in 2023.

- 167 million 239 thousand 582
dollars worth of components were
exported in 2023

In 2023, the elevator sector exported
62 milion 372 thousand 118
kilograms of components worth 167
million 239 thousand 582 dollars. This
figure was 167 million 595 thousand
777 dollars in 2022.

In 2023, Egypt ranked first with 12
million 773 thousand 985 dollars

(2022: 11 million 926 thousand 093
dollars) among the countries where
components were exported. In the
ranking of the top 10 countries with
the highest component exports, Egypt
was followed by; Russian Federation
with an export value of 11 million
857 thousand 939 dollars (2022: 8
million 986 thousand 504 dollars),
Saudi Arabia with an export value of
11 million 411 thousand 659 dollars
(2022: 5 million 488 thousand 405
dollars), Iraq with an export value of
11 million 136 thousand 133 dollars
(2022: 13 million 729 thousand 42
dollars), 10 million 284 thousand
470 dollars (2022: 11 million 377
thousand 950 dollars) Algeria with
export value, 8 million 555 thousand
75 dollars (2022: 6 million 352
thousand 588 dollars) Morocco with
export value, 6 million 919 thousand
926 dollars (2022: 9 million 380
thousand 450 dollars) Iran with export
value, 5 million 573 thousand 350
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MunMoHoB 536 Thicay 959 gonnapoB uMMMop-
Ta ndcToB, NnponseeneHHbIX B 2023 roay, 66110
BBe3eHO 13 Kutasa. B cnucke cTpaH, kyga 6bu10
BBe3eHO Oosblle Bcero nndTo., 3a Kutaem cne-
aytot CnoBakusl ¢ 11 MmunnmoHamm 254 Teicsaya-
Mu 659 gonnapamu, Utanusa c 8 MunanoHamm 529
TbicAs4amu 3 gonnapamu n fepmaHns ¢ 7 MUAIN-
oHamu 630 Tbicayamu 308 gonnapamw.

lMpuMeyaTenbHO, YTO PUHNAHANSA, 3aHMMaBLUas
nepsoe Mecto ¢ 5 MunaMoHamu 322 Tbics4amu
970 gonnapamu umnopta nucpToB B 2022 roay, B
2023 rogy umnoptupoBarna 362 Teicaum 968 non-
NlapoB NN TOB.

- B 2023 rogy 6b1710 9KCNOPTUPOBAHO KOMMOHEH-
ToB Ha 167 munnnoHoB 239 Thicsay 582 ponnapa
B 2023 rogy cektop nncToB aKcnopTupoBan 62
MunnmoHa 372 Tbicaun 118 KunorpaMmMoB KOM-
NOHEHTOB Ha cyMMy 167 MunanoHoB 239 Tbicay
582 ponnapa. B 2022 rogy ata uudpa cocTaBs-
nana 167 munnmoHoB 595 Thicay 777 gonnapos.
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B 2023 rogy Erunert 3aHsAn nepBoe mMecto ¢ 12
MUMoHaMu 773 Teicavyamm 985 gonnapos (2022
rog: 11 munnmoHoB 926 Thicay 093 ponnapa)
Ccpefu CTpaH, Kyaa 9KCnopTMpPOBannCb KOMIMIEK-
Tytowme. B pentuHre 10 ctpaH ¢ HavbonbLIUM
9KCMOPTOM KOMMOHEHTOB 3a Ermntom cnepytoT:
Poccuitickas depepaumsa ¢ sKCNOPTHOM CTOMMO-
ctbto 11 munamoHoB 857 Thicay 939 pgonnapos
(2022: 8 munnmoHoB 986 Tbicsu 504 ponnapa),
CaypnoBckasa ApaBusl C 9KCMOPTHON CTOMMOCTbIO
11 munnuoHoB 411 Tbicay 659 gonnapos (2022:
5 munnuoHoe 488 TbicAuy 405 gonnapos), Mpak
C 9KCMOPTHOM cTOMMOCTbLIO 11 MunaMoHoB 136
TbicaYy 133 pgonnapa (2022: 13 MumiMoHoB 729
ThicAY 42 ponnapa), Mpak ¢ 9KCNOpTHOW CTOMMO-
cTbto 10 MunnmoHoB 284 Tbicad 470 gonnapoB
(2022: 11 MunnuoHoe 377 Tbica4 950 gonnapos)
AKUP C 9KCMOPTHON CTOUMOCTbHO, 8 MUIIIMOHOB
555 Tbicay 75 pmonnapoB (2022: 6 MWANUOHOB
352 TbicaAumn 588 nonnapoB) MapoKKo ¢ 3KCMOPT-
HOW CTOMMOCTbIO, 6 MuUMoHoB 919 TbicaYd 926
ponnapoB (2022: 9 munnuoHoB 380 TbicsAY 450
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dollars (2022: 4 million 987 thousand
851 dollars) Israel with export value,
5 million 346 thousand 926 dollars
(2022: 4 million 970 thousand 800
dollars) Georgia with export value
and Germany with export value of 5
million 157 thousand 941 dollars.

France with 4 million 212 thousand
383 dollars (2022: 4 million 470
thousand 705 dollars), USA with 4
million 136 thousand 691 dollars
(2022: 4 million 362 thousand 289
dollars), Ukraine with 4 million
216 thousand 103 dollars (2022: 3
million 251 thousand 554 dollars),
Afghanistan with 4 million 551
thousand 94 dollars (2022: 3 million
585 thousand 552 dollars), Libya
and Bulgaria were the countries with
component exports between 3 million
500 thousand and 4 million dollars.
Romania, Kosovo, Greece, Denmark,
Albania, Italy and Kuwait between 2
million and 3 million dollars; Bosnia

and Herzegovina, Portugal, Tunisia,
Nigeria, Finland, India, Oman, UAE,
Qatar, Slovakia, Poland, and Estonia
were recorded as countries that
purchased components between 1
million dollars and 2 million dollars.

- The sector imported 43 million
391 thousand 24 dollars worth of
components

The Turkish elevator sector paid 43
million 391 thousand 24 dollars for 14
million 363 thousand 499 kilograms
of components imported in 2023. This
value was 31 million 677 thousand
873 dollars in 2022. 19 million 588
thousand 621 dollars of the 43 million
391 thousand 24 dollars worth of
component imports made in 2023
was imported from China. In the
countries where the most elevators
were imported, China was followed
by Italy with 7 million 944 thousand
725 dollars and Spain with 7 million
383 thousand 730 dollars.
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JonnapoB) UpaH ¢ aKCMOpTHON CTOMMOCTLIO, 5
MunnoHoB 573 Teicsun 350 pgonnapoe (2022:
4 munnuoHa 987 Tbicay 851 ponnap) Uspaunb ¢
9KCNOPTHOM CTOMMOCTbHO, 5 MUNINOHOB 346 Tbi-
ca4 926 nonnapos (2022: 4 munnmoHa 970 Tbicay
800 pmonnapoB) [pysus ¢ SKCMOPTHOM CTOMMO-
CTbtOo U [epMaHnsi ¢ 3KCMOPTHOW CTOUMOCTbIO B
5 munnunoHoB 157 Teicad 941 ponnap.

$paHuua ¢ 4 munnmoHamu 212 Teicayamu 383
ponnapamu (2022: 4 munnuoHa 470 Tbicad 705
nponnapos), CLUA ¢ 4 munnnoHamu 136 Thbics-
yamu 691 ponnapom (2022: 4 munavoHa 362
Tbicaun 289 ponnapos), YKpauHa ¢ 4 Muinu-
oHamu 216 Tbicsyamu 103 ponnapamu (2022:
3 MwMoHa 251 Tbicadya 554 ponnapa), Adp-
raHuctaH ¢ 4 munnmoHamu 551 Tbicaden 94
ponnapamu (2022: 3 munnmoHa 585 Tbicay 552
ponnapa), Jiueus n bonrapus 6biim ctpaHamu
C 9KCMOPTOM KOMMOHEHTOB OT 3 MWI/IMOHOB
500 TbicAY A0 4 MWIIMOHOB [,0/1/1apOB. PyMbl-
Hus, KocoBo, Mpeuus, daHusa, AnbaHus, Utanus
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n KyBent - ot 2 g0 3 MWIIMOHOB [0J11apOB;
BbocHusa wn lepueroBuHa, lopTyranusa, TyHuc,
Hurepusa, duunaugnsa, UHaoua, OmaH, OA3, Ka-
Tap, CnoBakus, lNonbwa n 3CTOHUSA - CTpPaHblI,
3aKynuBLUME KOMMOHEHTbI Ha cyMMy OT 1 #o 2
MWJIJIMOHOB [0J11apOoB.

- CeKTOp MMMNOPTUPOBaN KOMIMJIEKTYIOLLME Ha 43
munnuoHa 391 Tbica4y 24 gonnapa

Typeukuin nucpToBbIN cekTop 3annatun 43 mMun-
nvoHa 391 Teicavy 24 gonnapa 3a 14 MUIIMOHOB
363 Tbicaun 499 KmMnorpaMMoB KOMMOHEHTOB,
uMnopTupoBaHHbix B 2023 rogy. B 2022 rogy
3Ta cToMMoCTb cocTaBnssia 31 MUIITIMOH 677 Tbi-
csay 873 ponnapa. 19 munnmoHoB 588 Thicay 621
nonnap ns 43 munnnoHos 391 Tbicaun 24 nonna-
poB MMMopTa KOMMOHEHTOB, caenaHHoro B 2023
rofy, 66110 BBe3eHO U3 Kutas. Cpeaum cTpaH, kyga
6b1J10 BBe3€HO 6onblue Bcero nMdToB, 3a Kutaem
cnenyrot Utanna ¢ 7 munnnoHamun 944 teicadamu
725 ponnapamu n Ucnanua ¢ 7 munnvoHamn 383
Tbicayamu 730 gonnapamu.
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INTERVIEW

MR. ATIQUE: "TURKIYE'S
STRATEGIC LOCATION
MAKES IT A NATURAL BRIDGE
BETWEEN EUROPE, ASIA, AND
AFRICA, FACILITATING TRADE
AND INVESTMENT ACROSS
CONTINENTS"

by Ceyla AKIN

Mechanical Engineer

Director Miracle

Engineering &Consultancy

26 Coney Green S0237JB
WINCHESTER, UNITED KINGDOM
ceylaakin@miracleengineering.co.uk,
info@miracleengineering.co.uk

Mrs. Ceyla: Welcome, Mr. Atique, thank you
for joining us today. Before we delve into the
discussion, Mr. Atique, could you please intro-
duce yourself to us and pro-vide a brief over-
view of your background and experience in
international business and investment? Can you
provide an overview of your business interests
in the UK, Asia, and Africa?

Mr. Atique: Certainly, Mrs. Ceyla. My business
interests span across various sectors including
technology, renewable energy, and infrastructu-
re development. In the UK, I’ve been involved
in several renewable energy projects, infrast-
ructure projects while in Asia and Africa, and
Pharmaceutical business in Bangladesh I’'ve
focused on infra-structure development and
tech startups in The UK.

Mrs. Ceyla: How do you see Tiirkiye’s manufa-
cturers and industrialists contributing to global
trade?

Mr. Atique: Tirkiye plays a pivotal role in glo-
bal trade, thanks to its robust manu-facturing
and industrial sectors. Turkish manufacturers
have a reputation for produc-ing high-quality
goods at competitive prices, making them sou-
ght after in interna-tional markets. Additionally,
Tiirkiye’s strategic location as a bridge between
Europe, Asia, and Africa positions it as a key
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player in facilitating trade and commerce across
continents.

Mrs. Ceyla: What are some of the strengths
you’ve observed in Tiirkiye’s manufac-turing
and industrial sectors?

Mr. Atique: One of the standout strengths of
Tiirkiye’s manufacturing sector is its adapta-
bility and versatility. Turkish companies have
demonstrated their ability to quickly respond
to market demands and adjust their production
accordingly. More-over, the strong entrepreneu-
rial spirit in Tiirkiye fosters innovation and dri-
ves con-tinuous improvement in manufacturing
processes, giving them a competitive edge on
the global stage.

Mrs. Ceyla: In what ways do you think Tiirki-
ye’s manufacturers stand out compared to other
regions?

Mr. Atique: Turkish manufacturers stand out
for their agility and innovation. Unlike some
other regions where manufacturing may be
more rigid or traditional, Turkish companies
are known for their ability to adapt to changing
market dynamics and embrace new techno-
logies. This flexibility allows them to stay ahe-
ad of the curve and maintain their competitive-
ness in the global market.

Mrs. Ceyla: Are there any specific industries in
which Tirkiye excels in terms of man-ufactu-
ring?

Myr. Atigue: Absolutely. Tiirkiye has established
itself as a leader in several industries, including

automotive, textiles, and electronics. The auto-
motive sector, in particular, has seen significant
growth in recent years, with Turkish manufac-
turers producing a wide range of vehicles and
automotive parts for both domestic and interna-
tional markets. Additionally, the textile industry
is another area where Tiirkiye excels, known for
its high-quality fabrics and innovative producti-
on techniques.

Mrs. Ceyla: How do you assess the competiti-
veness of Turkish products in the global market?
Mr. Atique: Turkish products are highly com-
petitive in the global market due to their com-
bination of quality, affordability, and versatility.
Whether it’s automotive parts, textiles, or con-
sumer electronics, Turkish manufacturers have
demonstrated their ability to meet international
standards while offering competitive prices,
mak-ing them attractive to buyers around the
world.

Mprs. Ceyla: What are some challenges or we-
aknesses you’ve encountered when dealing with
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Turkish manufacturers or industrialists?

Mr. Atique: While Turkish manufacturers excel
in many areas, there are certainly challenges to
navigate. Infrastructure limitations and burea-
ucratic hurdles can some-times slow down ope-
rations and increase costs. Moreover, ensuring
consistent quality control across a diverse range
of products remains an ongoing challenge for
some Turkish manufacturers.

Mrs. Ceyla: Can you share any experiences
where Turkish manufacturers have posi-tively
impacted your business operations or invest-
ments?

My. Atique: Certainly. In one instance, I part-
nered with a Turkish manufacturing firm to
develop renewable energy solutions for rural
communities in Africa. Their exper-tise in engi-
neering and production was instrumental in de-
livering cost-effective and sustainable solutions
tailored to the local needs. It was a win-win col-
laboration that showcased the value of working
with Turkish manufacturers.

Mrs. Ceyla: How do you perceive Tirkiye’s
role in bridging trade between Europe, Asia,
and Africa?

Mpr. Atique: Tirkiye’s strategic location ma-
kes it a natural bridge between Europe, Asia,
and Africa, facilitating trade and investment
across continents. With its well-established
transportation networks and trade agreements,
Tiirkiye serves as a gate-way for businesses
looking to expand their presence in diverse
markets. Additionally, initiatives such as the
Belt and Road Initiative further reinforce Tiir-
kiye’s role as a key player in regional and glo-
bal trade dynamics.

Mrs. Ceyla: Are there any opportunities for col-
laboration or investment between your busines-
ses and Turkish manufacturers or industrialists?
Mr. Atique: Absolutely. 1 see significant op-
portunities for collaboration and invest-ment
between my businesses and Turkish manufac-
turers across various sectors. Whether it’s part-
nering on renewable energy projects, exploring
joint ventures in infrastructure development, or
leveraging Turkish expertise in technology and
inno-vation, there’s immense potential to cre-
ate mutually beneficial partnerships that drive
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growth and innovation.

Mrs. Ceyla: How do factors like government
policies, infrastructure, and workforce skills
affect Tirkiye’s potential as a global trading
partner?

Mr. Atique: Government policies, infrastructu-
re, and workforce skills play a critical role in
shaping Tiirkiye’s potential as a global trading
partner. A supportive regulato-ry environment
and investment incentives can attract foreign
investors and stimulate economic growth. Ad-
ditionally, continued investments in infrastruc-
ture, such as transportation networks and digital
connectivity, are essential for facilitating trade
and improving competitiveness. Finally, inves-
ting in workforce development and ed-ucation
is crucial for ensuring a skilled and productive
labor force that can drive in-novation and drive
economic growth.

Mrs. Ceyla: What advice would you give to
Turkish manufacturers or industrialists looking
to expand their presence in international mar-
kets?

M. Atique: My advice to Turkish manufactu-
rers or industrialists looking to expand internati-
onally would be to focus on innovation, quality,
and building strong part-nerships. Investing in
research and development to stay ahead of mar-
ket trends, maintaining high-quality standards
to meet international expectations, and forging
strategic partnerships with global players can
help Turkish companies succeed in internati-
onal markets. Additionally, staying agile and
adaptable to changing market dynamics is es-
sential for long-term success.

Mrs. Ceyla: Do you see any emerging tren-
ds or innovations coming from Tiirkiye that
could shape global trade dynamics in the
future?

M. Atique: Absolutely. Tiirkiye is increasing-
ly becoming a hub for innovation and entrep-
reneurship, with startups and tech companies
driving forward-thinking solu-tions in various
industries. From renewable energy techno-
logies to digital infrastruc-ture and e-commer-
ce platforms, Turkish innovators are making
their mark on the global stage. I believe these
emerging trends and innovations will continue
to shape global trade dynamics, positioning
Tiirkiye as a key player in the Fourth Industrial
Revolution.

Mprs. Ceyla: How important is sustainability
and ethical business practices in your intera-
ctions with Turkish manufacturers or indust-
rialists?

Mr. Atique: Sustainability and ethical business
practices are paramount in today’s business
landscape, and I believe they are equally im-
portant in my interactions with Turkish manu-
facturers or industrialists. As we strive to create
a more sustainable and equitable world, it’s es-
sential for businesses to prioritize environmen-
tal responsibil-ity, social impact, and ethical
conduct. By embracing sustainable practices
and up-holding ethical standards, Turkish ma-
nufacturers can not only enhance their com-
pet-itiveness but also contribute to the greater
good of society.

Mrs. Ceyla: Looking ahead, what do you pre-
dict for the future of Tirkiye’s role in global
trade, particularly in relation to manufacturing
and industry?

Mr. Atique: 1 am optimistic about the future
of Tiirkiye’s role in global trade, espe-cially in
manufacturing and industry. With its strategic
location, entrepreneurial spirit, and commit-
ment to innovation, Tiirkiye is well-positioned
to capitalize on emerging opportunities in the
global marketplace. By leveraging its strengths
and addressing challenges proactively, Tiirkiye
can further enhance its competitiveness and so-
lidify its position as a key player in shaping the
future of global trade.
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MP YENER OVUNG ASANSOR SPENT
2023 EXPORT-ORIENTED

We listened to MP Yener Oviing
Elevator General Manager Seving
Yener's 2023 export evaluation
and 2024 predictions. Stating that
they spent 2023 export-oriented,
Sevin¢ Yener said, "In 2023, we
allocated a significant portion of
our production to our direct and
indirect exports."
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"Our direct and indirect exports in
2023 covered a significant portion of
our total production. Nevertheless,
we can see from the reports that
there is no increase compared to
previous years, and that the export
rate has decreased. The reasons are
obvious: the worldwide economic
recession, the effect of inflation in
our country, the aggressive sales
policy of the Chinese market, and
political problems in neighboring
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KOMMAHWUA MP YENER OVUNG ASANSOR
NMPOBEJIA 2023 1o C YNMorPOM HA 3KCI1OPT.

Mbi Bbicnywann oueHky akcriopta MP
Yener Oviing Elevator reHepanbHoro au-
pekTopa CeBuHy4a MeHepa B 2023 1. n ero
nporHo3bl Ha 2024 r. 3asaBuB, 4To 2023 r.
OHW MPOoOBEJIN, OPUEHTUPYSACHb HaA SKCMOPT,
CeBuHY UNeHep ckasan: «B 2023 r. Mbl Ha-
npaBuan 3Ha4yuUTesIbHYHO 4YacTb Hallero
npousBoAcTBa Ha MPSMOU U KOCBEHHbIN
9KCIopT».

«Haw akcnopT B 2023 rogy npsiMo N Koc-
BEHHO MOKpPbIBaJjl 3HAUYMTESNIbHYIO 4YacTb
Hawero obuwero nNponsBoACTBa. TeM He
MeHee, U3 OTYETOB Mbl BMAMM, UYTO MO
CpaBHEeHUIO C npeabIAyWUMMN rogamum
pocT He HabnogaeTcs, a ypoBEHb 9KCMOpP-
Ta cHM3wcs. NpUUYUHBbI O4EBULHbBI: MUPO-
BOM 3KOHOMWYECKUIM cnapg, BAUAHUE UH-
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chnsummn B Hawen cTpaHe, arpeccuBHasi
MosIMTUKa NpoAax Ha KNTAaUCKOM pblHKe
M nonutuyeckme npobnemMbl B COCeQHUX
cTpaHax». [eHepanbHbli gupekTop MP
Yener Oviing Asansér CeBuHu MeHep cka-
3a, YTO KaK KOMMNaHus, KoTopasi XopoLlo
3apekomMeHpoBana cebs n gobunack npe-
€MCTBEHHOCTW Ha onpefesleHHbIX PblH-
Kax, X uenb - AesiaTtb NOCTOSAHHbIE Larn
B OyayLiee BMecTe CO CBOMMU 3aMHTepe-
COBaHHbIMU CTOPOHaMM.

3anaBuB, 4To nHBecTuumm MP Yener Ovijn(;
Asansor B HUOKP, paspaboTKy npoayk-
UMM N O0COBEHHO B pa3BUTUE CTAHOYHO-
ro rnapka npoaosXatTCs HernpepbiBHO,

yTo6bl obGecneunTtb AudcdepeHynaLunto
W KOHKYPEHTHOE MPEUMYLLECTBO Ha MWU-
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countries." MP Yener Oviing Asansor
General Manager Seving Yener said
that as a company that has proven
itself and achieved continuity in
certain markets, their goal is to take
permanent steps towards the future
with their stakeholders.

Seving Yener stated that MP Yener
Oviing  Asansér's R&D, product
development and especially machine
park  development investments
continue continuously in order to
ensure differentiation and competitive
advantage in global markets, and
added: "Better quality projects
require more conscious working
processes. In this case, you need to
improve yourself even in order not to
go backwards. R&D and investment
is an issue we are sensitive about.
This sensitivity brings with it a high
cost in terms of both technical team
and equipment. We see the positive
effects of the work we have done

as a company, and we hope that
a market structure will be formed
where everyone can reap the rewards
of their work."

Asked about the effects of the
European Green Deal and related
regulations on MP Yener Oviing
Asansor's  production and export
activities, Seving Yener said the
following:

"As you know, in line with
environmental targets, the EU has
announced targets under the title
of Green Deal in many topics from
industry to agriculture, energy to
finance. The agreement, which aims
to make the consumption of natural
resources conscious, entered into
force in 2023 and Turkiye signed
it. 1 believe that the steps of the
agreement will benefit our country
in the future, especially in line with
EU targets. Moreover, as conscious
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poBbIX pbiHKaXx, CeBUHY MeHep ckasan:
«bonee kayecTBeHHble NMPOEKTbl Tpeby-
OT 60s1ee 0CO3HaHHbIX paboyux npouec-
coB. B aToM cnyyae Heo6xo04uUMO coBep-
LUeHCTBOBATbLCSA gaxe Ojas Toro, 4Ytobbl
He natu Hasag. HUOKP u nusectuymnn -
9TO BOMPOC, K KOTOPOMY Mbl OTHOCUMCS
OYeHb TpeneTHo. 3Ta YYBCTBUTEIbHOCTb
BJie4yeT 3a cobon BGosnblune 3aTpaTtbl Kak
Ha TEXHMYECKYIO KOMaHAy, Tak U Ha 060-
pyaoBaHue. Mbl BUOUM MOJIOXUTESbHbIN
acpdekT oT paboTbl Hallen KoOMAaHUU U
HageeMmcs, YTo 6yaeT cchopMmmpoBaHa Ta-
Kasd pbIHOYHAA CTPYKTypa, Npu KOTOpOU
KaX bl CMOXET BOCMNOJSIb30BAaTbCA MJ10-
LaMun CBOero Tpygan.

OTBe4yass Ha BOMpPOC O BJ/INAHUU €BPO-
NencKon nporpamMmmbl «3efieHbIn Kypc» U
CBAA3aHHbIX C HEWN MpaBuJl Ha NPOU3BO. -
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CTBEHHYIO U 3KCMOPTHYI AeATesIbHOCTb
MP Yener Oviing Asansor, CeBuHY MeHep
cKasan crnepgytoulee:

«Kak Bbl 3HaeTe, B COOTBETCTBMU C KO-
norunyeckumu uensmm EC obbaBun o ue-
NneBbiX NoKasaTensax BO MHOIMX obnacTax
- OT MPOMBbIWIEHHOCTU 00 CeJIbCKOro
X03AMUCTBAa, OT aHepreTukn Ao douHaHcoB
- Noa HasBaHMeM «3efieHbl Kypc». Co-
rnaweHue, Lenb KOTOpOro - caenatb No-
TpebneHue NpUPOLHbIX PECYpPCOB OCO3-
HaHHbIM, BCTynuno B cuny B 2023 roay,
n Typumua nognucana ero. A cymTtato, YTo
warm, npeanpuHATble B paMKax 3TOro
cornalleHusi, NMpuHecyT MOJib3y Hallen
CTpaHe B rnocrsiegyroLlemM npoLecce, oco-
OeHHO B COOTBETCTBUM C Lensamu EC. bo-
Jlee TOro, Kak co3HaTesibHble rpaxpgaHe
MUpa, BCe Mbl 0613aHbl 3aLMLLLaTb OKPY-
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citizens of the world, it is the duty of
all of us to protect the environment.
In our production activities, we make
arrangements for clean energy,
sustainable industry,  sustainable
movement and pollution disposal.

The Green Deal titles bring regulations
to reduce carbon emissions in
industry. We are trying to adapt
ourselves as much as possible.

We started the process by converting
our company vehicles into electric
vehicles. Our goal is to complete this
transformation by 100 percent in a
short time.

One of the important topics of
the agreement is to reset energy
dependency. We are trying to take
a step in this regard by working on
the use of solar energy. Our goal is
to switch to solar energy use. We
care about the issue and consider it

our duty to take steps to protect the
world that belongs to all of us. Electric
energy is one of our most important
consumption items in our production
and field activities. We aim to meet
this need from natural resources with
minimum carbon emissions.

Although  investment costs in
green technologies may seem like
a burden in the current conditions,
the evolution of energy use to
environmentally friendly and low-cost
methods will have a positive impact
on companies in the medium term. In
the long term, it seems that adapting
to these transformations will be a
mandatory part of the process as well
as beneficial in order to avoid being
affected by the additional taxes to be
imposed against carbon consumption
within the scope of the Green Deal.
We are very happy to be taking these
steps. The process will lead us all in
this direction with the development
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Xawouwyto cpepy. B Hawen npousBof-
CTBEHHOM AeATesIbHOCTU Mbl MPpUHUMaeM
Mepbl Mo obecrnevyeHnto YNCTON IHEPIUM,
YCTOMNYMBOMY Pa3BUTUIO MPOMBbILLIIIEHHO-
CTU, YCTONUYNBOMY NepenBUXeHUto 1 yaa-
JIEHUIO 3arpsA3HEHUN.

Tutynbl Green Deal BBOgAT NpaBuna, Ha-
npaBflIeHHble Ha COKpalleHUe BblIOpOCOB
YIrNeKUCsIoro rasa B MNPOMbILUIEHHOCTMW.
Mbl cTapaemMca MakCcuManbHO aganTu-
poBaTbCH.

Mbl Ha4yanu aTOT NpoLiecc ¢ nepeobopypo-
BaHUSA HaLLUX CNy>XebHbIX aBToOMObOUNen B
anekTpoMobunu. Hawa uenb - 3aBepLUnMTh
3Ty TpaHcdopmaumio Ha 100 npoueHTOB
B Te4eHne KOPOTKOro BPEMEHM.

OfHa U3 BaXHbIX TEM COralleHuns - copo-
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CUTb 3HepreTu4yeckyrw 3aBUCUMOCTb. B
3TON CBA3U Mbl NbiTaeMcs caenaTb war
Brnepen, paboTas Hapg MCrosib30BaHUEM
COJIHEYHOW 3Hepruun. Hawa uenb - nepe-
MWTU Ha NCMOJIb30OBaHNE COJIHEYHOM 3HEpP-
rum. Ham Hebe3pasnnyHa ata npobnema,
Mbl CYMTaeM CBOMM [OJITOM Mpegnpu-
HMMaTb wWarn no 3awute Mupa, KoTo-
pbi NPUHaA[EXUT BCEM HaM. DNeKTpo-
9Heprus - ofiHa U3 BaXHEWLWUX cTaTewn
Hawero notpebneHnss Ha NMpousBoaCcTBE
M B MNOJIEBbIX yCNoBUSAX. Mbl cTpeMmumMmcs
YAOBNETBOPATb 9Ty NOTPeOHOCTb 3a cyeT
NMPUPOOHbIX PEecypcoB C MUHUMAJIbHbIM
BbIOPOCOM YIJIEKUCIIOro rasa.

XOTA B HbIHELIHUX YCJIOBUAX MHBECTU-
LIMOHHbIe 3aTpaTbl Ha «3eJleHble» TEXHO-
JIOrMn MOryT nokKkasaTbCA HenoCwuJibHbIM
OpemMeHeM, 3BOJIIOUMSA UCMNOJSIb30BaAHUSA
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of standards and certification steps."

"We carry out our activities using
local products as much as possible"
MP Yener Oviing Elevator General
Manager Seving Yener noted that the
fluctuations in global supply chain
management and the difficulties in
procurement processes disrupted
the work of companies working with
imported products, and said, "We
carry out our activities using domestic
products as much as possible. As
a company, our use of imported
materials is quite low, we continue
with domestic products as much as
possible. Although we experienced

delays in some components we
procured through our business
partners, there were no serious

disruptions due to fluctuations in
global supply chain management.
Our export operations, on the other
hand, were affected more by political
and economic reasons than logistical

ones. We are trying to find solutions
with our business partners as much
as we can, but we are affected by
national and international problems
just like everyone else.

On this occasion, our wish for 2024 is
that all political problems, especially
the wars between Russia-Ukraine and
Israel-Palestine, which have caused
the massacre of innocent civilians, are
resolved.

As a company, our primary goal
for 2024, as in previous years, is to
improve ourselves. We see increasing
the quality and added value content
of our products as the main factors
that will lead us to success in the long
term. It is important to move forward
without compromising these goals
under difficult conditions. Commercial
ups and downs, political factors and
the economic concerns that naturally
result from these processes should
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9HEpPrMnm B CTOPOHY 9KOJIOTMYECKU YUn-
CTbIX U HU3KO3aTpaTHbIX METOAOB OKa-
XeT MOJIOXNTESNIbHOE BJ/INSIHME HA KOM-
MnaHMM B CpenHEecpPOYHOM MepCrekTuBe.
B [oONrocpo4YyHom nepcnekTuBE, MOXOXE,
aganTtaums K 3TuMM rnpeobpasoBaHUSAM
oyneT ob6s3aTeNibHOM YacTblo MpoLecca,
a TakXe MNoJqIe3HOW ANsA Toro, YTobbl He

nocTpagaTb OT [OMOJSIHUTESIbHbIX Haso-
roB, KOTOpble O6yAyT BBefeHbl Ha NoTpe-
6neHue yrnepona B pamMKax nporpamMmbi
Green Deal. Mbl o4eHb papgbl, YTO Npepn-

npuHMMaem 3Tu warun. [pouecc npu-
BeOeT Hac BCeX B 3TOM HamnpaBJfieHUU C
pa3paboTKoMn cTaHO4apTOB U 3TanoB cep-
TudoukKauum».

«Mbl ocyuiecTtBJsidséM CBOIO pAedATelsb-
HOCTb, UCNOJIb3yA OoTe4YeCTBEHHble MNpo-
AYKTbl HAaCTOJIbKO, HACKOJIbKO 3TO BO3-

LIFTVISION
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MOXXHO»

FeHepanbHbIn gupekTop MP Yener Oviing
Elevator CeBuH4Y WMeHep oTmeTun, uTo
KonebaHusa B ynpaBJieHUU rnodasbHOMn
LLenoYKOoN NOCTaBOK U TPYAHOCTU B NPO-
Leccax cHabxeHuss HapywarT paboTy
KOMMaHWK, paboTarolux C MMMOPTHOMN
npoaoykumen, nu ckasan: «Mbl ocyuLiecT-
B/IS€EM CBOIO [AeATeNIbHOCTb, UCMNOJb3Ys
OTeYeCTBEHHYIO MPOAYKLMKO HACTOJIbKO,
HaCKOJIbKO 3TO BO3MOXHO. Kak komna-
HWUSA, Mbl UCMNOJSIb3yeM [AO0OBOJIbHO Marso
MMMOPTHbLIX MaTepuanoB, Mbl MNpPOAOS-
XXaeM paboTaTb C OT€YeCTBEHHOW Mpo-
OYKLUWEeN, HaCKOJIbKO 3TO BO3MOXHO.
XOTs Mbl CTOJIKHY/IMCb C 3apepXKamu
B MOCTaBKax HEKOTOPbIX KOMMOHEHTOB,
KOTOpble Mbl 3aKynanaun Yyepes Halux ae-
JIOBbIX MNapTHEPOB, cepbe3Hbix c6oeB N3-
3a KonebaHun B ynpasJsieHUn rnobdanbHOmn
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not hinder development processes.
We are trying to do this.

With sustainable development, we
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LLenoYKoWn rnocTtaBoK He Obislo. Ha Halm
9KCMOPTHble onepaLun MoBUANUA CKO-
pee MOJUTUYECKNE U SKOHOMUYEcKue
NMPUYUHBI, YEM JIOTUCTUYECKUE. MbI MNbl-
TaeMcsa HalTu pelleHnsa BMecTe C Hallu-
MU OeSfIoBbiIMU MapTHepaMW, HacKoJlb-
KO 3TO BO3MOXHO, HO Hac, Kak N Bcex
ocTalibHbIX, 3aTparneBaloT HaLMUoHasb-
Hble U MeXayHapoAHble Npo6nemsbl.

B cBA3M ¢ 3TUM Mbl Xenaem, YTobbl B
2024 ropy Bce nonutuyeckue npobne-
Mbl, 0COBeHHO BOWMHbI Mexnay Poccuen
n YKpanHou n N3paunem u NanectuHomu,
KOTOpble MPMBENIM K MacCOBOMY YyOuWn-
CTBY HEBUHHbIX rpaxaH, Ob1/in peLleHbl.

Kak koMnaHus, Hawa rnaBHas uesnb Ha
2024 rop, Kak M B npegblaywue rogbl,
- 3TO caMocoBepLleHCTBOBaHUe. Mbl

LIFTVISION
1th QUARTER 2024

aim to take a stronger role in the
world elevator market in 10 years,
taking advantage of the geopolitical
advantages provided by our country."
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CUMTaeM NOBbIlWEHWe KayecTBa U [O-
6aBfeHHON CTOMMOCTW Hallen NponykK-
UMW rnaBHbIMK pakTopamun, KOTopble
npMBepyT Hac K ycrnexy B [OJIFOCPOY-
HOM nepcnekTMBe. BaxHo pBuratbcs
Briepef, He cTaBs nopf yrposy aTu uenu
B CJIOXHbIX ycnoBuax. Kommepueckune
B3/1€Tbl U NAafEeHUS, NoNUTUYECcKMe dhak-
TOpbl U SKOHOMMUYecKne npobnemsbl, KO-
TOopble, eCTeCTBEHHO, ABAAIOTCA cnepn-
CTBMEM 3TUX MPOLIECCOB, HE [AOJDKHbI
MelwaTb pa3BuTUo. Mbl cTapaemcs 3To
henatb.

Bnarogaps ycTonuyMBOoMy pasBuUTUIO Mbl
cTpeMuMMcs B TedeHue 10 neTt 3aHATb
6oslee Mpo4YyHOe MECTO Ha MUPOBOM
pblHKe NU(TOB, UCMONb3Ys FEONONINTU-
yeckue npeuMylLecTBa, NnpegocTaBnse-
Mble Hallen CTpaHOM».
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HEDEFSAN
INCREASED ITS
EXPORT MARKET
DIVERSITY IN
2023

HEDEFSAN General Manager Tayyip
Baran said that they increased their
market diversity in terms of exports in
2023.

HEDEFSAN General Manager Tayyip
Baran said that they increased their
market diversity in terms of exports
and had the chance to reach more
regions and customers. Noting that
they revised their 2024 year-end targets
and forecasts in a good direction with
their increased market diversity, Baran
noted that they made arrangements
for the needs of the target markets in
the technical specifications and designs
of their products in the export activities
they carried out in 2023. Stating that
with the arrangements they have made,
they have signed projects that are
suitable for the common demands from
foreign markets and have the priority
of providing convenience for the user,
Baran said, "We are working intensively
in R&D and product development in
order to provide competitive advantage
in the sector and in our foreign market
and to increase our market share. With
our expert team within our company, we
respond to the demands and produce
solutions to the problems experienced
by taking into account the field returns
from both domestic and foreign
customers.

Our priority in the projects we carry
out is timely delivery and customer
satisfaction. By minimizing the problems
we encounter in supply processes, we
make great efforts to ensure that our

48 LIFTVISION
1th QUARTER 2024

customers are not adversely affected
by fluctuations in global supply chain
management and difficulties in supply
processes. We make our delivery plans
by calculating possible delays. We aim to
increase our market share exponentially

and offer solutions to our customers with
new products we will develop for this
sector. Based on customer satisfaction
and increasing service quality can be
shown as our key strategy."
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@ companies

EUROPE'S SHARE IN KIRIKER METAL'S
TOTAL EXPORTS INCREASED

Kiriker Metal Foreign Trade Manager
Serdar Kaymak stated that although
2023 was a year of ups and downs,
they thought that their export
performance was good and said, "In
2023, there were changes in market
diversity and market share ratio.
The share of European countries
in Kiriker Metal's exports increased
compared to previous years."
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Mr. Serdar, how was the export
performance of Kiriker Metal in
2023, did you reach your export
targets? Can you share your 2024
expectations or targets?

We can say that it has become
really difficult to export these days
when the balances in the world are
changing. One day, there is a war
somewhere and an economic crisis

KIRIKER METAL

somewhere. As Kiriker Metal, it gives
us a special happiness to contribute to
our economy by exporting on behalf
of our country in these difficult days.
As | mentioned above, 2023 was a

[0J11 EBPOIlbI B OBLLLEM OBbEME 3KCITOPTA
KIRIKER METAL YBEJIN4YUJIACD

MeHenxep no BHewHeu Toprose Kiriker Metal
Cepgap Kanmak 3aaBwn, 4to, xots1 2023 rog
6b1/1 ro4OM B3JIETOB U MafeHUN, OHWN CYNTAIOT,
YTO MX SKCMOPTHbIE MoKa3aTenmn bblm Xopo-
wumMmmn, n ckasan:. «B 2023 rogy npousoLunn
N3MEHEHNSI B pa3HO0bpa3nmn pbIHKOB M goJsie

pbiHKa. [lonsi eBporneickux cTpaH B 9KCIop-
Te Kiriker Metal yBennunnacb no cpaBHeHUO ¢
npeabIAyLMMY rogamm».

FocnoguH Ceppap, KakoBbl Ob1IJIN 3KCNOPTHbIE
nokasartenu Kiriker Metal B 2023 ropy, gocTur-
U N1 Bbl CBOMX Lienen no akcnopty? Moxerte
N1 Bbl NOAENUTBCA CBOMMMU OXXUAAHUAMU UIIN
uenamu Ha 2024 ropn?

Mbl MOXeM ckasaTb, YTO B HallM [HU, Korga
6anaHC B MMpe MEHSIETCS, 9KCMOPTUPOBATb
cTanio o4YeHb cJloXxHo. Ham, kak Kiriker Metal,

LIFTVISION
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JocTtaBnsieT ocoboe ynoBOSIbCTBUE BHOCUTb
BK/ag, B Hally 9KOHOMMKY, OCYLLECTBISASA 9KC-
NopT OT UMEHW Halleln CTpaHbl B 3TN TPy[Hble
OHu. Kak s yxe rosopun, 2023 rog 6b11 rogom
B3/1eTOB 1 NageHun. OgHaKo, HECMOTPS HU Ha
YTO, Mbl CYMTAEM, UYTO HaLLM 3KCMOPTHbIE MO-
KasaTenu Xopowun. B aToT nepmon Mbl MOXeEM
ckasaTb, YTO MPOU3OLIIM U3MEHEHUA B O0-
NAX pblHKA U YBeNU4YMnach [ons eBpornencKmx
CTpaH B 06LieM 06bemMe Hallero akcnopta. B
2024 rogy Mbl HaMepeHbl NPOJoMKaTh Cneno-
BaTb TEM Xe LeNaM, yBenmunBas [0S0 PbiH-
Ka B EBpone u pobaensas 2-3 cTpaHbl, C KO-
TOPbIMM Mbl paHblle He paboTanu, K Hallemy
9KCMOPTHOMY MapLupyTy. B aTtom rogy, ecnu
CUTyaumst Ha pbiHKax OCTaHeTCHA CTabubHOW,
Mbl MJlaHMPYEM YBeNUYMTb 9KCnopT Ha 5-10
MPOLIEHTOB.
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@ companies

year of ups and downs. However,
despite everything, we think that our
export performance is good. In this
period, we can say that there have
been changes in market shares and
the proportion of European countries
in our total exports has increased.
In 2024, we aim to continue with
the same targets by increasing our
market share in Europe and adding
2 or 3 countries that we have never
worked with before to our export
path. This year, if the markets remain
stable, we aim to increase our exports
by 5-10 percent.

In your export activities in 2023,
did you feel the need to make
special adaptations to the needs of
the target markets in the technical
specifications or packaging of
your products? If yes, what were
these adaptations and for which
markets?

Itis necessary to say that each market

has its own habits, standards and
interpretations. Therefore, of course,
there are new requests in the markets
we enter. In European countries,
especially in old-built cities, there is a
lot of demand for special dimensions
in revision processes. It is not possible
to sell with standard sizes. Another
example is the adaptation we made
in plug contacts and fire doors for
the Russian market.

How much do you invest in your
company's R&D and innovation
activities to ensure differentiation
and competitive advantage
in global markets? What are
the tangible effects of these
investments on the product
development process and your
export performance?

We are in a period of increased
competition as the flow of money
in global markets slows down,
and in this period, production
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B xope Balwei 3KCMOPTHOW [EATENIbHOCTU
B 2023 roay npuxopusnochb Jiu BaM BHOCUTb
ocobble U3MEeHeHMs B TeXHUYecKue Xapak-
TEPUCTUKU WM YNAKOBKY Ballie NPoAYyKLUK
B COOTBETCTBUM C NOTPeGHOCTAMMU LieneBbIX
pbiHKOB? Ecnu pa, To B yem 3akJsovanacb
3Ta aganTtauus U AN KaKUX pbIHKOB?
HeobxoaumMo ckasaTtb, YTO Ha KaX[OM PbIH-
Ke CYLLEeCTBYHOT CBOU MPUBbLIYKMW, CTaHOapThl
1 MHTepnpeTauun. NosaToMy, KOHEYHO, Ha Tex
pblHKax, Kyga Mbl BbIXOAWUM, MOSABAAKOTCA
HOBble 3anpocbl. B eBponenckmnx cTpaHax,
0CcoOEeHHO B ropopax CTapon 3acTPOWKW, cy-
LwecTByeT 60JbLIOM CMPOC Ha chneuunasnbHble
pa3mMepbl B nNpoLieccax peBusun. HeBoamox-
HO nNpofaBaTb CTaHAapTHble pa3mepsbl. [py-
rom npumMmep - agantauus, KOTOPYK Mbl NPo-
BEJIM [J19 POCCUNCKOrO pbiHKA MO BCTaBHbIM
KOHTaKTaM M MPOTUBOMOXapPHbIM ABEPSIM.

CKonbko cpencTB Bbl MHBECTUPYyeTe B Hay4d-

LIFTVISION
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HO-UCCNEe[0BaTEesNIbCKYl0 U WHHOBALMOHHYIO
AeATeNbHOCTb Ballel KoMnaHuu, YTobbl 06e-
cneuntb audcpchepeHLMaLIO U KOHKYPEHTHoe
npeMMyLL,ecTBO Ha MMPOBbIX pbiHKax? Kakos
KOHKPEeTHbIN 3chcheKT OT ITUX MHBECTULMIA
Ha npouecc pa3paboTKu NPOAYKLMM U BaLLU
3KCMOPTHbIE NoKa3aTenu?

MbI HaxoguMcs B nepuofe YCUeHUs] KOH-
KYPEHLIUK, NMOCKOJIbKY AEHEXHble MOTOKM Ha
MUPOBbIX pbIHKax 3amMepnsatoTcHd, U B 3TOT
nepuon NMpPou3BOACTBEHHbIE 3aTpaTbl CTa-
NN OEeNCTBUTENIbHO MyravowyMMn Ojas npo-
nspooutenen B cektope. Kak Kiriker Metal,
Mbl MHBECTUPOBAM OKOJI0 1 MUNIMOHaA pa-
napoB B Hawe o6opynoBaHue u HAOKP 3a
nocnegHUin rofd, 4YToObl KOHTPONMPOBATb
M cCoKpalliaTb pacxonbl B 3TOT nepuopg. B
paMKax 3TUX MHBECTULUA Mbl YyCOBEPLUEH-
CTBOBaNN pas3finyHble OTAesbl, yCTaHOBUB 2
rmbéoYHbIX cTaHka u 1 ctaHok ¢ YIMY. 3Tn nH-
BECTULIMWN HamnpaBfeHbl Kak Ha yBenM4yeHue
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@ companies

costs have become really scary for
manufacturers in the sector. We, as
Kirker Metal, have invested around
1 million dalar in our machinery
and R&D in the last year in order
to control and reduce costs in this
period. Within the scope of these
investments, we made improvements
in various departments with 2
bending machines and 1 CNC
machine. These investments are both
aimed at increasing capacity and
improvements in energy and labor
savings. With these investments,
we can say that they have a positive
impact on export performance due
to cost efficiency. In addition, we can
say that the innovations made by our
R&D unit and new investments have
increased product diversity.

We are now in a position to
manufacture elevator doors in larger
sizes. With the "Lean Production"
project we are currently conducting

MOLLHOCTEN, TaK U Ha yny4lleHne 3Hepro- u
TpynocbepexeHusi. Mbl MOXeM cKasaTb, YTO
3TU UHBECTULMUN MOJNIOXKUTESIbHO BAUSIIOT Ha
9KCMOpTHble MokKasaTenu Onarogapsa ad-
beKTMBHOCTU 3aTpaT. KpoMe Toro, Mbl MoO-
XeM cKasaTb, YTO MHHOBaLWUW, BHEAPEHHbIE
HalUMM OTHOENOM UccliefoBaHuUii U pa3pabo-
TOK, U HOBble MHBECTULMWN YBENYMAN pas-

HooOpasune NpoayKLUN.

Tenepb Mbl MOXEM MPOU3BOLAUTL NOABEM-
Hble ABepu 6onblunMx pa3MepoB. B pamkax
NPOU3BOLCTBOY,
KOTOPbIN Mbl cenyac peannsyem npu nop-
nepxke EBponemckoro WMHBECTULWNOHHOIO
6aHKa, Mbl BHOCUM M3MEHEHUsI B MpoLiec-
Cbl, YTOObI NOBbLICUTb 3(h(PEeKTUBHOCTbL Ha
HEeKOTOpbIX 3Tamnax fnpousBoAcTBa. Pasy-
MeeTCsl, Mbl TakXe NnoanepXnBaeM UX He-
06X04MMbIMU UHBECTULMSIMU B MaLUUHbI U

npoekta «bepexnuBoe

obopynoBaHue.

LIFTVISION
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with the incentive of the European
Investment Bank, we are making
touches in the processes in order to
increase efficiency at some points
in production. Of course, we also
support these with the investment in
machinery and equipment needed.

How do investments in
green technologies affect the
competitiveness of your products
in the European market?

Climate change and the slowing
down of global warming, which
affects all life on earth and whose
effects we have been feeling more
and more recently, has become an
essential situation for all humanity.
We plan our investments accordingly,
taking into account this agreement
signed by our government and of
which we are a partner. In our recent
investments, we prefer energy
efficient machines with less carbon
emissions and choose the filters in
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Kak uHBeCTMUMM B «3efeHble» TeXHOJoruu
BJ/IMSAIOT HA KOHKYPEHTOCNOCOGHOCTb Ballei
NPOAYKLMM Ha EBPONENCKOM pPbIHKE?

MN3MeHeHMe KnnMMaTa, KOTOpoe 3aTparvBaet
BCE XWBOE B MUPE U MOCNeAcTBUSA KOTOPOro
Mbl OLLyLLLI@eM BCe Yallie B nocnenHee Bpems,
W, COOTBETCTBEHHO, 3aMefJieHune rnodanbHo-
ro NOTenJIeHMUs1 CTano HacyLwHOW cuTyaumnen
01 BCEro 4esioBeyecTtBa.

Mbl nnaHupyem

Haln WHBECTULUUN COOTBETCTBYHOLLUM 06-
pa3oM, yuutbiBad 3TO corJiaieHune, nognu-

CaHHOe HawuMm

rocyfapcTBOM, MapTHEPOM
KOTOpPOro Mbl siBfsieMcsl. B Hawwux nocnepn-
HUX MHBECTULIUAX Mbl OTAAEM NpeLnoyTeHNE
9HeproadeKTMBHBIM MaLLUMHAM C MEHbLLIUM
BbIOBPOCOM YFNIEKMCNIOFO Fa3a M COOTBET-
CTBEHHO BblOMpaeM ¢uIbLTPbl B MpOM3BOL4-
cTBe. Kpome TOro, cpefum HalumMx MHBECTULM -
OHHbIX MJIAHOB - MHBECTULMU B COJIHEYHYHO
9HEpPruo M 3aMeHa HallMX CEPBUCHbIX aBTO-

Mobuien Ha ANEKTPOMOBUIIN.
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@ companies

production accordingly. We also
have plans to invest in solar energy
and replace our service vehicles with
electric vehicles.

Frankly speaking, we can say that
there is no situation in the market that
affects us with the green consensus,
but we make our preparations as if it
will affect us. As a company, we are
aware that pursuing green policies is
extremely important for our future
and leaving a livable world for our
children.

How did the fluctuations in
global supply chain management
and difficulties in procurement
processes affect your company's
production and export operations?
What are the strategies you
have implemented against these
challenges?

Recent fluctuations can create
payment problems. Because closed

sea routes or the closure of the
payment channels of the country you
trade with brings many problems.
We try to overcome this with the
export supports and credits provided
by our government.

Finally, what is your company's
vision for the next 10 years in the
elevator industry? What are the
key strategies you have identified
to achieve this vision?

As Kiriker Metal, we want to achieve
sustainable growth in the next
10 years. We will move towards
becoming the door supplier of the
sector as we are now. At this point,
we want to increase our door variety
by improving our R&D and offer
different solutions for different
problems. Another goal is to produce
better quality and safer products
by developing our production
technologies such as robotization -
artificial intelligence.
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YecTHO roBops, Mbl MOXeEM cKa3aTb, YTO Ha
pbIHKE He CYLLEeCTBYET CUTyaLuu, KoTopas mo-
BNMAna 6bl Ha Hac B CBA3M C «3eJIeHbIM KOHCEH-
CYCOM», HO Mbl FOTOBMMCSA TaK, Kak ByTO OHa
MOBJIMAET Ha Hac. Kak KoMnaHus, Mbl TakXe Mo-
HUMaeM, YTO NMPOBEAEHUE IKOJIOTUYECKU Oe3-
oMnacHou MOJIMTUKKU Ype3BblYaiiHO BaXHO AJA
Haluero 6yayLiero U gns Toro, YToObl OCTaBUTb
MUP, NPUTOAHbIV AN XU3HK, HALLUM OEeTAM.

Kak kone6aHus B ynpaBneHuu rnodanbHbIMU
Lieno4ykaMu NocTaBoK U TPYAHOCTU B NpoLec-
cax cHab)xeHus NMOBNUSNN HA NPOM3BOLACTBO
M 3KCMOpPTHble onepauuy Balleil KOMMaHUU?
Kakue cTpaterum Bbl npumeHsietTe gnsi 6opb-
6bl ¢ 3TUMM TPYAHOCTAMMU?

MocnepHue konebaHWsi MOryT co3faTtb Mpo-
6neMbl ¢ Nnatexxamu. MoToMy YTO 3aKpbIThle
MOpCKME NYyTU WM 3aKpbiTUE MIATEXHbIX
KaHanloB CTpaHbl, C KOTOPOW Bbl TOpryeTe,
BfieYeT 3a cob6ON MHOXeCcTBO npobnemM. Mbi

LIFTVISION
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NnbiTaeMcA npeonosieTb 3To C NOMOLLbH noa-
AEPXKN 3KCNMopTa U KpeaguTos, nNpegoctaBna-
€MbIX HallnuM NMpaBUTENIbCTBOM.

HakoHel,, KakOBO B eHUe Balleil KoMNaHuu
Ha 6nxanwime 10 net B iMpTOBOM ceKTope?
Kakue KnioueBble cTpaTermm Bbl onpepenvunu
ANS OCTUXKEHUS 3TOro BUAEeHUA?

Kak Kiriker Metal, Mbl XxoTUM 0,06UTbCS YyCTOMN -
YMBOIro pocTa B TeyeHue cnepnytowmx 10 ner.
Mbl 6ynem fgBuratbcsi K TOMY, YTO6bl cTaTb
MOCTaBLLNKOM [Bepen B CeKTope, KakK 3TO
npoucxoamT cendyac. Ha gaHHOM 3Tarne Mbl
XOTUM yBENUMYUTbL pas3Hoobpasue [Bepent
3a CYET YNyYLIEHMS HaLIMX MCClie[oBaHUN U
paspaboTok U MpensioXUTb pasfnnyHble pe-
LEeHMN ONa pasHbix npobnem. Elle onHa Lenb
- NPon3BOANTbL 6oslee Ka4yeCTBEHHYHO U 6e30-
nacHyto NpoAayKL Mo, pa3BuBas Hally Npous-
BOACTBEHHbIE TEXHOJIOMUK, Takne Kak pobo-
TU3aUMUs - UICKYCCTBEHHbIN UHTENNEKT.
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@ companies

HATEMLIFT: OUR 2023 EXPORT
PERFORMANCE WAS QUITE SUCCESSFUL

Hatemlift General Manager
Muhammet Abdullah Hamurcu stated
that their export performance in the
elevator sector in 2023 was quite
successful and said, "We achieved
our goals set at the beginning of
2023. Our goals for 2024 include
strategic goals such as expanding our
existing customer base and opening
up to new markets."
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Noting that in their 2023 export
activities, they made  special
adaptations in order to make their
products and services suitable
for the needs of target markets,
Hamurcu said, "These adaptations
include improvements in technical
specifications and designs. We
especially focused on adapting to the
standards and demands in certain

geographical regions.
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We make significant investments in
R&D and innovation activities. The
impact of these investments on the
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HATEMLIFT: HALLIU 3KCINOPTHDbIE NMOKA3ATEJIN B
2023 roay bblJin BECbMA YCINELLUHbIMU

leHepanbHbIN AnpekTop KOMMaHuu
Hatemlift MyxammeT A6gynna Xamypuy
3asBWJl, YTO OSKCMOPTHble MoKasaTenu B
nndptoBoM cekTope B 2023 r. 6blsiM BeCcbMa
yCcrnewHbIMU, U ckasasn: «Mbl gocTurnm e-
JIer, NocTaBNeHHbIX B Ha4dasie 2023 r. Hawuwm

Aun3ariHa. Mbl 0COGEHHO COCpenoTOUYUINCH
Ha aganTaumm K cTaHgapTamMm u TpeboBaHu-
M B OMnpefesieHHbIX reorpacuyeckux pe-
rMoHax.

Mbl BknagbiBaeM 3HaunTesibHbIe cpencTtBa

uenu Ha 2024 r. BKJIKOYAKOT Takue cTpaTte-
rmyeckue 3apaudu, Kak paclimpeHue cylie-
CTBYIOLLEN KJIMEHTCKOM Ga3bl M BbIXOM Ha
HOBbI€ PbIHKU».

OTMeTuMB, 4YTO B XOfe CBOEN SKCMOPTHOM
peartenbHoctu B 2023 rony OHM BHeCU
ocobble M3MeHeHus, YToObl caenaTb CBOM

NPOoAyKTbl M ycnyru MogxoAslumMu ons
noTpebHOCTEN LieNEBbIX PbIHKOB, XaMypuy
ckasas: «3TU U3MEHEeHUs1 BKtoYatoT B cebsi
yJyJdlleHUEe TEXHUUYECKUX XapaKTepPUCTUK U

LIFTVISION
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B Hay4HO-UccliefoBaTeslbCKyl0 U MHHOBa-
LMOHHYIO OeATesIbHOCTb. 9hdEKT OT 3TUX
WMHBECTULUMA B npouecc paspaboTku npo-
OYKLUMM MOMOraeT Ham MoJlyYnTb KOHKY-
PEHTHOE NPEeMMYLLECTBO B OTpacsiv U NOBbI -
CUTb Y[,0BJIETBOPEHHOCTb KJIMEHTOB».

FeHepasnbHbIN OVpeKTop KOMMaHum
Hatemlift Myxammetr A6gynna Xamypuy
TakXe OTMeTWs, 4YTO eBpornenckas Mpo-
rpamma Green Deal n aHanormyHble Hop-
MaTUBHble aKTbl OKa3blBalOT BJ/IMAHME Ha
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product development process helps
us gain a competitive advantage in
the industry and increase customer
satisfaction."

Hatemlift General Manager
Muhammet  Abdullah  Hamurcu
also mentioned that the European
Green Deal and similar regulations
have an impact on production and
export activities and added, "In this
context, we prioritize efforts to
make our products environmentally
friendly and sustainable. In order
to comply with Tdarkiye's green
industrial policies, we plan to
integrate our elevator production
process in 2024, focusing on more
sustainable and environmentally
friendly practices.

Investments in green technologies
help us increase the competitiveness
of our products in the European
market. Customers' tendency to

npon3BoaAcTBO U 3IKCMOPTHYHO

reduce environmental impact
increases the desirability of our
products.

Fluctuations in global supply chain
management and challenges
in procurement processes have
impacted our manufacturing and
export operations. We have adopted
a flexible supply chain strategy to
respond to these challenges, taking
measures such as alternative sources
of supply and inventory management.

Our vision for the next 10 years is
to focus on innovation and maintain
leadership in the industry. Our key
strategies include expansion in global
markets, strengthening leadership in
sustainability and increasing customer
satisfaction.

We hope Elevex Konya 2024 Elevator

fair will make significant contributions
to our industry."
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MOYKOW MocTaBoOK U NpobnemMbl B NMpoLec-

HOCTb, N fo6aBui: «<B 9TOM KOHTeKCTe MblI
yAaensem npuopuTeTHoe BHUMaHUE yCunu-
SIM, HanpaBJIeHHbIM Ha TO, YTO6ObI caenaTb
Hally MNPOAYKLUMIO 3KOJIOTUYECKN YNCTOM
n yctoMumBon. YTobbl COOTBETCTBOBaTb
nonutuke Typuuu B obnactm «3eneHon»
MPOMBILLNIEHHOCTU, Mbl NNnaHupyem B 2024
rogy MHTerpupoBaTb MpoLiecc MpousBofg-

cTBa IMdpTOB, COCPEnOTOUUBLLUNCL Ha 60-
Jlee yCTOMNUYMBBIX U 3KOJIOFMYHbIX MeToAax.

MHBeCTMLMN B «3eNleHble» TEexXHOoJIoruu
MOMOraroT HaM MOBbICUTb KOHKYPEHTO-
CMOCOBHOCTb Hallen NMpoayKLUM Ha eBpo-
NEeNCKOM pblHKe. CTpeMsieHne KIMEHTOB K
CHUXEHUIO BO3[,ENCTBUSA Ha OKPY>KatoLLLYHO
cpefy NoBbilaeT 61aronpUATHOCTb Hallen

NpoayKLUNN.

KonebaHusa B ynpaBnieHuu rnodanbHoOm Le-
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cax 3aKynoK FMOBJIUANM Ha Hallu Mpous-
BOACTBEHHbIE U 3KCMOPTHbIE onepauun. B
OTBET Ha 3TU NPOBAEMbI Mbl NMPUHUMAEM
rMOKy0 CTpaTernio ynpasJieHUs LenoYyka-
MW NMOCTaABOK U MPUHMMAEM Takue Mepbl,
KaK anbTepHaTUBHble UCTOYHUKU MOCTa-
BOK W yrnpaBJieHue 3anacamu.

Hawe BupgeHne Ha cnegytouime 10 net 3a-
KJiroyaeTcs B TOM, UTOObl COCPenoTOUnTh-
CA Ha MHHOBALMSAX U COXPaHUTb JIMAEPCTBO
B oTpacsu. Hawwu koveBble cTpaTerum
BKJIHOYAOT B ce65 3KCMaHCUIO Ha MUPOBbIe
PbIHKW, YKpersieHne nupepcrtesa B obna-
CTU YCTOMYMBOIO pPa3BUTUSA U NOBbILUEHNE
YAOBIETBOPEHHOCTU KJIMEHTOB.

Mbl Hageemcsi, 4TO BbicTaBka nNdTOB
Elevex Konya 2024 BHeceT 3HauYUTesNbHbIN
BKJ1ag B pa3BUTME Hallen OTpacaun».



THE BEST SOLUTIONS

You will find &l that you need
aboutthe elevators at one address

-,PA"\

e ee e s
e e e e e

Aydinlar Mah. 3060 NOLU CAD. NO:16/1 Sehitkamil / GAZIANTEP
Telefon: +90 342 235 1158 | Fax: +90 342 235 1159

Web: asillerasansor.com | Mail: info@asillerasansor.com

/2. NOBLEDOOR'

Automatic Door Systems

< ASILLER
ASANSOR SANAYI




& companies

LOHER HAS HIGH
EXPECTATIONS
FOR 2024

Mustafa Karaman, General Manager
of Léher Escalators, which continues
its activities within Meteor Group of
Companies, noted that they have
reached their 2023 export targets and
even managed to exceed them slightly.
Stating that their expectations for 2024
are quite high, Mustafa Karaman said,
"We anticipate that we will increase
our export performance by more than
25 percent with both the Léher effect
and our increasing partnership relations
around the world."

Hello Mr. Mustafa. How was your
export performance in 2023, did
you reach your export targets? Can
you share your 2024 expectations or
targets?

Hello Mr. Mustafa. We reached
our 2023 export targets and even
managed to exceed them slightly. Our
expectations for 2024 are quite high.
We anticipate that we will increase our
export performance by more than 25
percent with both the Loher effect and
our increasing partnership relations
around the world.

In your 2023 export activities, did you
need to make special adaptations in
the technical specifications or designs
of your products to meet the needs of
the target markets?

If you do not have the ability to adapt
to changing customer expectations and
demands, you cannot move forward.
In 2023, the best example of this is our
Helipad elevator, which we designed and
manufactured for a German customer.

How much do you invest in your
company's R&D and innovation

62 LIFTVISION
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activities in order to ensure
differentiation and competitive
advantage in global markets?

What are the tangible effects of
these investments on the product
development process and your export

performance?
To be honest, due to our restructuring
activities  during the process of

incorporating Avelice and Léher brands
into Meteor, we could not make the
progress we wanted in our R&D and
innovation activities. However, with
2024, we will make a difference with
our solutions adapted to different
needs, especially Home Lift, Helipad and
disabled elevators.

What are the effects of the European
Green Deal and related regulations on
your company's production and export
activities, and how do they affect your
market choices and targets?

We closely follow the regulations related
to the European Green Deal (EGC).
Within the framework of the circular
economy action plan we prepared
jointly with our consultants on the
subject, we are taking various steps
on clean energy, reducing our carbon
footprint, technological transformation

Fermat

/@ MATIC DOORS FOR

and sustainability. As one of the first
steps, we are designing GES installations
on the roofs of our factories.

However, since the regulations related
to the CCM are policies that should be
embraced not only by us but also by our
business partners, we think that unless
a total action plan is implemented on
this issue, we may face an outcome
that will increase our export costs,
especially in the EU market, and affect
our competitiveness increasingly over
time. Such as the EU Border Carbon
Regulation Mechanism.

In recent years, while many steps
have been taken for the green
industry worldwide, many policies
in Turkiye have been implemented
in 2023. As a company, how do you
plan to integrate sustainability and
environmentally friendly practices
into the elevator production process
in 2024 within the framework of
Tiirkiye's green industrial policies?

You know very well that it is of great
importance that such policies turn into
action plans and ultimately into action.
Therefore, it is our primary responsibility
as a company to adapt to this process
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within the framework of the principles
determined by the Ministry of Trade.
As we mentioned when answering your
previous question, we are realizing the
projects we have developed on these
issues one by one.

How do investments in
green technologies affect the
competitiveness of your products in
the European market?

Even if not as much as in the textile
sector, companies in our sector will be
more competitive and preferable with
their investments in green technologies
within the scope of the EU's circular
and sustainable industrial policies in the
coming period.

How did the fluctuations in global
supply chain management and
difficulties in procurement processes
affect your company's production
and export operations? What are
the strategies you have implemented
against these challenges?

The dynamics of the pandemic process
have brought us great experiences.
Regional wars, tensions and economic
problems will always continue to affect
global supply chain management. The
struggle with challenges will never end.
Our most prominent capabilities in
this struggle are our financial strength,
flexibility and adaptability.

Finally, what is your company's vision
for the next 10 years in the elevator
industry? What are the key strategies
you have identified to achieve this
vision?

The vision of our company in the next
10 years is to become one of the global
companies in the sector by increasing
our adaptability to competition. Our
driving force for this is our qualified
human resources, financial strength and
high entrepreneurial spirit.

TFe=sn
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KURTULUS ERDEM BAYRAKTAR
APPOINTED GENERAL MANAGER AT
EMLAK KONUT ELEVATOR - EKA

After completing Electronics
Engineering and Marketing
MBA  programs, Bayraktar
started his career as an export
sales engineer in the iron and
steel industry. After a short
period of import experience
in the electronics industry, he
entered the elevator industry
within a global company and
held leadership positions in
global companies for half of his
elevator career and in domestic
companies for the other half. In
the sector, he has undertaken

duties in  import/export, all main parts. Bayraktar, who is married
overseas training and assignments, with 2 children, speaks English and
marketing/sales, project management/ Spanish fluently.

field experience, directorship and as the

founding general manager of a startup As Lift Vision Magazine, we wish
elevator company. In this field, he gained  Kurtulus Erdem Bayraktar success in his
new position.

significant experience in tasks covering
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KYPTYNYLL 3POEM BANPAKTAP HA3SHAYEH MrEHEPAJIbHbIM
OVUPEKTOPOM KOMIMAHUUN EMLAK KONUT ELEVATOR - EKA

[Nlocne okoH4YaHusa nporpamm MBA o anek-
TPOHMKE M MapKeTUHry BbampakTtap Hadan
CBOIO Kapbepy B KayecTBe WHXEeHepa Mo
9KCMOPTHbIM MpofaxaM B MeTasypruye-
CKOW MPOMbILLNEHHOCTHU. [locne KopoTKoro
nepuopa pabotbl B cdhepe MmnopTa B cek-
TOpe 3JIEKTPOHUKN OH MpuLles B CEKTop
nndToB B cocTaBe MnobanbHOM KomMa-
HUM U 3aHUMas PyKOBOAALLNE OOSIHKHOCTU
B rnobasbHbIX U MECTHbIX KOMMAHUAX Ha
NPOTSAXEHUM MOJSIOBUHbI CBOEN Kapbepbl B
nmToBOM cekTope. B 3ToM cekTope OH
3aHMMaJCa WUMMOPTOM/3KCNOPTOM, 0Oy-
YeHWeM M KOMaHOMpOBKaMW 3a rpaHuLy,
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MapKeTUHroMm/npodaxamu, yrnpaBlieHNEM
npoekTamu/onbiToM paboTbl Ha MecTax,
OVPEKTOPCTBOM U B KayecTBe reHeparsb-
HOro AMpeKkTopa-yypenuTenst HaunHatoLLen
nMcToBOM KOoMMaHun. B aTonm cdepe oH
npuobpen 3Ha4YNTESIbHbIN ONbIT B BbINOJHE-
HUK 06A3aHHOCTEN, OXBaTbIBalOLMUX BCE OC-
HOBHbIe YyacTu. banpakTap, KOTOpbI XeHaT
U MMeeT OBOUX OeTen, cBOOOOHO FOBOPUT
Ha aHMIMNCKOM N MCNAHCKOM fi3bIKax.

Kak xypHan Lift Vision, Mbl xenaem Kyp-
Tynywy Spaem banpakTapy ycnexoB Ha ero
HOBOM MOCTY.
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"EKA IS TAKING FIRM
STEPS FORWARD
WITH THE GOAL

OF BECOMING A
DOMESTIC AND
NATIONAL GLOBAL
BRAND"

We talked to Kurtulus Erdem Bayraktar,
General Manager of Emlak Konut Elevator
(EKA), which was established in February
2021 as a subsidiary of Emlak Konut REIT,
and Yavuz Kayag, Export Manager, about
how EKA spent 2023 and its export targets
for 2024.

How was 2023 for Emlak Konut Elevator
(EKA)?

EKA was established in February 2021
under the auspices of the Ministry of
Environment, Urbanization and Climate
Change as a subsidiary of Emlak Konut
GYO, which leads the urbanization efforts
of our country.

We inaugurated the production facility of
our company, whose main field of activity
is elevator systems, on January 30, 2023. In
the first days of the year, we experienced
the happiness and pride of realizing our
first shipments. Immediately after the
'Disaster of the Century' with a magnitude
of 7.7 centered in Kahramanmaras,
which occurred on February 6, 2023, we
ensured the identification and provision
of urgent needs with the support of our
EKA employees and stakeholders. Our
search and rescue team consisting of 27
volunteer employees and our aid trucks
containing clothing, hygiene and food
supplies arrived in Hatay on February 7.
As EKA, we participated in the container
production mobilization launched across
our country to meet the temporary shelter
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needs of our citizens. We continued to
produce high quality living containers in
our production lines, which we reshaped in
a short time, and shipped each completed
container to the regions in need without
wasting time.

By closely following global developments
in technology and innovation, we visited
domestic and international fairs and
symposiums for our domestic and national
technology development efforts. We
received our Customs Union Certificate
of Conformity (EAC). EKA, our company,
which works with the business model of
world brands, is taking firm steps forward
with the goal of becoming a domestic and
national world brand within the scope
of the National Technology Move Vision
and Technology-Oriented Industry Move
Program under the leadership of our
President. We contributed to the efficient
production technology we realized with
our smart software, robotic systems
and Industry 4.0 methodology with our
transition to the ERP system.

With our first domestic sales contract that
we started in August 2022, we signed a
total of 57 different prestigious projects
until the end of 2023. We are proud to
have made animportant start by exceeding

our annual budget numbers. We are
taking firm steps towards becoming one
of the important actors of the sector. We
meticulously follow large-scale project
management, which requires serious
experience with projects with very high
average unit numbers per project, with
our professional staff specialized in their
fields, and we work with all our strength
to do our best with the awareness of this
trust.

In your 2023 export activities, did you
feelthe need to make special adaptations
in the technical specifications or designs
of your products to meet the needs of
target markets? If yes, what were these
adaptations and for which markets?

Elevators installed in Tirkiye are obliged
to comply with our Elevator Regulation.
Our Elevator Regulation is based on the
European Elevator Standard EN81-20.
Similarly, there may be differences in
standards and local regulations in other
countries and regions compared to our
country. Documents, certificates and
technical compatibility requirements are
required for market entry on the basis
of the countries targeted for export. For
example, in order to export to Russia, there
may be technical issues such as having an
EAC certificate and fire-resistant elevator
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landing door with El (insulated door)
feature. We have completed the necessary
documents, certificates and technical
studies on the basis of the countries
targeted for export and we are in an effort
to expand them further.

How much do you invest in your
company's R&D and innovation activities
in order to provide differentiation
and competitive advantage in global
markets? What are the concrete effects
of these investments on the product
development process and your export
performance?

EKA has adopted a culture of R&D and
innovation since the day we were founded.
With our R&D activities, we are moving
forward with determination in the Turkish
Century with the aim of becoming a brand
that constantly develops new products
and technologies for the global market
by offering innovative approaches. In this
context, as a milestone of the importance
we attach to innovation as EKA, we
were entitled to receive the R&D center
status from the Ministry of Industry and
Technology in November 2022.

With the innovative works in our R&D
center, we design and then manufacture
elevators that can meet different needs in
different markets. EKA not only produces
elevator components and parts, but also
takes part in all processes from installation
to maintenance of the elevator. Our aim
is to realize ideas that will lead the sector,
rather than just technically improving
shaft dimensions or aesthetic designs. In
this direction, we plan to complete the
first phase of our "Smart Elevator" project
in 2024, which will work with artificial
intelligence that will make elevators
smarter and more interactive, increase
energy efficiency and reduce carbon
footprint.

What are the effects of the European
Green Deal and related regulations on
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your company's production and export
activities, and how do they affect your
market choices and targets?

The steps taken globally to combat
climate change and ensure sustainable
development have gained momentum
with the European Green Deal (EGC)
announced by the European Union (EU)
on December 11, 2019. EKA is a green
and sustainable brand by nature. We
see the use of renewable energy sources
in all our production and consumption
activities as an indispensable requirement
of respect for our environment and our
future. Our EKA ecosystem is based on
sustainability. Regardless of domestic or
foreign demands, the situation and needs
of the markets, all our activities are carried
out with this basic principle in mind.

In recent years, while many steps have
been taken for green industry around
the world, many policies in Tirkiye
have been implemented in 2023. As a
company, how do you plan to integrate
sustainability and environmentally
friendly practices into the elevator
production process in 2024 within the
framework of Tiirkiye's green industrial
policies?

A roadmap to ensure the adaptation of

our country to the European Green Deal
was determined and an action plan was
created with the contributions of our
relevant institutions, and the Presidential
Circular No. 2021/15 regarding the
working group and the Green Deal Action
Plan was published in the Official Gazette
dated July 16, 2021. We produce our own
energy with a 2 MW solar power plant
installed on a roof area of 15 thousand
square meters in our production facility,
and we aim to contribute to our sector and
raise awareness with our green production
practices. In line with our zero waste policy,
we have zero waste certificates for both
our head office and our factory, and we
work in many areas such as sorting waste
in our assembly sites and delivering it to
the relevant places. In 2024, we continue
our improvement efforts to reduce the
carbon footprint at our headquarters,
assembly sites and factory at full speed.
We combine high performance and
maximum efficiency with VVF Drive, LED
Lighting, Sleep Mode functions offered in
the standard configuration. Thanks to the
'Permanent Magnet Synchronous Motor'
we use, we provide 30 percent energy
efficiency compared to traditional electric
motors. With the optional 'Regen Drive'
function we offer, energy savings of up to
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35 percent are possible in your buildings.
We support environmental protection and
green buildings by taking into account
the energy calculation and classification
requirements for elevators (VDI 4701-
Class 1A).

How do investments in green
technologies affect the competitiveness
of your products in the European
market?

Depending on the country and region,
different needs and demands can
be observed in product and system
requirements, working principles, energy
consumption, etc. In the European market,
more environmentally friendly products
and productions are preferred, especially in
recent years, before or after the "European
Green Deal". As EKA, in line with our
basic principles, we have products and
production activities that can easily meet
these needs of this market.

How have fluctuations in global supply
chain management and difficulties in
procurement processes affected your
company's production and export
operations? What are your strategies
against these challenges?

In the direction of national branding and
then becoming a global brand, we protect
our values with sensitivity and continue
our efforts with the belief of increasing
our success day by day. With our high
localization rate production and supply
chain approach, we both contribute to
domestic production and are minimally
affected by fluctuations in the global
supply chain. In addition, in this way, we
deliver our products within the promised
periods and keep customer satisfaction at
the highest level.

Finally, what is your company's vision
for the next 10 years in the elevator
industry? What are the key strategies
you have identified to achieve this
vision?

We will continue our work in line with
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our vision of becoming a domestic and
national world brand that competes
with the important actors of the global
market and emphasizes the quality of our
products and services all over the world.
We will continue our R&D investments
with determination to develop world-class
advanced technologies with our digital
solutions and to increase our value-added
product range. As EKA, we are proud to
offer alternative solutions to imports with
our domestic and national brand in high-
level projects today. In 2024, our work
will continue to increase in all aspects
related to elevators in the projects titled
reconstruction of the earthquake zone and
on-site transformation of our cities, which
are led by the Ministry of Environment,
Urbanization and Climate Change, of
which we are a subsidiary.

We are aware of the importance of
solidarity in terms of national unity and
solidarity, and with this awareness, we
will carry out projects that will bring
together all stakeholders of our industry.
In this context, we will continue to grow
and develop our supply chain ecosystem.
We will maximize our domestic and
national production capabilities in critical
technologies in the coming period. We
will increase Tiirkiye's competitiveness in
innovation, share our global know-how
with our valuable solution partners, and
realize the technological solutions of today
and the future through collaborations.
We will always carry our country's status
as a global production base forward. The
continuous development of qualified
human resources for our industry will
always be among our top priorities.

L]

EKA is taking firm steps forward with the
goal of becoming a domestic and national
global brand. We will support our new
investments with artificial intelligence
projects in our production facility, which
generates its own energy, is zero-waste
compatible and produces in Industry 4.0
technology.
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KUCUK GROUP
INCREASED ITS
EXPORTS BY 30
PERCENT IN 2023
COMPARED TO THE
PREVIOUS YEAR

Ibrahim Aboali, Export Manager of Kiiglik
Group, said: "We bring our products
together with more than 50 countries,
especially  Middle Eastern countries,
European countries, Balkan countries,
Turkic Republics. Our company aims to
deepen its relations with both existing
and new customers and to establish
long-term relationships and to ensure
the sustainability of trade. Kiiciik Group
increased its export volume by 30 percent
in 2023 compared to the previous year."

Mr. ibrahim, how was Kiiciik Group's
export performance in 2023, did you
reach your export targets? Can you
share your 2024 expectations or goals?
First of all, the year 2023 had a
bitter beginning with the February 6
earthquake, which caused great sorrow
to all humanity. We wish Allah's mercy
to all our citizens who lost their lives and
condolences to their relatives.

We bring our products, which we produce
without compromising on quality, to
more than 50 countries, especially Middle
Eastern countries, European countries,
Balkan countries, Turkic Republics. Our
company aims to deepen its relations
with both existing and new customers
and to establish long-term relationships
and to ensure the sustainability of trade.
The effects of the February 6 earthquake
and the election process that lasted until
the second quarter of the year caused
2023 to be more cautious. Despite this,
our company, which is on the way to
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realizing its targets, increased its export
volume by 30 percent compared to the
previous year. Our goal is to increase
our export volume, whose share in total
turnover is 25 percent, to 50 percent, and
we make our investments and personnel
employment in this direction.

In the current conjuncture, manufacturing
companies attach more importance to
exports. In this context, as Kii¢lik Group,
we have set our main goal for 2024 to
increase our exports by at least 50 percent.

In your 2023 export activities, did you
need to make special adaptations to
the needs of the target markets in the
technical specifications or designs of
your products?

As Kiiclk Group, we have been carrying
out our commercial activities for more
than 20 years. We renew ourselves
with innovative and R&D studies in our
product, facility, service, marketing and
organizational structure on the axis of ever-
changing technology and global needs.
For this reason, we aimed to exceed our
own know-how limits with the globalizing
world and technological developments.
We have chosen targets for new product
developments that will keep up with the
age, new machine investments and the

need to expand our machine park with
modernizations in our existing machines,
and most importantly, to increase our
export volume, which provides the biggest
contribution to the country's economy. In
this context, our company has completed
its investments and started production in
the sale of package elevators and entered
new markets, especially in Europe and
Russia. Package elevator consists of all
the products that will make the elevator
turnkey operational in an elevator shaft.
With our after-sales service support, our
production and sales processes have
started as integrated in line with the
needs of our customers without sacrificing
quality in this package elevator as in our
other products.

How much do you invest in your
company'sR&D andinnovation activities
in order to achieve differentiation
and competitive advantage in global
markets? What are the tangible effects
of these investments on the product
development process and your export
performance?

Today, businesses face a very different
competitive arena. In an environment
where product differentiation is becoming
more and more difficult, globalmarketsand
competitors are increasing, and a different
customer structure that is increasingly
difficult to satisfy has emerged, they
have started to apply different marketing
methods and strategies. As Kiigiik Group,
we believe that the concept of value
created for the customer is one of the
most important elements in achieving
competitive advantage. In this context,
one of our main goals is to define value,
create value and achieve customer loyalty
by delivering value.

As a company, we wish to combine the
traditional marketing approach with the
value-based marketing approach. It is
both to contact new customers and add
them to the portfolio and to provide
deepening in terms of product diversity
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in our existing customers. In this way,
in addition to increasing market share,
increasing customer share is also important
for us. We continue our work with a
young and dynamic team and a modern
machine park with the latest technology,
reflecting our company culture, which we
have created with the facts of superior
quality, customer satisfaction, customer
loyalty and customer value, to the world
with us.

What are the effects of the European
Green Deal and related regulations on
your company's production and export
activities, how do they affect your
market choices and targets?

Our company already has a zero waste
certificate for waste from production.
At the same time, since April 2022,
all electricity needs of our production
facility have been met with the rooftop
ges project. Preliminary research is being
carried out on zero carbon emission in
the issues to be complied with within the
scope of the European Green Deal. In our
facility, in this context, it is planned to
convert the vehicles used in the factory
to electrically powered models. At the
same time, production wastes arising from
semi-finished products and raw materials
are separated, recycled 100 percent
and included back into the production
process. Considering the exchange rate
and commodity-driven price increases
in raw material prices, 100 percent
recycling of waste and its inclusion in
production provides a significant cost
reduction. Naturally, more competitive
prices are offered to customers in the
foreign market. Within the scope of the
green consensus, we plan to prevent
the waste of consumables by completely
transforming our production facility into
a digital system. In this context, we face
important opportunities to export to
European countries.

How have fluctuations in global supply
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chain management and challenges in
procurement processes affected your
company's production and export
operations? What are the strategies
you have implemented against these
challenges?

In 2020, with the start of the pandemic
process, the economies of countries
around the world had a difficult time.
Especially the aggressive increases in raw
material and commodity costs created a
negative atmosphere all over the world,
especially in developing countries. In 2021,
although a rapid recovery process was
initiated with the results of vaccine studies
and pandemic incentives, the continued
spread of more contagious Covid-19
variants on a global and regional scale, as
a factor weakening the recovery, was an
indicator that risks continued. In Tirkiye,
domestic policy preferences have led to
high exchange rate volatility since 2021.
Until 2023, the February earthquake and
the election process affected the economic
fluctuations. With the disruptions in raw
material production due to the pandemic
worldwide, transportation in the supply
chain has become an important problem.

Today, drone and missile attacks on
international ship trade in the Yemen
region in the Red Sea, where 12 percent
of world trade takes place, have negatively
affected the global trade flow. Ships
coming through the Red Sea either had to

set a new route from the south of Africa
via the Cape of Good Hope or cancel their
voyages due to security risks. The new
route extended the travel time by two
weeks. The almost 4-fold increase in freight
rates had a negative impact on costs.

Although negativities are seen, the
proximity of our country's geography to
Europe and the lower costs compared to
the Far East may lead to new opportunities.

Finally, what is your company's vision
for the next 10 years in the elevator
industry? What are the key strategies
you have identified to achieve this
vision?

As Kigiik Group; we are one of the
domino stones of the sector with the
innovative approaches we bring to the
sector, which keeps pace with change,
attaches importance to innovation and
R&D studies and plans its investments
in this direction. We pursue a policy
of continuously contributing to the
national economy by producing without
compromising on quality, sales and after-
sales support policy. In the next 5 years,
we aim to increase the share of our
exports in our total turnover to over 50
percent and to be among Turkiye's top
500 industrial enterprises. We continue to
move forward by renewing on this path
without deviating from our goal.
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MESUT GOKCEOGLU
IN 2023, OUR EXPORT
FIGURES INCREASED
BY 6 PERCENT
COMPARED TO 2022

Efelift Asansér Mesut Gokgeoglu said, "It
increased by 6 percent compared to 2022,
and 92.9 percent of this is the share of
the manufacturing industry. It is a great
pleasure for us to be part of this success
and to find the opportunity to exhibit our
products in more than 60 countries."

Hello Mr. Mesut. How was your 2023
export performance, did you reach your
export targets? Can you share your
2024 expectations or targets?

Hello Mr. Mesut. If we start with the
2023 year evaluation, first of all, | should
mention that our country has gone
through a very big test. On the occasion
of this interview, | would like to wish
everyone a speedy recovery, and | hope
better days await us. As of the date of this
interview, exactly one year has passed and
our recovery process continues. Despite
this, with a good step, our export figures
increased by 6 percent this year compared
to 2022, and 92.9 percent of this is the
share of the manufacturing industry. It
is a great pleasure for us to be part of
this success and to have the opportunity
to exhibit our products in more than 60
countries.

In addition to our domestic sales, our
efforts to increase our exports are bearing
fruit every day and we continue to increase
our capacity at this rate. Especially in this
period when we are working towards
our goal of creating a worldwide brand,
our awareness continues to increase and
we gain more motivation with the good
feedback we receive for our products.
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On a company basis, our exports
increased by 25 percent compared to
2022. We are of course pleased with this
result. The 4 fairs we attended in 2023
have a big share in this rate. The Interlift
Fair in Germany, the Istanbul Elevator
Fair, the Lift Expo Fair in Morocco and
the 28th International Construction
Technologies, Equipment and Materials
Fairin Romania made a great contribution
to our export share.

Our expectation for 2024 is to double
our export rate in 2023. In addition, we
continue our efforts to increase our brand
value without slowing down. This year,
we are continuing our negotiations to add
new ones to our existing overseas dealers.
We will participate in 2 international fairs
together with our dealers.

In your export activities in 2023, did
you need to make special adaptations
in the technical specifications or designs
of your products for the needs of the
target markets? If yes, what were these
adaptations and for which markets?
R&D is always a part of our business. Of
course, we know that we are preferred for
the quality of our products because of the
good feedback we receive. Nevertheless,
we continue to take steps to further
develop existing products.

Especially our Open Type Disabled
Platform is the most preferred product
of 2023. For this product, we have made
improvements both in terms of visuality
and technical sense. We worked to make
the design a little more elegant. We also
made improvements in the drive system in
terms of comfort. We especially focused
on obtaining a quieter product and we are
satisfied with the results. We will continue
to make these improvements in 2024.

How much do you invest in your
company's R&D and innovation
activities to ensure differentiation
and competitive advantage in global
markets? What are the tangible effects
of these investments on the product
development process and your export
performance?

Especially in 2023, we started the sales
of our Minilift model, which we had
previously worked on. The model was
very well received and preferred by many
companies. We exhibited it for the first
time at the Istanbul Elevator Fair and with
the comments of our visitors, we improved
it by doing many more studies. | can say
that it has been finalized as of 2024. It
is especially preferred indoors and has
become a suitable solution for our buyers
with small spaces. We have another
product that we are conducting this kind
of R&D work. Our target for this product
is to put it on sale in 2024. It will already
be included in our new catalog.
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What are the effects of the European
Green Deal and related regulations on
your company's production and export
activities, and how do they affect your
market choices and targets?

Our work for the green agreement
continues. First of all, we started by
installing a GES facility on the roof of our
factory. This way, we produce our own
energy. We started using electric forklifts
instead of diesel forklifts. We calculate
lower energy costs by converting to
servo machines. The amount of plastic
is almost negligible. We use recyclable,
environmentally harmless packaging.

In recent years, while many steps have
been taken for the green industry in
the world, many policies on this issue
in Tirkiye have been implemented
in 2023. As a company, how do you
plan to integrate sustainability and
environmentally friendly practices into
the elevator production process in 2024
within the framework of Tirkiye's green
industrial policies?

In line with Tarkiye's green industrial
policies, our environmentally friendly
practices continue in 2024. We are
working on new applications from LEDs
to motors used in our elevators to increase
energy efficiency. We aim to save energy
with these systems. In addition, we
send the leftover materials that cannot
be used in production in this process
to the relevant facilities to be recycled.
Finally, 95 percent of the materials we
use in product packaging are recyclable.
We are already talking about the rate of
plastic used in packaging in the products
we send to Europe. The fact that this
rate is at the lowest levels makes us a
preferred choice.

How do investments in
green technologies affect the
competitiveness of your products in
the European market?

Investments in green technologies affect
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us positively, especially in the European
market. The increasing demand for
environmentally friendly and sustainable
products in Europe makes us a preferred
choice. As it is known, standards are high
and even various certificates are needed
in this direction. Of course, we are also
working in this direction.

How did the fluctuations in global
supply chain management and
difficulties in supply processes affect
your company's production and export
operations? What are the strategies
you have implemented against these
challenges?

This situation significantly affects the
company's  production and  export
operations. The strategies implemented
against these unexpected problems are
focused on reducing risks and managing
operational processes more effectively.

For example, it is necessary not to depend
on a single supplier. Cooperation with
various suppliers is possible. Such a
practice reduces the impact of problems
in one supplier on production. In addition,
keeping more stock is a precaution against
unexpected supply problems for us.

Finally, what is your company's vision
for the next 10 years in the elevator
industry? What are the key strategies
you have identified to achieve this
vision?

We aim to become a globally recognized
leading brand with sustainable, innovative
and customer-oriented solutions in the
elevator industry, especially in our own
field of homelift and disabled elevators.
The strategies required to achieve this
vision are technological innovations and
their sustainability. In this way, we can
both take part in the global market more
effectively, expand and meet the needs
of our customers with more innovative
solutions.
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GULSAH TEPE:
WE REACHED OUR
EXPORT TARGETS
FOR 2023

Yiikselis Asansér Foreign Trade Specialist
Glilsah Tepe said, "Despite many global
crises in 2023, we observed increases
in our export figures and reached our
export targets for this year. We aim to
increase our exports in 2024 as well."

Ms. Giilsah, how was Yikselis
Asansor's export performance in 2023,
did you reach your export targets? Can
you share your 2024 expectations or
targets?

The year 2023 presented many
opportunities for us. At Asansor Istanbul
Fair, we exhibited for the first time
3 different types of gearless elevator
motors, which we started mass production
in 2023. We also introduced our other
products to the visitors. The Horizontal
Elevator with its special concept of Taksim
Tunnel was one of our most popular
products at the fair. Despite many global
crises in 2023, we observed an increase
in our export figures and reached our
export targets for this year. We aim to
increase our exports in 2024 as well.
With our R&D studies, we are adding
new products to our product range and
improving our existing products. In 2024,
we plan to add new countries to our
portfolio and bring the Ylkselis brand to
more countries around the world.

How much do you invest in your
company's R&D and innovation
activities to ensure differentiation
and competitive advantage in global
markets? What are the tangible effects
of these investments on the product
development process and your export
performance?

Yikselis  Asansor
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attaches  great
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importance to R&D and innovation
activities. In 2020, we completed and
put into use the construction of Phase 3,
which includes the elevator test tower,
administrative offices, elevator market,
R&D center, showroom and motor
factory. Our tower, which is currently
110 meters high, is the 3rd highest
elevator test tower in Europe. We have
also started mass production for gearless
elevator motors. These investments
have accelerated our company's product
development process, raised quality
and reliability standards, increased
customer satisfaction and improved
export performance. We have taken
another step in our R&D investments
and started working for the 4th stage.
In this stage, we aim to continue engine
production. With the construction of
Stage 4, we will be able to allocate more
resources to R&D activities, develop new
products and technologies, and reinforce
our innovative and leading position in
the sector. In this sector, R&D activities
increase the quality, safety, efficiency,
environmental friendliness and

competitiveness of products. With our
R&D investments and efforts to expand
our production area, we contribute
to our customer-oriented operation.
As we expand our capacity, we serve
more people, thus producing more and
increasing our exports.

What are the effects of the European
Green Deal and related regulations on
your company's production and export
activities, and how do they affect your
market choices and targets?

These regulations generally focus on
environmentally friendly production and
sustainability principles and aim to reduce
carbon emissions. For our company to
comply with these regulations required
changing production processes. This
change required new investments in
terms of time, resources and costs.
Customers are now tending towards
more environmentally friendly products
and services. In this situation, we started
to focus on green technology and
sustainable practices in order to build a
more livable future.
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In recent years, while many steps have
been taken for green industry around
the world, many policies on this issue
in Turkey have been implemented
in 2023. As a company, how do you
plan to integrate sustainability and
environmentally friendly practices into
the elevator production process in
2024 within the framework of Turkey's
green industrial policies?

2023 was a year in which we took many
steps and made major investments on
behalf of Green Industry. Our solar
panels, which we activated in 2023,
have an annual production capacity of
1,500,000 kWh and produce energy
equal to the annual energy consumption
of 1000 houses. We initially installed 6
charging stations for electric vehicles in
our factory and started to add electric
vehicles to our fleet. In this way, we
meet most of the energy needs of our
production facility from renewable
sources and reduce our carbon footprint.
In 2024, we plan to make improvements
in areas such as energy and water
efficiency, raw material efficiency, waste
management, circular economy to make
our elevator production process even
more sustainable. We also plan to invest
more in our R&D and innovation activities.
We also aim to further expand our R&D
activities to test new technologies and
bring them to market.

How do investments in green
technologies affectthe competitiveness
of your products in the European
market?

Our use of green technologies in
elevator systems attracts the attention of
European companies. In addition, Europe
has assumed a leading role in the world
in terms of the use of green technology.
European companies have started to
choose their suppliers from sustainable
companies. Our investments in Green
Technologies have made it easier for us
to further strengthen our current position
in the European market.
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How have fluctuations in global supply
chain management and difficulties in
procurement processes affected your
company's production and export
operations? What are the strategies
you have implemented against these
challenges?

Global supply chain management has
experienced fluctuations and challenges
in recent years due to various factors.
These include the coronavirus pandemic,
geopolitical ~ tensions, trade  wars,
port and transportation issues, chip
crisis, energy prices, climate change,
customer expectations and competitive
pressure. Issues such as increased energy
and transportation costs, payment
and delivery delays due to political
problems have a negative impact on
our production and export operations.
Therefore, we developed more flexible
and faster solutions to solve logistics and
customs problems in the countries where
we export our products. We optimized
logistics costs and shortened deadlines.
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OZBAY ASANSOR
MARKET INCREASED
ITS EXPORTS BY 20
PERCENT IN 2023

Ozbay Asansér Market General Manager
Oznur Baykul said that their company
increased its exports by 20 percent in 2023
compared to 2022.

"Our export performance in 2023 exceeded
our expectations. We realized a 20 percent
growth compared to 2022. Thus, we exceeded
our targets that we set at the beginning of
2023." said Oznur Baykul, General Manager
of Ozbay Asansér Market, and explained their
export policy for 2024 as turning to large
markets with high purchasing potential.

Stating that in 2023, they saw more demand
for disabled platforms from North African
countries, Oznur Baykul said that they
diversified their disabled platforms in terms
of both design and quality in their export
activities.

Ozbay Asansér General Manager Oznur
Baykul said, "Ozbay Asansér Market invests an
average of 2 million liras a year for R&D and
innovation activities. This helps our company to
differentiate from its competitors in the global
market and gain a competitive advantage. At
the same time, our investments accelerate our
product development process and increase the
quality of our products.

At Ozbay Asansér Market, we review our
strategies taking into account the requirements
of the European Green Deal and related
regulations and focus on production and
export activities focused on environmental
sustainability. We consider this important for
long-term success, both environmentally and
commercially.

Within the framework of Turkey's green
industrial policies, our plans to integrate the
elevator production process with sustainability
and environmentally friendly practices in 2024
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include items such as energy efficiency, use
of environmentally friendly materials, product
recycling and ease of maintenance. These steps
reflect our efforts to transform our business
processes in a sustainability-oriented manner
in line with Turkey's green industrial policies.

Investments in green technologies positively
affect the competitiveness of our products
in the Middle East and Africa. In Europe, the
high level of environmental awareness and
the importance attached to environmental
sustainability increase the demand for green
technologies. Therefore, making our products
environmentally friendly by focusing on green
technologies provides a competitive advantage
in the European market.

Fluctuations in  global  supply  chain
management and difficulties in procurement
processes can affect our company's production
and export operations in various ways.
In particular, unexpected events such as
pandemics increase the pressure on the supply
chain and can negatively affect operational
processes such as the supply of raw materials,
production process and transportation. Against
these challenges, we take measures such as
inventory management, diversification of
suppliers and flexible production planning.

The vision and quality policy of our company
is to strive for excellence until we reach
perfection. We would like to thank you for
the close attention you have shown to our
company so far and will show from now on."
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"DEVAS HOMELIFT
SIGNS SUSTAINABLE
FUTURE WITH
RENEWABLE ENERGY"

Devas Homelift, one of Turkey's
leading elevator manufacturers, has
achieved a significant success in the
field of renewable energy, becoming
the first Turkish elevator company to
receive the internationally recognized
I-REC (International Renewable
Energy Certificate) Renewable Energy
Certificate. This achievement reflects the
company's motto "We produce the future
without consuming it" and demonstrates
its pioneering role in renewable energy

sets an example for other players in the
industry and contributes to the widespread
use of renewable energy. With this
achievement, Devas HomelLift is not only
increasing the sustainability of its own
operations, but also the environmental
awareness and commitment of its supply
chain and customers.

"For a sustainable future, we offset our
carbon emissions with our renewable
energy  production,"  says Devas
Homelift, fulfilling its responsibility
to the environment and pioneering
the development of innovative and
environmentally friendly technologies.
This achievement once again proves
the company's innovative approach
in the industry and its commitment to
sustainable development goals.

production and its
commitment to creating a
sustainable ecosystem.

With  this certification,

S-'m THE INTERNATIONAL
€99 REC STANDARD

This Redemption Statement has been produced for

DeVaS HOmeLlft fu“y Offsets DEVAS ELEKTRIK ELEKTRONIK ASANSOR INSAAT BILGISAYAR SANAYI VE TICARET LIMITED SIRKETI

its scope 2 emissions and
reduces its environmental
footprint through renewable
energy generation. Scope 2
emissions refer to indirect
carbon  emissions  from
energy sources such as
electricity, heat and steam
that companies purchase.
As part of the sustainable
ecosystem  that Devas
Homelift has created with its
business partners, this step
by Devas HomelLift makes
a significant contribution to
environmental sustainability
in the industry.

The international
recognition the company
has achieved in renewable
energy  generation also
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OMER NASUHI
HASKUL: IN 2023,
WE EXPORTED TO 22
COUNTRIES

EQ Lift General Manager, Mechanical
Engineer Omer Nasuhi Haskul, stated, "At EQ
Lift, we made our first productions and our
first export in 2022. The year 2023 was quite
successful in terms of reaching new countries
and customers in exports. Especially due to
the fairs we participated in and our overseas
visits, we exported to 22 countries, primarily
in Europe, the Middle East, Turkic Republics,
and North African countries. We have
achieved our turnover and quantity targets
at a high rate."

How was your export performance in
2023, did you reach your export targets?
Can you share your expectations or targets
for 2024?

"As EQ Lift, we made our first productions
and our first export in 2022. The year 2023
was quite successful in terms of reaching new
countries and customers in exports. Especially
due to the fairs we participated in and our
overseas visits, we exported to 22 countries,
primarily in Europe, the Middle East, Turkic
Republics, and North African countries. We
have achieved our turnover and quantity
targets at a high rate. Our unit number and
the number of value-added projects were
quite satisfactory. Especially, we shipped
high-capacity projects between 1600 kg-
5000 kg and medium-speed 3m/s projects.
For 2024, we have set our targets to increase
our turnover and quantity by 30%, focusing
mainly on fast groups ranging from 4-6m/s.
Despite the economic difficulties experienced
in our country and the election atmosphere,
we aim to significantly contribute to our
country's export performance, along with
overcoming payment problems in the Russian
region."

In your export activities in 2023, did you
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feel the need to make specific adaptations
to the technical specifications or designs
of your products according to the needs
of the target markets? If yes, what were
these adaptations and for which markets
were they made?

As EQ Lift, we have an export-oriented
mission. There are differences in the standards
applied by countries and in regional needs. In
all our product designs, we primarily ensure
that our products comply with European
standards, are environmentally friendly,
and meet all conditions ensuring the safety
of users and installers. We work in regions
with climatic and geographical differences,
therefore, we have product and system
solutions designed for extreme cold, extreme
heat, high humidity, and seismic zones.
Additionally, as product concepts vary,
we also have different product and system
solutions in various concepts.

How much do you invest in R&D and
innovation activities to differentiate and
gain a competitive advantage in global
markets? What are the concrete effects
of these investments on the product
development process and your export
performance?

As EQ Lift, we are a newly established
company. One of our brand's founding

mottos, "Elevating Quality," reflects our aim
to compete in this area by elevating quality.
With an investment of approximately
$5 million, our setup process has been
completed, including R&D and product
development activities. Our R&D and product
development activities continue after we
started operations. Such a significant activity
has not been seen in the elevator industry
recently. Of course, these investments
allowed our newly established company to
make a strong, safe, and successful start in
the industry. We can say that the reason
for our high customer satisfaction and quick
acceptance in the industry is the impact of
our product development activities. All these
have a significant impact on our journey
to become one of our country's distinctive
brands in exports.

What are the impacts of the European
Green Deal and related regulations on
your company's production and export
activities, and how do they affect your
market choices and targets?

The European Green Deal is the EU's new
growth strategy, which includes key goals
such as achieving net-zero greenhouse gas
emissions by 2050 and ending the reliance
of economic growth on resource use.
The main themes of this plan are listed as
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eliminating pollution, sustainable industry
and production, preserving biodiversity,
sustainable transportation, clean energy,
and eco-friendly construction. From the
installation phase of our production, we
make environmentally friendly productions
with the lowest carbon emission production
methods and machinery park. We carry out
all our processes, including basic production
wastes and activities with an environmental
impact, in a harmlessly measurable and
100% inspectable manner with relevant
environmental and  other  regulatory
organizations. Shortly, we will continue our
activities with policies and methods that will
contribute to leaving a healthy nature for
future generations in our country at the point
of using natural resources with investments
that will increase our usage rate of renewable
sources in energy resource usage. The use of
green energy sources positively contributes
to facility development, pricing, and our
European partners with whom we collaborate
in this field commercially.

In recent years, many steps have been
taken worldwide for green industry, and
many policies have been implemented in
Turkey in 2023 specifically on this issue. As
a company, how do you plan to integrate
sustainability and eco-friendly practices
into your elevator production process in
2024 within the framework of Turkey's
green industry policies?

Green industry is described as an industry
branch that aims to minimize environmental
impacts, supports sustainable production,
and is nature-friendly. With this approach,
a focus is provided on factors such as waste
management, energy efficiency, eco-friendly
production technologies, and the use of
renewable energy. Our company, which
started with choices compatible with the
Green Industry logic, in terms of founding
purposes and investments, plans additional
investments in 2024, especially in increasing
the use of renewable energy sources,
including Solar Energy Systems (GES), and in
energy-saving points.
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How do investments in green technologies
affect the competitiveness of your
products in the European market?

The environmentally friendly production
methods of our machine park and our
resource usage create a highly positive image
during the visits of our European and other
customers to our business. It is significant
that customers are sensitive to this issue.

How have the fluctuations in global supply
chain management and challenges in
supply processes affected your company's
production and export operations? What
strategies have you implemented against
these challenges?

We pay attention to using domestically
produced raw materials in each product
group of our company as much as possible.
We offer alternative product solutions in
some basic product groups where imported
raw materials, such as stainless steel, are
essential. We have alternatives from more
than one country for products dependent
on imports. We ensure that our stocks are
as extensive as possible. We try to prevent
as much as possible the occurrence of longer
lead times and additional logistic costs in
some critical products. Since we also produce
for sectors outside the elevator industry, we
keep the risk at a minimum.

We have completed the first 3-year strategy
of our company as planned. Our motto is
"Elevating Quality," therefore, it is to offer
optimum products and solutions, and perform
global localizations. Our planning for the next
5 years is to be among the leading export

companies in our sector and to contribute to
our country's exports with an annual volume
of $120 Million; our 10-year plan is to be
among the global players operating in 100
countries worldwide. In line with these goals,
we plan to invest in different continents'
countries through international localization.

| hope that together we can take visionary
steps in line with the development of our
industry and our country's second-century
goals and succeed in keeping our country
among the world's leading economies and
most livable countries.

Thank you for your questions and interest.
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THE RED SEA CRISIS:
IS IT A CRISIS OR

AN OPPORTUNITY
FOR TURKIYE ? ON
THE THESHOLD OF A
CRITICAL YEAR

The Red Sea, known as one of the world’s
most critical waterways, has recently wit-
nessed increased instability due to Israel’s
attacks on Gaza. Despite the operations
led by the United States and the United
Kingdom aimed at stopping Houthi atta-
cks in Yemen, desired outcomes have yet
to be achieved. Both US warships and
vessels allegedly en route to Israel con-
tinue to be targeted, contributing to the
escalating instability of this route.

This unfavorable situation has led to sig-
nificant changes in the routes of hundre-
ds of container ships traversing the Suez
Canal. Increased distance and risks have
resulted in sailors demanding double pay
and insurance rates rapidly escalating,
prompting shipping companies to dis-
tance themselves from this route, which
typically handles around 12% of global
maritime trade.

According to data from the cargo booking
company Freightos, container shipping
costs from China to the Mediterranean
have increased by over four times since
November. These developments deepen
the challenges and uncertainties facing
international trade and logistics.

The Suez Canal stands out as one of the
main arteries for trade from Asia and the
Middle East to Europe. Particularly vital
for providing inputs to the European in-
dustry, such as commodities and energy,
recent developments have begun to affe-
ct the transportation and trade dynamics
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Mechanical Engineer
Director Miracle
Engineering &Consultancy
26 Coney Green SO237JB
WINCHESTER, UNITED KINGDOM
ceylaakin@miracleengineering.co.uk,
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on this route. Major components used in
Europe’s electronics, chemical, automoti-
ve, and machinery sectors are largely im-
ported from Asia, increasing the potential
for disruptions in the event of canal closu-

ol
.

res or transportation delays.

The decisions by global automobile ma-
nufacturers Volvo and Tesla to halt pro-
duction in Europe due to issues in their
Asian supply chains serve as concrete in-
dicators of these concerns. Similarly, Bri-
tish retailers Tesco and Marks & Spencer
have faced difficulties due to cost incre-
ases.

The critical geographic location of the
Suez Canal underscores the significant
impact that any disruption can have on
global trade. Therefore, the security and
effectiveness of the canal are of para-
mount importance for the stability of in-
ternational trade and the economy.

“Opportunities Await Tiirkiye”

While it is unimaginable to think that Tiir-
kiye would remain unaffected by the cri-
sis unfolding in one of the world’s most
critical waterways, the Red Sea crisis pre-
sents certain opportunities for the country.
Despite harboring significant risks, this
crisis offers some opportunities for Tirki-
ye’s foreign trade and logistics sector.

Engin, speaking on the subject, connects

- g



these opportunities to two key factors:

“Our country’s strategic positioning on
major trade routes enables it to play a pi-
votal role in east-west trade. Moreover,
delays in orders from Asia may lead to an
influx of purchases towards Tiirkiye.”

The revival of the historic Silk Road, with
strategic importance, starting from Turki-
ye and extending through the Caucasus,
crossing the Caspian Sea to Turkmenistan
and Kazakhstan, followed by Central Asia
and China, is becoming increasingly im-
portant day by day.

Positioned against alternatives such as
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Russia’s ‘Northern Corridor’ and Iran’s
‘Southern Corridor,” the Central Corridor
holds a critical role in the integration of
China and Europe. Stretching from Bei-
jing to London, this route is at the center
of a trade traffic exceeding $600 billion
annually.

The crises in the Red Sea pose uncertain-
ties due to the geopolitical positions of the
Northern and Southern corridors linking
China and regional countries to the Midd-
le East and Europe. The long-standing
conflict between Russia and Ukraine and
the crisis in the Red Sea further undersco-
re the strategic importance of the Central
Corridor.

MARKET RESEARCH
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Tirkiye, as the gateway for the Central
Corridor, controls all the strategic transit
points between Asia and Europe, playing
a pivotal role in the project.
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Red Sea shipping attacks pressure Chi-
na'’s exporters as delays, costs mount

By Red Sea shipping attacks pressure
China s exporters as delays, costs mount
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* What's new

No surpriscs

You wil not encounter surprise
payments. All processes are
completed before placing your order.

Big revolution in the industry

You can now choose the products you want
with just one click and access the products you
want with secure shopping. www.exvator.com
puts the best quality products at your
fingertips.

. . o

Advantages

You can reach multiple manufacturers at the
same time. You will have the opportunity to
compare prices and choose products. In this
way, the options available to you will increase.
Your trade remains confidential. You are
always one step ahead.



s Your moneyis safe

Your payment will continue to be secure at
Exvator until you receive your products in
full. When your products reach you in full,
your payment is transferred to the seller. It
is the safest form of purchase.
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As youwish

This gives you the freedom to buy the product you
want in the quantity you want. You can get even
the smallest needs in the fastest way.
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Whenever youwant

2505 You can reach the whole world without the
N shortage of time and space.
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Strong communication SRR
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$ You will always find someone who is interested in you.
S

Check it out

visit our welbsite
www.exvator.com
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Quiality

We carry our quality from Europe to Asian steppes,
from Africa to Arabia.

elevex D

A KONYA

AUTOMATIC DOOR SYSTEMS
22_2 5 SEMI AUTOMATIC DOOR SYSTEMS

FOLDING DOOR SYSTEMS
Mayis/May 2024

Konya | TUrkiye Asansor Fuari
Turkey | Konya Elevator Exhibition

YOU WILL WELCOME OUR BOOTH

ASANSOR SANAYi VE TICARET LTD. STI.

A.__ KIDIKED ARAET
QIW KIRIKER METAL

@ DOOR | IFE )(LIFTDR Q@@ /kirikermetal *® www.kirikermetalcomtr 444 60 29 =






